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Factors Affecting the Decision to Install Solar Panels among Residents in

Nong Chok District, Bangkok

Chanon Muhammadgasem?®’, Somyos Awakiat?, Sanit Siriwisitkul®

'Graduate student, Faculty of Business Administration North Bangkok University, Bangkok 10220 Thailand
“?ecturer, Faculty of Business Administration North Bangkok University, Bangkok 10220 Thailand

*chanon.muham19942537@gmail.com
Abstract

The purpose of this research is to study the factors in deciding to install solar panels among
residents of Nong Chok District. Bangkok The sample group is People living in Nong Chok District
Bangkok, 400 people, statistics used to analyze the data These include descriptive statistics consisting
of frequencies, percentages, means, standard deviations and inferential statistics consisting of t-tests,
one-way analysis of variance. The results of the research found that there are factors in deciding to
install solar panels for people living in Nong Chok District. Bangkok There is a high level of opinion
on decision making. The reason why you want to install solar panels is because they are natural
energy that you don't have to spend money on. The results of the hypothesis testing found that
gender, age, education, income, and electricity costs were no different factors in deciding to install

solar panels.

Keywords: decision factors, installation, solar panels
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Abstract

The objectives of this research are: 1) to study the acceptance of the live broadcast
application 2) to study the factors in deciding to purchase clothing through the live broadcast channel
on the application. 3) to compare the factors in deciding to buy clothes through the live broadcast
on the application. Classified by demographic characteristics 4) To study the acceptance of the live
broadcast application and its influence on factors in deciding to purchase clothing through the live
broadcast channel on the application. A sample of 400 was taken in Suphanburi province. Statistics
used in data analysis include percentage, frequency, mean, standard deviation, t-test,and one-way
analysis of variance. And compare the differences by pair using LSD. Test the acceptance of the live
broadcast application, affecting the factors in deciding to buy clothes through the live broadcast
channel on the application with multiple regression analysis using the Enter type. The results of the
research found that 1) acceptance of live streaming applications The opinions were at a high level.
2) Factors in deciding to buy clothes through the live broadcast channel on the application. The
opinions were at a high level. 3) Gender and education were factors in deciding to buy clothes
through the live broadcast channel on the application that were not significantly different. Age was
a factor in deciding to buy clothes through The live broadcast channels on the application are
significantly different at the 0.01 level. 4) Acceptance of the live broadcast application affects the
decision-making factor in purchasing clothes through official channels. Live broadcast Statistically
significant at the.01 level by accepting the live broadcast application in all 5 stages: awareness or
awareness stage, interest stage, evaluation stage, experimentation stage, and acceptance stage. Able
to jointly explain the change in factors in deciding to purchase clothing through live broadcasting
channels among students in Suphanburi Province at 50.80%, with statistical significance at the .05

level.

Keywords: decision-making for clothing purchases, live streaming platforms, live streaming

applications.
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3. ANSANE (Kotler & Lane, 2009)
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(Rogers and Shoemaker, 1983) Baans
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2. Fugndla 3. nMsUszuiumaden
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Ajzen (1991); Davis (1989; §198491n 8398 1dewdu, 2559) lsthmnuivesTechnology Acceptance Model
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Uszaun1salanmsuslan dsensasnelavielinelafinvuld wiwelaguilaalasunsuiiadedisng q ves
duaibiiinnsdedmsesralinswuzihliingndselvl uadlinels fuslaafonadntedudiiu
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ANuaNYsal wazidayaluvhnsiiasgimeain

adanldlunsimszvidoya
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Marketing Strategies for Decision to being Non-Life Insurance Agent of

A General in Insurance Company in Bangkok

Yanisa Kritchawetmontri’’, Panyawat Chutamas?

'Graduate student, Faculty of Business Administration North Bangkok University, Bangkok 10220 Thailand
“Lecturer, Faculty of Business Administration North Bangkok University, Bangkok 10220 Thailand
*E-mail: yanisa.9854457@gmail.com

Abstract

The objectives of this research are 1) to study marketing strategies that affect opinions about
non-life insurance 2) to study the decision to become a non-life insurance sales representative.
General insurance, classified 3) To study marketing strategies that affect the decision to sell general
insurance. The sample group is There are 400 people licensed as insurance brokers in Bangkok.
Statistics used in data analysis include percentage, frequency, mean, and standard deviation. Test
the hypothesis by F-test of variance by finding the difference in means of ANOVA. Test the level of
relationship between marketing strategies that affect the decision to sell non-life insurance using
Multiple Regression Analysis. The results of the research found that 1) Marketing strategies have a
high level of influence on opinions about non-life insurance. 2) The decision to become a non-life
insurance sales representative. There is a high level of opinion and 3) action marketing strategies.
Affects the decision to become a general insurance sales representative in Bangkok. Statistically

significant at the 0.05 level, predictive power 7.70 percent.

Keywords: marketing strategy, insurance sales representative, general insurance, decision making
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Abstract

This research has the objective To study the decision to purchase air conditioners of the
people in Bang Kraso Subdistrict Municipality. Nonthaburi Province The sample group is Population
living in Bang Kraso Subdistrict Municipality Nonthaburi Province, 397 people, randomly sampled.
Statistics used to analyze data These include descriptive statistics consisting of frequencies,
percentages, means, standard deviations and inferential statistics consisting of t-tests, one-way
analysis of variance. The research results found that the most recent purchase of an air conditioner
Most buy the Samsung brand. General sales shop | bought it because of the weather. Those who
influence the purchasing decision are close people such as family, relatives, boyfriend or girlfriend,
and friends. Pay by paying in installments. with credit card Deciding to buy an air conditioner involves
a high level of decision making. different gender There was a significant difference in the decision to
purchase an air conditioner at the .05 level. Age, income, occupation, educational status were

different. A decision has been made to purchase an air conditioner. no different

Keywords: decision making, air conditioner purchase, air conditioner
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Abstract

This research investisated the marketing strategies that influenced import-export
entrepreneurs' decisions to choose airfreight services. Data were gathered from a sample of 400
people. The importance levels were analyzed using One-Way Anova Analysis, with the significance
level set at 0.05 to compare the relationships between personal factors and marketing strategies
used to decide on airfreight services.

The findings of the study indicated that most survey respondents held high opinions in every
stage, ranked by average values as follows: period of business, monthly income, business model, and
business type. Testing Hypothesis 1 revealed that the organizational factors of different operators
exhibited varied opinions on the factors influencing the decision to choose air cargo services among
import-export operators, except for monthly income. This difference was found to be statistically
significant at the 0.05 level. Consequently, the monthly income of import-export operators was
identified as a factor affecting the decision to choose air cargo services, which is inconsistent with the

set assumptions.

Keywords: Air freight, Entrepreneurs, 5A marketing strategies, Decision
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The causal factors affecting digital transformation adoption and
performance outcomes of personnel in higher education institutions in

Thailand.

Phakphum Arttakosiripo", Ungul Laptaned?

fanvn3rInsdnnsilinagns ausInendedudiafnwdiunisdnnis uninerdeesuy

Anendevndinfnysunsinns unInerdeasuru

* E-mail: phakphum.ar@spu.ac.th
Abstract

This research article aims to 1) study the strategic factors in digital transformation and research
results of higher education in Thailand 2) study the strategic factors and digital transformation in Used
at the center of various aspects. of higher education in Thailand 3) To create strategic elements and
digital transformation as a consequence of the drive of higher education in Thailand. Observational
research between qualitative and quantitative research is mostly the majority. Research is in-depth
research and surveys. Samples are direct or faculty members in higher education institutions to
research centers are quantitative, group research studies of institutions. Committees in the agencies
of the Ministry of Higher Education, Research and Innovation, which are of various types, are divided
into 9 different categories, consisting of limited public universities, unlimited public universities, universities
in the state committee, Rajabhat universities, Rajamangala University of Technology, universities. Private
sector, private college, private office, educational institution not affiliated with the Ministry of Higher
Education uses a sample sample size in the case of a formula based on the method of W.G. Cochran
(1953, page 178) (Yutthakaiyawan) at a confidence level of 95%. An acceptable margin of error was not
5%, resulting in a sample of 400 as stratified random sampling. (cluster sampling) and to have in-depth
discussions with 5 experts in the field of study and to analyze data with statistics to see structural equations.

The research framework includes events including data audits, changes in IT, business model
changes, adoption and functional changes, digital adoption and changes in frameworks. And finally,
there are the results of various operations. of higher education in many places, including investigations,
costs, reducing time-consuming hassles, and improving service quality. All of these various elements
will require higher education institutions to have a part in digital transformation in order to be effective.
Research that will help implement digital transformation to keep up with the times and sustainable
technological changes.

Keywords: Adopting digital transformation, cultural environment, organizational structure, Deployment

of artificial intelligence, personnel in higher education
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Abstract

The objectives of this research article are as follows: To identify causal factors influencing
entrepreneurial self-efficacy and performance of processed agricultural SMCES in Thailand. To
investigate the impact of causal factors influencing entrepreneurial self-efficacy and performance of
processed agricultural SMCES in Thailand. To develop a model representing. To determine sample
size without prior knowledge of the population, we can use the formula outlined by (Cochran, 1953,
as cited in Klaywan, 2007) With a confidence level of 95% and a margin of error of 5%, the required
sample size is 400 individuals. Additionally, for in-depth interviews with experts in community-based
agricultural processing enterprise development abilities, a sample of 6 individuals is selected.
Statistical analysis of the data is conducted using structural equation modeling.

There is a framework of research variables, which are factors that will affect the entrepreneurial
self-efficacy in various dimensions, which will result in the performance of processed agricultural
SMCEs. The entrepreneurial self-efficacy of the entrepreneur has the following components: New
product development and market opportunities, Creating an innovation environment, Building
relationships with investors, Defining the main objectives, Coping with unexpected challenges Finally,
human resource development means that community enterprises will have more sustainable and

efficient financial and non-financial performance.

Keywords: SMCEs, Processed Agricultural, Entrepreneurial Self-Efficacy, Performance
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[
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Tu911u3due03 Kaplan & Norton (1992) §in13nanaiis Balanced Scorecard (BSC) Tnduiadaaiied
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Financial Performance)
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Concrete Blocks made from Oyster Shells
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Abstract

This research aims to identify a concrete block mixture using oyster shells from Surat Thani
province as the primary material to replace cement, an organic waste that is difficult to biodegrade.
The study examines the compressive strength and water absorption rates of concrete blocks aged
28 days, comparing them to the industrial product standard 58-2533 for non-load bearing wall blocks.
The concrete block mixture from oyster shells includes Type 1 Portland cement, coarse sand, fine
sand with particle sizes ranging from 0.08-0.85 millimeters, stone dust, and crushed oyster shells with
a particle size smaller than 0.15 millimeters. An elemental composition test of the oyster shells
revealed that they contain the same main elements as cement, namely Ca, Si, Al, and Fe, in similar
guantities. In producing concrete blocks, oyster shells were used to replace 10% and 20% of the
cement, respectively, compared to concrete blocks made with 100% cement. The study found that
increasing the proportion of oyster shells results in reduced compressive strength and increased water
absorption. However, both ratios met the criteria set by the industrial product standard 58-2533 for

non-load bearing wall blocks.

Keywords: concrete blocks, oyster shells, organic waste
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éTfnL‘f]umiﬁﬁummwgﬁﬁ]mﬂ@aLﬁmﬁmmﬁﬂ’mmmwﬁawhﬁy'u wasanawIAUAUAuN SRS ey
Larm3dnudanndeuldegvaunaliinauiuniuazdedulundentu deaenadosiugnsaany
nosvimeInA 20 T (w.A.2561-2580) atiuusulged w.e.2563 suannzianden wagausiundunimsm
Hoymmdnenssssuwd dawndon wazfefivh wazul g UnyuIn1snmsenia ﬁa@uﬂﬂumiﬂdwmﬁa

Usgr9ueg 1 fnANEIN1Te YInnns wagdszanuausufiedunnniadiuegnalussuu diewasuadg

[

Famnuansalunisujuifnisiavesnasineinia nsimunUssma waznisuilalymdidyeswii

@

muuleuieesigua lnedateussyaududmnefiddy

v
a o I

nilsluiunianusuiaveuvesnawineIna Ae neslu 7 avegluiiunfuausaiu g1nonuiy

Y

'
a a

Fiagsugiond femeludmindszavigmuszdunidiiAnaniudenvesuiasy suiieswnain
yopuesududuiiifdeifies uasinameidsniusuiu 2 vessvna lefnzides 1w 3,583.45 15
Tnvdsoaniislutssmanazuonysza Ussmnaulufuiiaivhsuvesunssuduendnndn fsnsvimnsa
wuudafsludnuaziuds uagnsviuuulniludnvueiosuriu dwaliiinnudeulunamzdos
MOBUNTHLIN T NT

91nn15d159vzldnros sy wuli weswissy 1 Alansu (uufenysyuna 700 n3u
MliTandnasiugsond Jellvevidfonvesurssuyssunn 1,500 dused ludagduisnisidnvey
Waenyesunesy Ao nsilanau 1l eligesanenusTIneIA uaznsiwinate d938nsidnves
Wasnwegwiasuta 2 33 dewaliiiedamawandels 31NN13FUAUTRYATINIZYBIUFEN DY UITY
w1 fevaz 95 veuvFenvesunssuiiaaunadsuanfuaiusiifosdussneumiloutuyudiuud faewmei
MIITeiuduiui mnihezildenreswssuanldliinUsslesiasnevauenssuiinfuse 1l 2564
fafuasugiataniw fo nisldnsneinstandeainead iy inssgiangudou fo n1smstues
Wasnvesuliuszlow waziasugiadiden fo msasliyuduudadusumguesimaniveulasenles

Fofuenadet Faduinuddyueinsldustlonianvesiudonesunssy Tnaduaniudden
meyunssuIgosruniielfidumunaieunsvaunmaununsldyudions uasiluiuguiduneunin
vaenuidldutmidn ANLIMTFIUNAR ST gAANMNTTN 118N.58-2533 Awun Famaiaciig o fiAndu
Tunuided wwdugluvuasuninudenifanumnsandutssmelng uinnssurouninudonain
Waennesussuiidatuonhlmaayarludiasugiuarduinien annansenuiiind uiodwanden

Feanunsohulfduwuamsunisdanisvesiddonesunssuuasiduesdanuifieussvvunell
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2.309U3289AY89N5IY
1. \fimepnuuugnsaeunsnudeniunanmsldvesiudenvesunssuannaunuyudiaud
2. eanverildenresunesululseine

3. dieanUsnaunisliyuduudlunisiauneuninudon

3.N30UKUIAANITINY

SopnvvespaunInuAenTinUdenvesusandmingsegiond fenhdsdauazanagatunes
AounImudeniiongnisuy 28 Ju runusiiunsgundnfusignainnssy on.58-2533 dmunaunin
vienwisliSuthminmun
4.uunAeRANguiiieda

woswTy ffeaniiydn “vesurssuvievesnglngy” Joadyn1wdingwin “Pacific Oyster”
FoInenmanidn “Crassostrea gicas” Wunesaeshiilivaosuivunalivihiy ddredetvuslngni
Wasnvemegunasuazasuluauannzuindey vesunssuidulauuinguda 1wy Aundeyudiuud
Waenazdidnuiusesnin mﬂL%%@LﬁvimiufwﬁﬁmmLﬁmqnLﬂﬁaﬂ%LLGﬁQﬂdmaﬂﬁasﬂuﬂfﬁﬁmmLﬁw?']
TneialufivuinanueiUszanm 9 - 20 wufuns duudennesuasuiasunaifounisueiunyszan
fovaz 95 Auwandlunisnedl 1 wazAUaTLIzegluYae 2.35 - 2.47 Ima%ua@jﬁmmmmLﬂﬁaﬂmaum

NUARLLDYANINAINUD MTUNILITLAWNLIURIUANUALLEEA

A15199 1 LWSguiigusanusynauansvaaUdanagunasy

579 Ui-In Jung et al. Jung Eun Park et al. Xin Xu et al. Seesanong et al.
SiO, 0.45 1.40 0.24 3.27
ALO, 0.12 0.20 0.01 0.96
Fe,O, 0.06 0.20 0.03 0.85
€:10) 53.66 81.20 94.59 90.00
MgO 0.26 0.50 0.55 1.06
K,O 0.06 0.10 0.04 0.15
Na,O 0.55 0.70 1.10 1.34
TiO, <0.01 Tainu Tainu 0.09
MnO 0.01 lainu 0.01 0.07
P,Os 0.16 0.20 0.11 0.21

31Na15UsENOUTRIUFONNDEUIITH N9AMEHITENAFBUBIAUTENOUTININNWUFRN D8 UITH
Tuﬁuﬁﬁhwi’mqiwg%mﬁ Tnel#inT0a X-ray Fluorescence Spectroscopy (XRF) Luia3eaiiaTiasiesinn
USinasnesavseneu Tagldnnsiausunusediensisdngesisaivus (X-ray fluorescence) fivanddes
pnINNsMoIAUsEneUNAazylnluFenvosunssy esadiendUgugdl (primary X-ray photon) 91
waonsadondiadivuansiegnzilunalididnasewidlugn (K-shel) vosaznounteluarsiod1amgn

¥
=]

pananezmedlunmaeslnladidnasou (photoelectron) YlrAndesinaduluididnaseutiu Jeaniazil
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ozmavarliiadios oxmeuazndugannefiaiosiu Tnonisudsussiundanuvedidnasoursuonidian
wuiidesinsdsnan ddumswdsusziundsnuredidnaseuazinmsvanddosssdiondyiugd (secondary
X-ray photon) §eUs1ngnisalil 138071 “Wgeeisaiwust” (fluorescence) Wisauvasssdiondniog i
Uanudegeonunasdiduandtudufuanuuansinsvesssdundinuiufuredidnaseusueniiiionis

& a

WasuszRundsnuivsziundanuvesoriniiiinanisdiendusugll fadiendyionfiiiAnanusingnisel
waesisawusaziduisdiondiiduendnualianzvessinusiavaie
Tunsnanneuninudendziinufasenlaistuvesarsusenouluseninamsvinugisendadu
UfAzeneanuseu Tneinainasusznevudassiaviufasenduiiudalinda s duosuds
(Solid Product of Hydrations) lagsadwsiléanmaiiaufzerasliiunsvemansasidesnituiins

YosBwudmansusy Juibiianmmesuluuudinaduasaouniniudeiudg dmsuujisenlawmsdu

v
¢ Ao A

vosasUsEnounaniuyudiuud desil
Uffselawsturesiadenddng Alite (C,S) waz Belite(C,S)
23Ca0SI0,) + 6H,0 5 3Ca0.250,3H,0 + 2CalOH), (1)
202Ca0.SI0,) + 8H,0 ~——»  3Ca0.250,3H,0 + CalOH), ... 2)
Uffselamstureslasfa@ouagiiun Aluminate (C,A) asialuiiudiviule uazneliiAanisuds
feEneTIn5 0T IUAIWER
3Ca0.ALO; + 3(CaS0,.2H,0) (Gypsum) + 26(H,0) —F  6Ca0.AL0;3505.32 H,0 ....(3)
2(3Ca0.ALO,) + 6Ca0.ALO;350,32H,0 + 4(H,0) —  3(4Ca0.ALO;.S0,.12H,0) .....(d)
3Ca0.ALO;, + Ca(OH), + 12(H,0) — » 4Ca0ALO,13H,0 ... (5)
UfsenlawmstuvesnnsiAaiden agilu ineslsy Ferite (C,AF) aziinlugieiu ng CAF v
UnsefugUdy uay Ca(OH), ﬁaiﬁt.ﬁmammﬁﬁgﬁi'wmﬁawﬁmaq Sulphoaluminate wag Sulphoferrite
4Ca0.ALO5.Fe,05 + 3(CaSO,.2H20)Gypsum)+27(H,0) —>
6Ca0.ALO,Fe,0,350,32 H,0 (Ettringite) + Ca(OH), ... (6)
2(4Ca0.ALO,.Fe,05) + 6Ca0.ALO,Fe,05.3505.32 H,0 + 6(H,0)  —»
3(4Ca0.ALO,.Fe,0,.50,.12H,0) (Monosulphate)+2Ca(OH),  ....(7)
4Ca0.ALO, Fe203 + 2Ca(OH)2 + 10(H20) .
3Ca0.AL,O;.6H,0 + 3Ca0.Fe,05.6H,0 (Solid Solution) ... (8)
Inglunisdnudenvesunssusnlinaunuyudiuug azanansaand3ununisveulasenlys
CaCOs01ig) + Heat Calsgiig) + COxgag)

lunsldveadenndutanuandesdadunasiquantfvesdefauisodiunldiludivszau

'
va a

nauuyuBlnd auunsgrunsulsanugaamnssuivue deesdlnuautanidudumudadiendeiu
Yudiuud Jufe fyuviduesduszneundnudmnlifinuauiadiuud vieflanudududeyiies
Pludesdinaaniivesleaiu nanfe d8anmiedanmwanivesaividussdusznoundn a1y iaey
e?i'ﬂLﬁaﬁmﬁﬁ%mﬁuﬁwﬁammﬁgu Umﬂ%mu%ﬁmﬁﬁ%mﬁ’ugumnLLaz%v‘TﬂﬁLﬁmmiUssﬂauﬁﬁ@mamﬁ’ﬁ
\udlaud (Cementitious Material) Inetnausinaanifveadeiianansaldnaunuyudiuudle uansdamsns
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M990 2 Aauandiveadenannsaldnaunuyuiiaug

aeAUsENaUMALAY nssinaaNUR TR nsdlpauaadfvaeleau
Cao > 50 -
Si0, + AL,O, + Fe,0, - > 50
SO, <50 <50
LOI <6.0 <60

B : dIeeTeuavlagInin

ouninuienidutaniearsvianisfifeldtusgvunsnansludagsu Ingldieduntatunie
fumstamelusaznisuenvesermsvieyduiumai fuauu Wudu fegauaniFnemuliuagssue
aufouldd tniiniun ufsusmunu sunaunwlfuassiu slfeouninudendutandifuselon]
sgannlununoains reuninudeniifdestineandilsinnsgiundndasignamnssmesusemealnedvue

nsuAnaounInuden vilasnniyudunsieinuaudingiulunianay uazthnaulidifuuds
widuutansgIu wasvhmsuadalsendeussn (umuidedldussnuen) waemswginniaios Geagyiils
Fanganunsoduiaiuniy uazfiddufivmefiezasgueglindsanaennuuiiuiiiundaaia aouniaild
Turuaunsudnaouniaudeniinnuuaninsminaeuninsssun iesnnduasuniaifianudumanii
laifiAnAnuguia (No Stump) lalansnsawiluald (No Flow) fedunisvilfreuniniauutuldsiduses
Tdn15uAdn (Compaction) &3Usznaudieusing (Surcharge) wagn1sduasiiiou (Vibration) nsifiusesu
Tunsuadn (Degree of Compaction) fie NsissinakardIsaTiunsuasaazyivimeundaudeniay
puuuinFug g ldamassuusdadindu uiduyulunimanesgetunuludae ddulunsnde
poun3audonimensundnnouninudonlidanuvuuiusiigalasdidmaandomelunisfudminld
vanantineundefildlunisuannouninudonssdeslifdsuussandannisuasdasa (Green Strength)
Wisawetiaglaidemendaannaensenainuuunas

91NN1509NKUUSAI I IUNEY (Mix Design) Taevns@nenanlseanundn wudn snsnauild
dmiunanneuninsssunlivngiaziuldluniswdnneuninuden iesanasuninudendesnis
A1A11LT 599998 UWAY (Green Strength) 49N31ABUNTATITUAT avusnaswiildsssududes
fimnudouuyu (Cohesiveness) wazfin1siaiiu (Inter Locking) g9 lnsananudiulugazdesddnume
sUsradurdsunuuariduasealuiinamnne femainisaunuuunnay (Gradation) wagU3uos
dh3adudeiiddenisnanneunsauden

Apun3nudendmiunentiauuuna (Hollow concrete block) ilunsuninudeniiidnyauznads
Tneluaniseiinanuiaitlizudmidn (Non-load bearing block) Fsfaunsuninudenatliannsasunin
vrmnla 4 lduenaniwiineeuniaudenies nelumssanzmuaulidulunsnasyusdntasigranns
1191.58-2533 avunavesaouniaudenldsutmin suunsgiundadusigaamnsy uen.58-2533
a a

Jaranunanaeaeuneausule iy + 2 Jadwss wazaranurunieesusulamealitosnin 12 Daduwns

Aakanglun1sen 3
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A1319% 3 MnvesApunIAudentiiulIvTn (esgIuREaSigRa1MNTIL Nen. 58-2533)

YurpAsuNIAUAan (Radluns) YurpAsuUnIAUAan (Radluns)
WU X g9 x 812 WU X g9 x 812
70x190x140 70x190x290
190x190x140 190x190x290
140x190x140 140x190x290
190x190x140 190x190x290
70x190x190 70x190x390
90x190x190 90x190x390
140x190x190 140x190x390
190x190x190 190x190x390

Ingdnwazluvesnsuninudonlusudmin auninsgIundndasignainnssy uen.58-2533

1.

o
o

N
1.
2.

roundmudenlusuiminynieu dewdauss Usnansesuanin viedudedu q suluguassasio
nsersunimudenluutminegiegndes vieviilidseainadernds wagsesirudntiosiiintu
TunssuiBuanmuunivieses dudniosileosnnitnmaiedeudiovudiogiesssun azdesliilumg
gndlunsligausu

mouninudenlaisutimiin dafesnisauyudoussyu Fosifmdhvenunenisuimsiuiavesyuany
ey uusislAogne

asunImudenlyisutmiin Fefesnisnewuuiinme frufnneasdedaifisesdu seedudesniiay
dlunsdsasnvilsdifeudsdisesdudntesfivnuinnii 25 fadwes Wudwoulininninfesas 5

srfotliitioduamelunshisensu

¥

fanuvuuiuresreuninudenlidsuimin auunsgiundniugignannssy uen.58-2533

AauNSAUABNULN Ao ABUNInUARNTAMUVUIMLLLINNT 2,000 AlansusegnuiAriuns
ABUNSAUADNYMITNUINNENT AD ABUNSAUADNTAMUNUILLLTEYNIE 1,680 §4 2,000 Alansuse
ANUIANLUAT

ABUNIAUABNILY Ao AauNIaudeniinnuruiuiulosndt 1,680 Alansusegnuiaduns Tudiuany
Frumuusdnvesmeuninudentaliuimin smumasgiundnfasionamngy uen.58-2533 sofou
FosfimasSuussdaldosnin 20 Alansusemsusufiuns waziade 5 feu Mdssunsenlidasndy

25 AlaNSUADAITIMTURALIAT

5.35115A8UN15IY

N15398ABUNS AUE BNAINLUABNNBEUIITY LA AIMUAT UABUNITANTUNITINE 6 TUNDU

Usenausmie MIfinyvguiuasnuideiiiieites MIdnmseuingdu wniedde wavgunsal n1sdnwseuuay

NAABUBIAUTENDUTBIINANUFBN MBI N15TUFUTUIUABUNSAVABNIINWERNNDEUINTL N3

VAFOUANUNINTFIUNANS I AEIMNTTU 1oN.58-2533 dmsunsuninvdonndslusuivin nisagluas

AATITARANTNAEBU
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NSANING B harIdeNneIves

=

a

Msdnneningiu 1n3edle wargunsal

=

ﬂ’]i’;fﬂLG]%‘EJLILLa%ﬂWiW@ﬁ@U@Qﬁﬂi%ﬂE]U?J@Qﬁ’]G!’i]’]ﬂL‘Uaﬁlﬂv{@ﬂu’lﬁiﬂ

=

MsTUFUTUNUABUNSAUGONINUGNNEEUITL

=

a o 4

ANTNAFBUNTUUINIFTIUNANNUNDAATINNTTU

X q

1191.58-2533 d1nsunsuninudannilalaisutinin

ays

ﬂ’]iﬁ?ﬂ LLaﬁmiwﬁwa A1TNAEDU

\wsesilouargunsalfldlunismaaeu
- Y ~ I3 o -

1. p3esdameunInuden fatandluguning 1
Unined dwiunaniiuaransnaaiiy Awanduzunmi 2

- o v o ~ I v o =
\ATRIMAFBUANMNGIAABUNTAUABNIWIA 200 fiu Feuandlugunini 3
\W3oels Askandlugunng 4
\ATRUYEIVIAUFBNMEEUNTHUAKAENTIY AauanslugunIng 5

faway dauansluguning 6

A A

ERIELRVEIREEH ﬁmamﬂugﬂmwﬁ 7
SngAuild

1. Yududvesauauauszan 1

1183

h

WaanwoyuIasUUn

kR LN

A

AN599 4 Snsdrunannsunsnudenillunisidy

. Yudiuud N318aZ1080 NN Auru wWaeneyuIeTy
(Alandu) (Rlandu) (Rlandu) (Alan3w) (Rlansu)
BASE 1.00 1.70 1.70 6.50 0.00
Oys10% 1.00 1.90 1.90 7.20 0.10
Oys20% 1.00 2.15 2.15 8.14 0.25
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6. SunBUNMSTLTUIY

1. fumeunisuaumounaaUdon
11 navdunamnmunlidnflungazsds wlonduhlugnsdiunnutu Seeay 3
1.2 wevhnisuanaunsyifineuninudensuiinrudunewing Samisuaisstuneuninuden

YUIA 7 LYURALUAT

1.3 vhmawdusaninailiudadulueiosdurouninuion fuandusuninii 8
14 indvdunalifunuurdeuazinnsne Wetuaeundaudon é’auamﬂugﬂmwﬁ 9

2. Fupeumsifiusens Faandluguamd 10
2.1 fudegrerauninudonuunn 7 x 19 x 39 wu. fldlddenmeswiesy 1w 6 fega
22 \iushetsreuninudenuunm 7 x 19 x 39 vy, Mddenvesuissu Seeas 10 $1ou 6 fegns

2.3 U eraunIaudanaun 7 x 19 x 39 w1, NlTEsnresunsy Sesas 20 31U 6 feee

sUnil 3 In3asadeuindsenneunIauien

FUANT 5 LATouEn JUANT 6 famay
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—eed

sunwit 9 msdumeunisuden sUail 10 Jupaunsiiudiogawasiiunnii
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3. shmsvaaeunuandreunInudoniiudeiaud
VAdoUAIRIA UL ranaunsauasn Tnatrteudiotsasuwas oamnaeulngliAsnans
909R0UMBE1 UaTLASBINTITY LA BULHUSIR A Ye RS DmadeUT U lUuTERI R uULTe LA B
nnaeu ntunadaeies IhAseusune wissaviinnsinad e diatiate aunsyisieuiiognaunn
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JUANT 11 1AT0aAdaUMEIT UL

7.83Unan133e
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AN5799 5 NanAaaUAIN&IdRvaIRaUnInudannisllsutivdn

Base | uwiin (Rlanw) | n¥ax 811 x e (wudes) | A1dsda (Rlandudemsaaudiuns)
B1 6.231 39 x6.5x 185 118.59
B2 6.267 39 x 6.5x18.4 116.72
B3 6.250 39 x 6.6 x 18.3 117.73
Average 117.68

Oys10% | dwiin Rlandw) | nd1e x 819 x g9 (wudwns) | ddsda Rlansusemsaeuiiuns)
1 5.850 39 x6.5x183 93.90
2 6.019 39 x 6.6 x 18.3 94.10
3 5928 39 x6.6x184 95.79
Average 94.60

Oys20% | duiin @landw) | n¥1a x 817 x ge (wufuns) | Mdsda Rlanfudemasufivims)
1 6.150 39 x6.5x 185 79.62
2 6.110 39 x 6.6 x 18.4 75.69
3 6.119 39 x6.5x 185 77.54
Average 77.62

2. wamsvadeuAIN1IgaduIvesmauUnInuAsnalisulnn

AmsgedutvesrsunsauieningliiuienosunssuidilUwnuiiyuBuudiuunnseng o wans

) a
ANMITINN 6

M54 6 NaNAFOUAINIINATUUIVBIABUNTAVABNU ZAL

Base dwiiniden @landw) dwitinusts (RTan3u) Sovaznsgady
B1 6.711 6.477 3.61
B2 6.806 6.550 3.90
B3 6.960 6.727 3.46
Average 3.66

Oys10% vwiinden (Rlan3u) viwitinushe (Rlann) Jevazn1Igady
1 6.357 6.097 4.26
2 6.222 5.981 4.03
3 6.273 6.019 4.20
Average 4.16

Oys20% dwiinden (Rlanu) dwitinushe (Rlanu) Jovazn1IgAdy
1 6.614 6.300 4.98
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2 6.362 6.050 5.15
3 6.511 6.194 5.11
Average 5.08

3. nsnedeuRuaNUivhuaiivesUFenviesuesuUTuisuA U uBaue Landfin1sen 7

M990 7 wansilSeuiisuanautAniaaivesuFenvesunssular Yudiuud

919
9

Yududvainuaud

Wasnnasuesy

wunides Mg

Seway 0.34

Seway 1.03

avadilioy Al

U

Seway 2.29

Seway 3.41

Faneu Si Seway 10.27 Soway 17.45
Fawmas S Seway 2.51 Seway 0.74
AaeIu Cl Seway 0.02 Seway 0.02

Tnunaden K

Savay 0.66

Soway 1.18

LAALTEY Ca

Souay 78.89

Seway 71.81

Tnwdley Ti

Seway 0.24

Sevay 0.38

Tasuley Cr

Seway 0.01

Seway 0.03

La9nHad Mn

Saway 0.05

Seway 0.05

wian Fe Sovay 4.53 Seuay 3.57
yo9ad Cu Seway 0.02 Tainy
#daned Zn Saway 0.06 Seway 0.02

auLUN As

6.59 PPM

5.79 PPM

aANsouLgay Sr

Saway 0.09

Seway 0.26

waslastiluy Zr

Seway 0.01

Seway 0.05

o

wadta Mo

Seway 0.01

i L hor

N

IPES B PR | R—

ear. ke

sUn Y 13 sgidlegluyudiuuivetauaus
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Abstract

This article aims to describe and explain the development guidelines for developing
comprehensive community learning resources. “Dok Fai Muang Loei” using a qualitative research
method using narrative research from people who are involved in the operation of the learning
resource. In the Ban Sri Charoen community area Loei Wang Sai Subdistrict, Phu Luang District, Loei
Province. The results of the study found that Development of comprehensive community learning
resources “Fai Dok Muang Loei” Ban Sri Charoen Community Loei Wang Sai Subdistrict, Phu Luang
District, Loei Province to be successful. It requires serious cooperation from everyone in the
community. both in the community leaders and farmer groups with the concept of community
development and the concept of sustainable development along with the concept of knowledge
management that is a supporting factor from outside the community Through the process of
participation of all sectors This will be a guideline for the development of comprehensive community
learning resources. “Fai Dok Muang Loei” Ban Sri Charoen Community Loei Wang Sai Subdistrict, Phu
Luang District, Loei Province sustainably with the goal of establishing a comprehensive community
learning resource. “Fai Dok Muang Loei” Ban Sri Charoen Community Loei Wang Sai Subdistrict, Phu
Luang District, Loei Province is a learning center about cotton throughout the supply chain. Guiding
and helping farmers and people in the community, including being an alternative learning source for
children, youth and people in the Ban Sri Charoen community. This is an initiative to develop
Thailand's agricultural potential by using the community as a base for shared learning.

Keywords: Learning resources, Dok Fai Mueang Loei, Community Development and Sustainable Development
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Guidelines for the Development of Sustainable Green Universities

Case study: College of Management University of Phayao.

Y Ruksit Suttipong? Siriporn Praesri® Sakaoduean Wadpong®

Penpim Phuangsuwan
1Z4College of Management Bangkok, University of Phayao

*E-mail: penpim.ph@up.ac.th

Abstract

This article is an academic article that focuses on presenting important content about
Guidelines for the Development of Sustainable Green Universities Case study: College of Management
University of Phayao. This is qualitative research. A higher education institution. Under the Ministry of
Higher Education, Science, Research, and Innovation, there are 171 agencies that accept government
policies according to the 20-year national strategy (2018-2027), the National Economic and Social
Development Plan No. 13 (2023-2027), and the government's policy to solve climate problems.
The goal is to achieve carbon neutrality by 2050 and reduce net greenhouse gas emissions.
Zero greenhouse gas emissions.

Additionally, the Ul Green Metric World University Rankings are a globally recognized
benchmark. This demonstrates the university's commitment to environmentally sound management
and sustainable development. This presents a challenge for higher education institutions and
administrators in Thailand to create public awareness about environmentally friendly activities and
being responsible for the world, which is the goal of sustainable development (Sustainable
Development Goals; SDGs). Therefore, this article is an academic article that focuses on presenting
important content about Guidelines for the Development of Sustainable Green Universities Case
study: College of Management University of Phayao. This is qualitative research. As part of the

development of green universities and world university rankings, the Green Metric should be.

Keywords: Green University, Sustainable Development
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Soslndd wWu Arazesduruinidn PM 2.5 wuindymian PM 2.5 vesUszmalne Fadusivosnmsi
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an1dugaufnuiusewmalne ludsinnsensiinisaaudne Inermans 398 wavuinnssy d91uu 171
e Suuleuien1Assnu augnsAmansy1f 20 U (WA, 2561-2570) WHUNmUILATYgALadIAY

Wi atunl 13 (w.a. 2566-2570) wavulgurgvesiguralumsunlatgmaningiiennia lnedidmvane
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WeliiAnanudunarsasveunielul 2593 uazfinmsounssanans nsvaeefitmieunszanidugud
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wansznuvesaniazlanyou 1ind uainarulyaunavesuuudnieunszan lasianizie
advaulaeanled (CO,) Aftugstulufuusssnmduammddyiiunanunngmsainizdeunsyani
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Usz4am Ul Green Metric World University fia15anannuminendedideiuasannudsdudui windou
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wazdgmmaasvgionardenuiliioadestunnudsdu Tnsuminerdodunuvegsliiudeay yuvy
savaduiusinsfiddyvesssuna Tudusuasldsudeyadeiinamnuminerds wasdsuduasuuud
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NUSAVRIUNINYRY
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g1uuseNmIngdesialan Sguszasd Ae 1) finssausunsdasusiuumineidelanaiueudaiu
Huszdmnd 2) daefunuimsujuaduanudsduluavinedeiilan 3) deevuinsiiisadesiu
mnudsBulsifuuvinerdeilan uay 4) Srunsmnuazanlifuanusufiofunudsdusenitnsema
fanusauiioanuminerdeluduainudady United States Green Report Card tuszuun1sdnsusu
fysannseudsdudmivamiine ds 300 urs eehdlsfioy nadnduanadunsadisnes (A s F) unud
nidunsdindudu uazaminerdelansiuiisiuiudaia (Atici et al, 2021; Ul Green Metric, 2023)

Uszialnefinunszuiinddadymasnndenludsnuuaznszualandunsimuniidaduaz g
Tan¥ou \Judlymiidswansenudenisissiinveadauludsausialan LLa%‘Vlf‘.Jﬂ’J’]iinuLLiﬁiJ’lﬂ“ﬁunﬂ’?u
desnmsuaaiadeunszaniuduusseniedaelifnfeseunszanuianianssunaznginssuves
Fimuywd Tasanns "ddnanudifes veansunisasuulasanmgfienniauazdwinden nsensg
NINNIETIUTRLATAIAG B AT Y Weairsmunszmiindunvssnvulunsdiduianssuiiuingse
dandoustniinnuiuiaveudelandwansenuseduindeuiesiian ierdesiunislininensuas
wanuatadau msdnnisveadvetnaiiszaviaim nmsdenlian aunsal iedeslddinauiiduiing
fudsanday mavdesfeieunszansonilutiinaei adudmnevesniswaunisadiu (Sustainable
Development Goals: SDGs) v sduasunsuanuarnisuilaaiiduiingeod windoulneniswamn
1AsgIUAIINEoNTATENINLIAIFIU G-Green il ansaUAguNALENARLazg iU NsTunatnAd e
deaulne nrsneusuuazliaiiug lulasenis Green Office A5 UNUIBMWBNTU NUIBUAIATT
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2.30qUszeA
1. aULEUDLUININSHAILINNINE A8 @R 879819898 U
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N15INDUAVNWIINEIaELan Ul Green Metric
nsTRsusuunIInendelan Ul Green Metric Aan15dndusuuniineded wuninududng
fodaIndsuwarANgIgU SISulAgnsALTUIINYRINTIINYNa8dulati@e Universitas Indonesia (UI)
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1u¥ 2010 (Tiyarattanachai & Hollmann., 2016) dngUszasrae 1) dn1559U5IWNTIRDUIUNRTINGa8lan

q

va v o A

mmmmﬁ'ﬁwﬂuﬂi%mﬂﬂ 2) deauuamauioadueudiduluamingdeialan 3) daeuudnsd
Aetastumudidulituuming deialan uas 4) sruasruazaanlituanusauiiesuaudsdiu
sefuuIUINA fanuwdennumingdeludunnudsdudifeivesissmaanizewwini Report Card
Huszuumsdndusuiiysanmsanudsdudmiusmineds 300 wis eghdlsfinig nadnsazuanaduinga
fsnus (A f9 F) unuiiasidunsdasuduuazundnedeilaauiisiuiusida (Atic et al, 2021; Ul
Green Metric, 2023) 5nansTadusuminendelan Ul Green Metric i odsiaSunisidausaulunis
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Wisuifisuianssuvesminedulunissnund windoufissfunelunminende FAINTYININIG
n1sisgunsaeulundngns waswauuiuminedeliiudider InedandnaudBudwsenausae
Aundeu dsau uaziasusia lnerivuandninasiuagdd ialunsssiuaminendelu 6 du léun
1) msmaszwLLazIﬂiqaéfmﬁugm 2) wﬁ”&muuazmimgammaqaquﬁmmﬂ 3) NSIANTSYBLLEY
4) Ms3annsin 5) nsvuds 6) nsAnwuaraTIYe wiasnamiisieazBunuaautRaus 5 1 11 fAn
wardnsiuusaskuulIng1ataLau (Atic et al,, 2021)
Usenalnglaidsiunsinsusuumine1dslanves Ul Green Metric Tul 2557 lnefluniinegdy
15 wislutssmalneiidhsududduauietagiu Taelud 2565 winede 47 widulsemelngldidndo
mMsdnsusuavinendelanuas Ul Green Metric annumniviendeiidnsan 1,050 wisilan seurlud 2566
wAnedevhlanfidhannsinsusiu S1uaueau 1,050 wit 910 85 Usvina Sumninendeludseimelne
117w 55 wis Inefinausinisusidiu 39 d13¥e mnemy 6 mneldud 1) Manssrutuasiassadisiiugu
(Setting & Infrastructure) 2) W UazNIUA guwlasanmgilennie (Energy & Climate Change) 3) M3dANS
yoade (Waste Management) 4) msldih (Waten) 5) msdansszuuaugs (Transportation) wae 6) N3Ny
warn$39 (Education & Research) msuUssmaranIsTnsuiuumdnerdedifelan Wouil 5 Sueu 2566
JUAU 1 V9UTENAINY UMIINIGBNYATATNENS LASUATLUY 8,775 ALLUL N1NLNUNNISUTELIU 6 fNU
ﬁ’ﬂfr 1.ﬂﬁé?aﬂ'wLLazIﬂsda%ﬁaﬁyugm (SI) 191,275 AgLuU 2. wa"aq’mLLazﬂmﬂﬁammammwgﬁmmﬂ (EQ)
16 1,675 Azuuu 3.ms8amsveads WS) 1¢ 1,575 azuuu 4.msT9h (WR) 16 900 Azluy 5.n53amsseuy
uas (TR) 1A 1,750 AZWUY WAL 6.M15ANWIWaLN15398 (ED) 1A 1,600 ALY BUAU 2 UWIINE1a8UANa

Ineogduiun 49 vadlanlinzuuusiu 8,625 AZLUY UABUAU 3 WINedemALUlAENIEaNNEISUYT

Y

[

asﬂiaumu 50 Up9lan ATLUNSIY 8,625 AzUU (Universitas Indonesia, 2023)
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NsnSNTIRSUAUIIINE§elanves Ul Green Metric hgdaasuuvinedeliiiauiniete
fianuduanalunidnuasdunivensuluuulsena Snvsdseiinsendid1vunieduiuadinisdiou
Auleduazderewmndu g veumineids sauvisteyas1eduasdailudiaoduiineadesiulssinu
supudsBuirudawndeuiifloglumihiuledvewmivends Fwediunisinseiuanidusing q faula

WhAnwmeluumINe sy

M13199 1 uanwaangnldlunisiadudunaznisalssimiin U 2566

a1y ey fildlunisdasuduuaznisaasinin \Wasldudvas
ASLUUTIU (%)

1| myneszuuwazlasaaseiiugu (Setting & Infrastructure) 15
2 Wé“muLLazmiL‘U?wuﬂamquﬁmmﬂ (Energy & Climate Change) 21
3 | mM3dansveds (Waste Management) 18
4 | msldhi (waten) 10
5 | nM3dnn1sIEUUBLE (Transportation) 18
6 | NM3finwkazn15I9y (Fducation & Research) 18

374 100

fiun Guideline Ul Green Metric World University Rankings (2023: 7)

FsduazmnanyiiuustinielFlunnsdnduduuminendefiden U 2566

\nessinnsUszAiu 39 fAn AV 6 A

Wan 1 MNesruuLarlAsIEseiug L (Setting & Infrastructure)

WIneded oadavi it unvewmine1ds Tnewuuuidnn1swaund gadu Tauddyse
AMATNLAZAIIANI9T09AN MANE B3 Taeiuuai uil BT savesuminerdelulisiinindesas 30
fmuansliusslovivosiinuuazanumuuiiy nsthgeinw Tassadeiugm Taedl 11§13t

S 1 dndruvesituiiUaldwiofiuiinama (The ratio of open space area to the total are)

Sl 2 ﬁumuﬁwmwmﬁﬁﬁﬂwmmﬁuﬂﬂ (Total area on campus covered in forest vegetation)

SI'3 ﬁuﬁiﬁw&mwﬁ%’ﬂqnﬁﬂﬁ (Total area on campus covered in planted vegetation)

st 4 fuifluimenaniléduituigaduidllauiduuasugndulsl (Total area on campus for
water absorption besides the forest and planted vegetation)

S 5 dndruvesitufideldwosuauUszansvesinenan (The total open space area divided by
the total campus population)

Sl 6 $avazvesrulszunavesuniinerdeludiuninunersruil ea1ug 98y (Percentage of
university budget for sustainability efforts)

SI 7 SegazvesfianssunsaniivaularyouU1390901A5Lusaul (Percentage of operation and
maintenance activities of building in one year period)

sl 8 AsrsAnuazmnluInemdmsuALAnTg GiifesnsANuTIemaD uaz/MIensguanliuas
in (Campus facilities for disabled, special needs, and/or maternity care)

SI 9 @serneanuazaIndanulasniauagziiuag (Security and safety facilities)
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SI 10 ?iﬂ’é’ﬂmammazmﬂimaa%ﬁﬂﬁyugmmNﬁmqmmwﬁm%’uqmnzﬁﬁmaqﬁﬂﬁﬂmLLasqﬂa’mi
(Health infrastructure facilities for students, academics, and administrative staff’s wellbeing)

SI'11 nMseusny: fiuazdnanziu uazdnitn Lma'ﬂw%’wmmﬂ’uqmmﬁmmmmasmimwmﬁ
‘UaEJﬂﬁa‘if?ﬂmzEJzﬂaNLLaziszw”n (Conservation: plant (flora), animal (fauna), and wildlife, genetic
resources for food and agriculture secured in either medium or long-term conservation facilities)

NUIN 2 wé’muuasmiLﬂﬁauLLﬂaqaquﬁmmﬂ (Energy & Climate Change)

wInedednlasansussndandsnuegiadugusssy wasfanssususdiiun Aanansd yaains
famind@nun nsusudsugunsallailh vaealul szuuufueinia nmslindsnuainuaseniing was
nseonuuuIAssUsEudalnd Wusu Teedl 10 e

EC 1 nsldaunsniusendandasu (Energy-efficient appliances usage)

EC 2 n1safiugulasenisenanssaasey (Smart building implementation)

EC 3 Smnuvemdsnumawnwdaldliineun (Number of renewable energy sources on campus)

EC 4 dndrunsldlnifamunseUszansvesineiun (Total electricity usage divided by total
campus’ population (KWh per person))

EC 5 dnarundsnunawnuiindaldsnonisldndsaiu (The ratio of renewable energy production
divided by total energy usage per year)

EC 6 83AUTZNoUUIN15ALTIUIIUIA58L1T87 (Elements of green building implementation as
reflected in all construction and renovation policies)

EC 7 lassn1sann1suanefingisounsgan (Greenhouse gas emission reduction program)

EC 8 dndrunniuausaniuyivisundeduaulsensvesinenunsas (Total carbon footprint
divided by total campus’ population (metric tons per person))

EC9 ﬁf’lmuimamiu’j”mmmﬁ’mwﬁ'muuasmiLiJé"auLL‘LJmaquﬁmmﬂ (Number of the
innovative program(s) in energy and climate change)

EC 10 Iﬁmﬂwwaawﬁmmé’aﬁefwammimﬁsmuﬂmaquﬁmnm (Impactful university
program(s) on climate change)

WU 3 N15IAN1SVBAE (Waste Management)

wnendednnssassiuarUssmduiusmsdaunvezaulssinnesTiintusnianssunely
ey antumsinwwazaming de uazdanafeegmuiuiivininuse q sgamnzay Sagainuss
finshnmnu asedeumsidnves Wudu el 6 §7%n

WS 1 Tassnsthaeadsluuniinerdendunnldlml (3R (Reduce, Reuse, Recycling) program for
university's waste)

ws 2 Tassnsannislanszaviazwatainluinenan (Program to reduce the use of paper and
plastic on campus)

WS 3 n159an15U94Ld8un38 (Organic waste treatment)

WS 4 nMsdnn1svedeeiunse (Inorganic waste treatment)

WS 5 msdnnsveadeiduiie (Toxic waste treatment)

WS 6 nsthdntnde (Sewage disposal)
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a4 nsldh (Water)

uAngdedanisundndt ssuvratsenugdvial niseysnsiuar st ndsnduunldll
msUgnidlsmaunuiofiuiuiiaie Wudu ned 5 fidi

WR 1 Iﬂiﬂmiaw%ﬂ@ﬂfﬂ (Water conservation program & implementation)

WR 2 Iﬂiqmiﬁﬂﬁ%ﬁaﬂﬁuuﬂﬂwﬂ (Water recycling program implementation)

WR 3 miﬁqﬂﬂiiﬁﬂiwgﬂﬁﬂ (Water-efficient appliances usage)

WR & msldhiivhnstitnuda (Consumption of treated water)

WR 5 miﬂ’mﬂumﬂwwﬁﬂu%mL‘Um (Water pollution control in the campus area)

NN 5 N159ANTIZVVVUES (Transportation)

Wwininendednasy madumeiiduiinsredundon n1sduwn lngatuayunsaulagn1saing
w¥saagu Madalasmssussdldsodnsauieannnlsaiou WWudu neil 8 §idin

TR 1 $S1sugmummusvan (sasusuasadnseueus) msmesuaulsyrnnsvedingnamian
(The total number of vehicles (cars and motorcycles) divided by the total campus' population)

TR 2 U3N15305UdE"51380Ue (Shuttle services)

TR 3 ulgune Zero-Emission Vehicles (ZEV) luineniun (Zero-Emission Vehicles (ZEV) policy on campus)

TR 4 S1ususnoudiivaosnaiivfugud (ZEV) tamamsdeiamaussmnsluiivenen (The total
number of Zero-Emission Vehicles (ZEV) divided by the total campus population)

TR 5 §asrdruiiuiisensaniaiuiuseRuiineaaamma (The ratio of the ground parking area
to the total campus' area)

TR 6 Insamssinnseaniiuiivensaneluingnen 3 Iikiuan (Kt 2563 fa 2565) (Program
to limit or decrease the parking area on campus for the last 3 years (from 2020 to 2022))

TR 7 S1uaulasen1ssis uannisldsadaudaluaniineds (Number of initiatives to decrease
private vehicles on campus)

TR 8 MaAUWlULINGI8Y (The pedestrian path on campus)

NN 6 NIANILAZN1TIVY (Education & Research)

wnAngdaiisindiinuazanuaseningsdng anudnlalutigmawedeurufansusing
Tassnsdriineudider Tasams 5 @ sauanisdanisfeuntsdeu 1338 Uin1sTwns mathesdariug
1INATVINNULITAUINY NI EUUNAIINTVINITUAZUNANNITY Ynausranugifisedunfnay
winnddunisagiiounisdeusuaznisuivliiamndesendussdrnuslmivieuinnssuddiny guay
gy Tnedl 11 §73n

ED 1 é’mdau‘uaaﬁsﬁsmLﬁmﬁ’ummﬁaﬁuﬁaiwaﬁmw/wﬁﬁ”ﬂQM'iﬁgqmmm (The ratio of sustainability
courses to total courses/subjects)

v
LYY

gyanUA (The ratio of sustainability research funding

'
o o

ED 2 dndiuvaaiidesmuaiudsguiuni’
to total research funding)

ED 3 $1uauveemsAnusisnuaud by (Number of scholarly publications on sustainability)

ED 4 shuauRanssusnuaudadiu (Number of events related to sustainability)

ED 5 $1unuvednidnstindnuilfiesiuainudsdu (Number of student organizations related to

sustainability)
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ED 6 Vulasiienfuanudifureauminends (University-run sustainability website)

ED 7 M3seaunan by (Sustainability report)

ED 8 91unuvesianssumsiausssuluinen (Number of cultural activities on campus)

ED 9 $1unulasansvesninedeiivausiunisisounisaeu (Number of university program(s)
to improve teaching and learning)

ED 10 $1uanlasanisliuimsgusuisaiuainudsduiidanioidsadosiuinAnui (Number of
sustainability community services projects organized and/or involving students)

ED 11 §1uduvesan1indw ({Usznsunisiamaalug) 718 saduannudadu (Number of

sustainability-related startups)

wurRndINMUERIYY

nsudaaiugaunmd windouldluasudodunsunisiudsuwlasanmgfienniauazd swinden
fnasiaus Tudl 18 Asnew 2566 Yssmdlusaianiuiuny @y 140 noud 48n atuTudl 17 Asnau 2566
faszddyde Wivdsudensuduaiuquaind wnden 1unsunisddsunasanmgfiennieuas
dawndon i oliaonndeaiunisuiudssnisfavesdiusisnisdumicsnuiesossunistuiad eu
miﬁwLﬁumué’mmiLU?{auuﬂmaquﬁmmmaﬂﬂizmﬁ ﬁaﬁﬁLﬂuﬁaamwwsziwﬂqwﬁmﬁ” 101509
grunantii [ unilisaulszaununansvesUseimanisldnseuoydygravuszvvadneenis
Lﬂ?{ammaﬂaquﬁmmﬂ LLazSiT‘ULﬂ?ﬂ'aumiﬁhLﬁumuﬁmmsLU?{auLLUaaaquﬁmﬂwmaws:mﬂim
suvisdndulassnisduasudinaudifen (Green Office) i odnaiulimsruiidniaulasinisg

o o a a

d1inaudides (Green Office) tanuidinanudiledluussynaldludrdnaunazduasulvinisuslan
Aduinstudanndon Tnefmbsnuinaentu nasy $53amRe wazantunisine Wsuleedy
mMsUfuasungingsy mstdsimvesyaainslumhenu iieannslimineinsuazndany annis
Anvondsuazinde ann1sudesfimieunssansengusseinia saufsimsdndedndwiiuingty
dawndenlunnandiu suhlugnisudnuazuilaafidufinsfudwndeussudsdu mszmvnguin,
2566)

wningdeiithdszasdliuvinedelasunsinsusivaniunsfnunddeiduinsiudanndon
seaulan 1nmsdnsusuamine dedsdu Ul Green waz@indudu 1 - 150 vaslan munasinnsdnsusiy
F¥umstmuatu awvninendediausjsiufiesdusminerds “dde1” advayulfutazamzuazaieny
isulasansdinnudiden (Green office) vsnsunisiasuntasanmgiionnauazdauindon el
mhegnuluaninedelainimmsendng uazdnisuImsinnimingnsuasnislindsnueeesaaen
sulufansdanisvendoedsfiusz@nsnim nisidenlddan aunsal nedldddnauiiduingfy
dannden aunsaUfuasunginssuaumstidnulituyaainslumisnu

drinaudiden (Green Office) manefis diineuiidnfanssusing 4 meludineoudinisuimsdanis
fdawmansznusedandontesiign lnonslininensuasndsnuetnadaue fuuamdunsdnnisvesds
pgailuszansam sullufainisidonldtan gunsal indedlddninauiiiuinsfudundon uazudesfing
FounszaneenuilutSuna sufannsuudsunginssunasnisidruiuvemingu (nsudaaiu
AN MAWINGDN NTENTIMTNEINTEITN AR AINGeY, 2564) ANMsuATIMANE “dTinaudiTen”

Tuusemalneidunisasradndrdnlnduussvsulunisanduianssuiiduiinssadsindauasg19iaiy
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SuRmveusielan saduimunenisvauniddiy (Sustainable Development Goals; SDGs) @1inaudiden
wagAanssusing q meluddnauiidnansznudedwaindentesiian lng 1) nsldminensuagndsny
agTIaan 2) MIdamsvesdvegnaiuszansam 3) msidenldiag gunsaluaziniedlddinanuiiiu
finsslodwanday 4) msUdesieiounszanst venanidinauiianansaidisaalasinis Green Office
I dumiisnuensy @usiens wazandunisine luduweusvesddnauiitenieluenans
uazneuene1As iivinauvsedendnldddnnuduanuiviaudiuenals MUy Wousou
Fosmaufiumes sudiuiildaosdu 4 nelu wu Aufisudsemuems fudfivhewns iseasa Feai uaz
szuuinUnveLde

o

WnaUgiETNIUARIUTENIUMY 6 UL 23 USeuiu 63 23799 (100 AZLUL) AMASLUY 0-4 (wiay

v
Y o [

FTALLUULAY 4 AZLULY) Al
AN 1 Nsivuauleuty NMTNEUNIALTuNULaznsUTUUTIeg ol (25 Avluu)

1.1 mafmusileugdauindon

1.2 Agynuiudannden

1.3 msszyUssdiutlamminenns wavdandey

1.4 ngvsneuazdeimueiiieites

1.5 doyafingisounszan

1.6 ununulasensiilugnisuiuugseesiatios

1.7 m3nsavszdiudiinmudifomeludiineu @miumhsnuiiveseenguasuesnseiv)

1.8 MsNUMILENEUINIT

wuandl 1 1dumnedifiazuuugsae 1Aerdeadunisivuaulouisdawinden Angvinausiy
Auandeunssryilymvinensuardunndon ngneiiieades lnsAnssuuasiiuiiazdosegmeluuay

a va

meusnaasdineu luiujifienu fanssuieanueainsnielussdng wsemhenuneusniiiiiun

¥ & a N

UjuRanunmeluesdns suiadeyaimsounszaniignaiuaulaeisansiieals 7 ¥ila Inedeadufiefidia

U

IInAaNssuveINYBaTY 1) Arvasusulaeenled (CO2) 2) Aefimu (CHA) 3) Aglunsasonlas (N20)

4) finwlelasgealsaisueu (HFO) 5) fuwesvigeslsasueu (PFC) 6) Madamasianszngoalsa (SF6)

'
S o v a

7) fnwlulasiaulasngealsd (NF3) AddgiinsnuniuulevislasivuasseznatlunisdSudsaudlony

Q

ArunzavieatstiosTay 1 ads mndinaudsuwasleuedesdeslminnady

wuandl 2 msfoasuazainsdnanin (15 Azuuw)

2.1 mysusulimnuiazyssilivanudnla

2.2 MIsussAkazUsEduiusuangnmu

il 2 iierdesiundngasuazinunisfinousuasdesaseuaquiiiont iunisevsunisluuas
puUsLAIBUAN ATBUARILTEM 1) Anuddyresdinaudide 2) nmsldndanunasnineinsegaadl
UsyBvEnm 3) madanisuafivuazvende 4) nsdndedniniiiudnsiuauanden 5) medanisimeu
nszan fiunseusuazfentiiususnnnindosar 80 vesnguitmaneluuazidngns auvienIssnisd
warUszynduiusunndnanumslidndsleyalaie dnvihmenunisussyy visedeiausuugsiu Social media

vuandl 3 Mslivinensuasndanu (15 Aziuw)

3.1 M5hEN
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3.2 M3lindaau

3.3 mslinswensdu q

3.4 MsInUsyYULAzingSANIg

vanafl 3 Headestunisadsaumseutinnisliiuaznisdnhnguantdlng nsldlnihuasndany
nsiasugunsalsendaluliih dmunmimsnisldnineinsuasndany wagnisUszanduius tiudoya
nslinswensuazndsulseduaeu wasdayanisldnenunieszurnie nsdd1dnauseaiguay
voanszaud1innudides desaguiaziiaszinisldvsneinsuasndsnu Jeyadounds 3 U 1unimsau
voswusarUmnilulitagiuazdeasiuasinszinaduseiiou

a4 nsdansveads (15 Aziuw)

4.1 msdansveade 1) msaansifinvey 2) msdauenves 3) deansuarlsimuilumsdnnisves
(2 2) 4) MInTRABUAMNgNABITBINIRAKENTEYaEsTosdUA WAy 1 A%y 5) Mathdavey waznisih
yognduinltlvl 6) mmenuiinuesiinduanlduseloviln

4.2 mydamstide 1) muguindsnnuudsiude wWu nnaavemsosnanasurieutiludng
2) Mndnfusivhenuazeafidulinsfuianndon 3) tioatids wWu Aadsszuuthtadideveseinis
Ancaitasnlauihy 4) ALA ATIVFBU 5) n3FBUAAITILTIngInet LA (hadiufivesenasinnndy
5.000 9341, Tuly)

vuan 4 81984 1) uwuufUAnsAun1sTan1svezvesUsEina aduit 2 (WA, 2565-2570)
2) nnsEnsIuMIalng adudl 33 (w.A.2535) wan 5 s3UU 3) Adavezyales ngNTENTI qUanYME
nsdansyanesvialy w.a.2560 4) ngnsznsisnsdnnisyadesiiufiuniodunsioanyuu m.a.2563
5) ﬂg]ﬂizmm’]é’aamiﬁﬁmﬂaﬁlaaﬁmL%a W.A.2545 6) UsEnANTENTHNINENIsIINALALAIUINToN
Foq ﬁmuﬂmmgmmmmmiizm&Jﬂfﬂ‘ﬁq 91N91ATUIUAVLAZUSUIA WA, 2548 1Tusu

wuandl 5 anmwndeuuazanudasnsieluditney (15 azuuu)

5.1 81#

5.2 W9

5.3 |8

5.4 ANNDE

5.5 NSRSEUANUNTBNRDAN1IEANLEY

wnfl 5 M3ruesNafivenia meglueimsdrinnu Wy daviusumsquasnueiasueina
i3omTuwed uastaiesdislonans ﬁmﬁuﬁﬁLG?JEmNﬁﬂj@ﬂmiﬂﬂuﬁuﬁﬂﬁﬂﬁmu WATNUBNDIANT
d1iine wu AvauaTuladesosud nsnueidaunuas ﬁmumﬁuﬁquqﬁmauaﬂmmﬁ Tuansnin
wasegsdenday 1 ass o ushmRuivhll weeiuildasaians wanismsatauasdeaduluay
UszmansuaiainisuasAuATe s 389 1asgiuanduvesasaing 2561 wagunuse fulvnanidu
Dutlagiu (Judu

wuam 6 Madatouardndn (15 Azuuw)

6.1 NM3InToAu

6.2 NN
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wnfl 6 Weadesiulssianaaindaandsy Auwinsesazvesdunfdulinsiuduindon 53U
Tavih Uy dsnenisdudfidudinsiudweden Tudrunisindrsdadeniisnunioyaaaiiivanzay 30y
FoygymisedennasnudwindeudedFudnadunujifnuludinau W

v

ATHUITEAURANTITUSEEY kU9 Tu 3 58U ANUTWTUATWUL F1aT)

o

sepumded (Ne9) : Seuaz 90 JulY

v

sauANIn ([Fu) : Souay 80 - 89

SELAUR (Maand) : Seeay 60 - 79

laisun1s5Uses : HnInsesay 60

N saILegdsduialiuuninendefiden

niindnuudadsduAsatunsduiduns sninededider Tassnsddniudide uay
nsdnduduuninendelan Ul Green Metric Invaatuaaufinuusewmealve ludsinnsensunisaaudng
Wenenans e wavwinngsy J9mau 171 vdienu Suulsvenesinuensenansei 20 U (we. 2561-2570)
UL ATy gRauardanLuisud atufl 13 (we. 2566-2570) wazulsuisveadguialunisuilatigm
anmgiionna lnefidWszasiliminerdoldsunsdasusvaniunsfnunddosiiduiastuduindon
sedulan MnnsTaduduumine1dedadu Ul Green Metric iduinasianasgiudildfuniseeususialan
Juanurimedmivanidugaudnew guimsaaudnwilunisaiinagnsing 9 unduisnsdean
iislo1vuringAuazguassasine  guimsdesnsununmsdniuau af1sanuf mnuasevidn deanssnu
dawanden afredndinassuziinaiuianssuiiduiinsdedunadensuinvouselandadutmaneves
MsWAILNTIEEY (Sustainable Development Goals; SDGs) ﬁu%maﬁau%'mm'i%ﬁm (Mindset) AasiluunAn
WeuanusuisAnlaeAneagayug (Think like Winner) 3n13719UHY HNNAENSULALATINAYNS dBAAGD
flusuna fegug (2563, u. 23) MINagnsuIYIeuEuNsinudeshiuasUsuiegiaue nagns 5 U
1A 1) Uuus 2) wasuutas 3) Yadeiilifvielifivsslovivieasrsanudens 4) \Undslmi 4 Tenna
vl 9 5) Uselowe] doafuderivhudaiausslowd adraasulssansamuarysyansne uenainidmany
Hyw guassa dosiunnenuniieuudly fadunisiinagnsuiaminisdiduauumine dediden

o

Tassnsainnudiden eluuninerdedidotes nddudidioindunszuiunsiddey

Uszlevivasnisdisaulasenisdinaudiden

wihnuildsmannsnanfunuasuimsdanislasudunamannislininensndanueee
Usendauaziiuseansnm

1. mhgauansaanAlgigludinauainnislininens uasndsnulianuduaiussdniam

2. M3damsAanndeuiifreaunmuesyaains

3. gnszduanegdtinnulidulinsdedaunndon

4. TwanUSununisuassinussunsyan Wudrunilwainistivannnelaniou
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LUINIINITUSUISIANITAUNUE T8

nuUSN10NISYANIS

“daunoludivegd”

210UWUANS AU UIIU d519A01US ADIUASTHUN uaz
»rdnuausununazveulunns doansdrudonondon
SANISAVUDAADUTDVOIANS
» inuaulaunedinoudiden =
> inuaidinunedouoadou fnuauiasnisdonondon
» D101UWuUNSEITUYIU msasooUszidunIsdams
> ﬁ-ml_imnu":ﬁs"uﬁmﬁaulun-ls misUfvanuuiasmsAousadou Fouomdounistuovdins
duinasudinoudideD
FUs:ziDuanvmu:=Unun
Aouoaaou msAaawnasdawanmuidinuig
F@uningnuisnazdeninua }mmﬁmwamﬁmmns
tWotiurnouvuaudmuna > mssamsuoode ussajdnnunsdninonudidan
Fouoadou > msvadosavronilubasiudotondou uazd@nuisaantiunsidasne
> anwwondouuazaoiwdaoario dattioouazgodu

AT 1 WNNITIANTS “d11naudilen” (Aroonsrimorakot & Boonruang, 2023).

A9 2 s197adTnuEdealulsewelng Gendenisannig unINeNaeneLe, 2562)

ANSHAUINMING1F8FL 7 18N15IALATINTANTNNUAT YT ANTUNITAIUALINLATHITIA
o = v a I3 ' & a av v o
WugluuunilaUsenauniesigasiden wavedddsenaune q Wuyavesundniilisiusuliludnuue

lassasvediaduszuuiasiiesdusznousns 4 Aduiusie dunuivnanisaiiuanu nagnsitugiu Heuly

¥ o w

wazdadnintunisdrguuuulyld (Bardo and Hartman, 1982) JUkUUSYUUT ANz u13UTEN15VRY
syuulla Tewaneiv (vancevich, et al., 1989) Lﬁug‘uLL‘U‘Uﬁu,amﬁqmﬁﬂizﬂausjaaﬂzjaaisw FeUsznausme

1) aduiidn 2) nsyuiunis 3) wawdn uag 4) Jeyateunduananimuingeu lasanisdinaudien

4

aandun1saundnniseagisnisleszuuinludnisyinuieraiaiunsangatvaznaasuls danudunus
Y Y

v
o

WeanmiuuipnuAndessuulunisainnufnsiveenilassasniduiusiu fal
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dsidoudn (nput) > N352UUN15 (Process) — Nanan (Output)

nsianuUsEiunauazUIulse

(Feedback)
AN 3 wERINITUSISIANS Tasenisddnaudifetmunannuazdadse adunisaundnnisuas
A/NSTITZUY
dsfifloudn nszuIuns wandn waznsAnmuUsEuRALAs S UUTe
(lvancevich, et al., 1989)
AL TANTILY 1 a$eenud anuesevtn a1 MInsaausedun1sdang
. - doanseudandon Fawndounielussing
1. MAUAUSUNLAZVBULIANT
SANTRLINEDUVDIBIANS 2. fAUALIASNITALINE BN 2. MINUNMURIBUTING
2. mvupulguigdinaudiles 3. MsufoRnunnsnis 3. ussqulmanedninnudigen
. o . Aanndeu warausasiunslnagn
3. Muuamuedwnden o .
folloiuasdsdu

. 4. MIRARINLAZ TANARTY
4. MANUNTANLUIU

whvasne

5. MuuantRsuRaveuluns
o A4 e aa 4.1 MSIENSRULaENSNENT
Fuipdoudinanuaiden

- 4.2 M39AN5VDEE
6. Uszliiuanwauz U

v '

Awndeu 4.3 Msdngedasnesiluiingiu

7. Aumngewaztarinvun Atanaes

Lﬁaﬁﬂmmmu{]mméamﬁau 4.4 AN NWINADULATAIN
JaonAy

3.52108U35798

Tumsiimsiteinmnm Sqesjmanaiiotuasuiuniyeeanienguyaeadndulauazsiidunis
Tusnwuzane uaﬂmﬂﬁé’aa%maéf’gsmmsﬂ,mﬂiwﬂgmizﬁﬁ'é’qLﬂmlé’asiwmué’ﬁalﬁwﬁu (Kok, 2023; Lim,
2023; Limna & Kraiwanich, 2022; Jaipong et al., 2022; Kraiwanit et al., 2023; Siripipatthanakul et al.,

2022; Siripipatthanakul et al., 2024) 338 T1UsdayanAsniNBNAT UNAN kaE1TISeU wanNtl

Adeerdiunisfinny mylaseiiomldnisiawegiedidu univededides anudunaiswesasveu

v

wazdTinddnaudiles udsuninaldnisnumuegiadussuu (systematic review) Tngldnguiad

o -

WugIUeguuNSHRINSWUNYTUINSITUAIATIAMETAIANISANEY UnANRIMINSauALEau1aIn

A A 1 v

Lma'ﬂ‘i’faiga UWY009 LYW §1UVBYA Google Scholar, Scopus way Web of Science ﬂaqwémﬁ%tﬂu
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wmadsnuamiildnisinghiden swdswssaunsaifidelugusdamausadudninnudifees
Useinalnesoud wa. 2562 quisilagtu uaslul ne. 2566 §iTeldduuurosuussfiunuosdiinay
dduilunisdeanediinaudidednsu 3 U uasvesnseaudtinnudidetvedive1daun1sdanig uninendy
welen unnsumsAsuLUasanmgilenmALasAuInden N3N ImINeINTsITITIALasAWIndex S
AUy nadszidunaglinisfusonnasgiunsdanisdanndey anrdsuindeutaznineinseans
uwningrdeniing iieveRansanyuie: ‘W1’ 1salasants “mafiuvszansaimlunisussgndld

U v a a

Wnsgud1inuden (Green Office) LiteanUIunuinwisounszanvesdinaunasy syiamna way

I}

andumsfnyludszmalne” anelanudrtnaunsideuiani

4.89Y

nagnsmaiauegudsduieunminerdediden wasmsdasuiumivendtlan Ul Green Metric
Insunivendeduadunazativayulinuziasmbenuluuinineidedn “lasimsdinaudides” Wunis
Uimsianmsdinauiidmanszvusodsndoutiosiign sulunsmmumdnmauesisnadesruu Ingnsly
n$nens uarndanuogieiama suiaiuuamdunmsdanisvesdeedelivssansam anudifaves
lgugdinanudiden ieanmsdisansyuiumsaunusinisusaifiudninaud@iden Useneumie 6 i
23 Usuifiu uae 63 fdin ﬂuamsumiLﬂ?{ammaﬂamwgﬁmmmas?ql,mﬁam NITNTINTNYINTETTUVIR
wazdandau Teaun vuaad 1 nsiuuauleue ﬂ’m’mLqumi@TﬂLﬁumuu,asmiﬂ%’uﬂqﬁa*&mﬁmﬁad
wanfl 2 nsdeasuazadnedeaniin vuied 3 AslEMSNeInILATNE U NIRT 4 n1sTRnisveade
el 5 andeunasanudasnde wazund 6 nsindeuarindne JaseivinliiAnauddalunis

a

fifunutuegfunisdidusmvesandmnaudsdausalunsimunngnast ulous nssuaumsuinms
Fanns uaznsndulavessdnsdnsae nsddrusanlunnnindiu §uins giuiinveuninm uasiiisu
wlgvigdinanudlsn as1ennusiuiie ANNETRA N1sMruANgNMe WleuIg NSEUIUNITUTNISIANT
wazmdinaulavesosdnafululufimmaiontu sufoausunsiidunumstmuanihiinnusuiageu
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A LITERATURE REVIEW ON THE CAUSAL FACTORS AFFECTING
COMPETITIVE ADVANTAGE AND THE BUSINESS PERFORMANCE OF
INDUSTRIAL FACTORIES IN THAILAND
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DOCTOR OF BUSINESS ADMINISTRATION PROGRAM, SRIPATUM UNIVERSITY?

GRADUATE COLLEGE OF MANAGEMENT, SRIPATUM UNIVERSITY?
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Abstract

The objective of this article is to present knowledge derived from a literature review on
competitive advantage and business performance of industrial factories in Thailand. It aims to explain
the meaning, components, and relationships of variables related to competitive advantage and
business performance. Based on the literature review, the variables commonly used to study
competitive advantage include Innovation, Technology and Strategy of industrial factories in Thailand,

and business performance.

Keywords: Competitive Advantage, Innovation, Technology, Strategy, Business Performance
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2013
Gillon, Kirstin; Aral, Sinan; Ching-Yung Lin; Mithas,
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2017
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A1uHUTEANS ANV 999ANT (Organization's Efficiency) Fauusiuszifiunnuiiuszansamsu

vosmsinliunuvesedns Indrewnslininensvesivegdlaitoussaidvunsuaz nguszasd
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AUFNNUSTZAT19UINNTTY, ANlaTey wazUszAnsnmniegsnalunisidanlsssuanaivnssaly
Uszmdlng

INNINUITIUNTINNWITenu I unumvesuTanssuiinansenusiennulmuieu wasdszavdua
1195379 Garcia, L. (2020) nansenuveswinnssunennuliluou uasUsyaninaniegsna: nsdldnwives
a < ! o v 3 ! 4 ! s
Aan1svunaaniazna1e (SMEs) asuinnisiuinnssuanlussdnsdigasidenalunisunndsainesdns
Auda wenniifinanemnuivszdninmuazanudisavetesdnsiunain MuiTeiuuzihinnuaunse
lun1sifsugvesesdnsauntunumadglunisaiuinnssuuaglemalunisadisnnulailiou way

nsudsduagraudanns slunain (Kim, V. et al. ,2019) AP oNlesTEnINuTnnssy aAnulallisu uag

v
=1

Uszdninanisgsnalugnavnssumaluladas nuddeduiuinlugaamnssumaluladas winnssudulade
fdraglunsadslonalunisuanaiswazasisaulaidsoulunain (Smith, J. et al, 2023) 91n9u38 1
anunsaazuladnuinnssudunumdrdglunisasisenialunisuanansuazaiuldissudmivasang

o=

Farilugusyavranegsiafintunas Maudstuiiudaunddunain

anulaseu

YINNTTU

UsgAnSn1mmegsng

A 2 LuuiassnnuduiusvesuinnssudmaseanulaIsulasUseAnsn1mmn1agsia

anuduusszdtunalulad, aAnuldawieu wazUszAnsuanisgsnalunisidenlssauanamvnssuluy
Uszmdlng
INNMINUITIUNTTUNUITenuIUnUImvesnaluladinansenusiennulaluSsunazsUseaving
yagaia FsnuAteiidnaeuduiusserihenaimeluladidanlfuasnanseuresiusiomnulfiuiey
wazUseanswaniegsialuviendnin nan1s3denuinnisiunaluladeng q Wy daludfnaznisada
laweadnunlsinansenusaskruaniselsiurasusentasUseansnalaesinlunana (Milton; Santos de
Melo, Rodrigo; Morais Boteon de Lima, Ana Paula., 2020) LagNan1TILNUITUNUINYDIUIANTTUN
walulalunsadnnulfiuisudmivssia uenanidsdisaissavsuamsgshaiiunum
Juinansluenuduiussenirswinnssumamaluladuazanuliiuiou vuddelianudilaly
mmﬁwﬁmﬂuaammﬁwﬁmwL%ﬂiuiaﬁiumsv‘iﬂﬁlﬁm%auuaﬂumimsqwamiﬁuﬁ“ﬂﬁu (Jiang, Hong;
Gao, Sipeng; Zhao, Shukuan; Chen, Hong., 2020) MATeLUvassRnethiidTarLdisiussenineany
Ifssuinanmaluladuazyszdninanagsionasaiat lnsnmsitasizvideyaainuisvmans
wissdaya NwITedrsanansenuvassiinaluladuly warnansenuvesiudeysyaninanngsiassey
617 nanuaoauuzihissslevlunisldinaluladifieussgauliuIsuuasiiuuszdvinavednsdns

Trgsa (Reyes-Rodriguez, Juan Felipe; Ulhgi, John Parm., 2022)
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AnulaLUSeu

walulad

Usgdndnimmiegsng

A 3 wuudnaesmuduiusveanaluladdmanonulaiSeuuazUsyansnmmnegsia

ANFUWUSSERI1enagng, anulaweu wazUszdniuanisgsialunisifenlssugaainnssulu
Uszmdlng
1INNTNUVITTUNTIUNUITENUIANNFURUS TENINNAENSN1gIN UL UsEANSHAvRIUTEN
wuin 3Bmsnagndiuanansiu 1wy nsthunldnisan msuandg uagnisitiy, Snansenudening
Ia3sunazUssdnsnanagsnalausinvesuium (Yeaple, Stephen R.,2021) Ha93TELTIATIENNUT
naNsEMUTeINAMEMILTHiusaUsAnBraTesuTTvluasgRsuhtefiAnty Silnsgimsdnueig q
NnUsEIMAkagRaMNTINAg 4 Wileldilaiinsthunldnagnsianzianzasaunsnihlugaiaildiniou
LLasﬂisﬁw%mamwaqiﬁaﬁﬁﬁﬁu (Peng, Mike W.; Jiang, Yu; Sun, Sunny Li.,2020) NaudTeuUUaDsInetatl
#1979ANUFURUS TEMINUTANTTULUULUUTIND ANUEANEUNNaYNS WazUsvaninavaausen wui

o

UsEnfiMesuugsiauinnssuwasiinnudangunienagnsainnsalasuanulaeusasUssaninana

v

ﬁqiﬁﬁ]ﬁa%umaaﬂnm (Li, Hailong; Wu, Zhenyu; Xu, Yusheng; Xie, En.,2019)

anulaseu

U5EaNTNN

a
MNIITSNQ

A9 4 LuuiassnuduiusveinagnsdmadieaulisularUseAnsn1mmagsna

389U

o o

MNnmsnumussanssutheiy agulein amldgieududsddydmiuesdng uaztladoiddny
fsgyananmsfnefidudumsluuunsgninasemesing 4 Ussneuseaudumdn: uinnssu inalulad
nagnsvaslsanuanamnssululsemalng uazusedninanisgsiavedsinuanamnssuluszmalng
anuduitusinandlunsfinwmaussdnstliiuinahuldtesomdathinlugnisusulseussandnaves
09ins dafu eadnslafifidmnediaziasudsrAnsnavasmunisiansunnising uaznisuiuldany

IgSeuiioussauadnsnuszaunudisa
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FACTORS INFLUENCING SELF-CARE BEHAVIORS OF
HYPERCHOLESTEROLEMIA PATIENTS RECEIVING SERVICES AT THE
INFIRMARY OF THE PROVINCIAL ELECTRICITY AUTHORITY HEADQUARTERS,
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ABSTRACT

The purposes of this research were: (1) to compare the self-care behaviors of
Hypercholesterolemia patients receiving services at the infirmary of the Provincial Electricity Authority
(PEA) Headquarters, Bangkok, classified by demographic factors, (2) to compare the self-care behaviors
of Hypercholesterolemia patients receiving services classified by individual factors, (3) to study the
relationship between the acknowledgment of Hypercholesterolemia and self-care behaviors of
Hypercholesterolemia patients. The sample consisted of 400 people and the data was analyzed using
descriptive statistics including frequency, percentage, mean and standard deviation. The hypothesis
was tested using inferential statistics such as independent sample t-test and one way ANOVA (F-test),
along with pairwise comparison of mean differences using the LSD method. Pearson's correlation
coefficient was analyzed at a significance level of 0.05. The results of the hypothesis testing revealed
that the patients with differing gender, age, occupation, genetic diseases, total cholesterol levels and
receiving different medication had different self-care behaviors found at a 0.05 significance level. The
factors that did not cause the differences were education level, monthly income, poor lipid levels,
triglyceride levels, and body mass index. It was found that there was no relationship between the

acknowledgement of Hypercholesterolemia and self-care behavior of Hypercholesterolemia patients.

Keywords: Hypercholesterolemia, Self-care behavior, Acknowledge of Hypercholesterolemia, The

Provincial Electricity Authority (PEA)
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2. IgUsEaeAnsITY

2.1 ileFsuliivunginssunisquanuesvesiiheiidanzluiuludengmosiirfuuing a
anune1ua ddnaulngnistiidugiinne nsunnamuas Iuunaudadeussuinsaans (e o1y
JEAUNISANY 01N Selarafion)

2.2 WiewSsuifisungAnssunisquasuesesfiefiinnzluiuluidengsosidriuring a
anunguia ddnaulngnmstadihdiugiane nsammumiuas Suwunaudadvanvdiuunna (sana
Wugnssu seaulvduluden dvlinanie wagnislasuensnwinnigluiuludensg)

2.3 lefnwanudiiuszninsmnufiferiunngluiuludongeiungfinssunisguanuies
vaaUaeifinngluiuludongwesid13uuinng a anumeuia drdnaulngnisiaiindiugfiaie

NIUANNHATUAT

3. YAULIANTIVY
3.1 vauwaduiom
nsdnwil wuadn nouf uarauddeiiAetestufuuslunseunmnAansids aunsadndmue
fulsdasy 1udedvdnyaraniednuarinluvesiiedie ldud e a1y msdnw endm s1eldseiiou
Tsamaiugnssy sedulusiuluden dvdinanie msléfusinuangluiiludengs anufidsaiuae

Teduludengs drududsanu loun wginssunsauanuiesvesiiieniinngludulubengs
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5WEJ\3']U§UL§@§H']TU5$7!N?JTTﬂ']55%5é’U‘UTa%WUTé’HW@MUW@JWWUWﬁ ﬂ%‘;ﬁﬁ 1
shumsiiannuazdnnsuvunsesnadsiu : 8 uiau 2567
3.2 vauLwaduUTTYIN WA
Uszvmnadminefld@ne Ao {Ueiianzluiuludengwesitniuuinig a aaumeiuia
driinaulngimsliinduniinig ngammsmues Fdlinsurunaussnnsfiuueu
3.3 YAULUAYBILIAN

ARelaviNsfnu e Aawddui 1 Avinau 2565 89 30 NeARNNEU 2565 TINTEEIAINTTINITY

oAy Uszana 4 ey
4. Uszlowifimadnazldsu

4.1 ledeyanisiUSeuisuladeusynnsmans (ine o1y seunnsine 91n eladelien)
fifliengAnssunisquanuiesvesfihefifanglufludongwesidniuuins a anumeruia dwinny
Tgjmslaihdaugiiang nammemuas dethlunasunmsudmsiansnsiiihamugiine

4.2 ladeyanassumisuladvaniizdiuyana (sanieiugnssy seavlvduluiben dudl
wane waznslafusinuangluiuludengs) idvsnadenginssunisguanuesvesitieiiinng
lyduludongavedidnsuuinis i anuneruia ddnaulugnisiaivdiugdaie nsannuniuas
diethluiannannztaduduyana Munuanduyy Msudmsnusumsinnissunsguagunw

1.3 lgteyanrmdiiusseninanuiifsrtunnglutludongsiungAnssunisguanutes

o a °

vaaUrendangludulufengavaslidruuinis a anuneivia ddnaulugnisiiidiugiinieg

¥ Vo

NIUMNNMIUAT WieLuIesiaAusE S uUInsuagUaesaly

Y

5. uuAn ngufuazauAdeiiiendas

5.1 ngufauanasvaslaiu (Orem's self-care Theory)

dnafidly wsdl 2eded wa Aivvimd Susdyanna (2561) uluviminguivedlesy Wuuwdnd
asstulasfgaiudoanmaguanuisseduyana warauannsalunsimguilulssgndldlunismeiuna
wazldilunseununAnlunsviidensmsneruialdegamnzan (Meleis, 2012) Toi5u aduipuluiirtves

nsgualian “nsquanwesdunsujuiffnssufiyarasisusanseyiniieliiauselovdunaueaddunis

1l

151l38573m Tqunmuazanuduegiid” (Orem et al, 2001) Hadmnyaealsianusaguanuiedldden
#99115AUTILMEDIINYARAD U (McEwen & Wills, 2014) wurAanquivadloiiud 6 ulusimindn
UsgNaUfg NSQUATULEY ATNABINIINTTUARULEIIVNA ALANLNTALLUNITALARULEY ALNTDIlY
NTALARULDY AUFINITANINITNYIUIA LLaxﬁaé’aLﬁauimﬁugm Fefladuiusiu uazusznouiudy
VOEINTALAAULDY VIuYANNTBIIUNITALANUDIALNG B SEUUMINEIUIA (Hanucharornkul, 2001)

5.2 WUIAN N8 wazudTeReafuadeuszvnsenans (Demographic factor)

e Fuasand (2537) na1131 Ussrnsmans (Demographic) manefis Jadesineg Adundninausi
TunsusuenfisdnuasmeUssensiioglusayanatu q Téun 01y e aun asauaa :18ld n1sdne
91T ININTTIN ATOUATY FNEN \Towd dyvd wazanunmmaden (Sodal class) 23535 nwazaley
(2558, 81addlu gdlan 3933, 2559) 891U Snvaznulsznseans daidumunainvatauas
ANULANANSIULAAZUAAA LU LA 818 NSANBIAAIUNINATOUASY anvuzlaseadavessianie usu
Tnvasuansiennudunveusasyanadaudoindatiagiu fsnmuuanauazauvainvaisvesyana
mmmﬂﬁé’ﬂwmswqaﬂﬁmmmmaaﬂ waznsdnaulafiupnsneiuld Kotler (2009, 8nsisly 801 TN

LazAfE, 2558) NUT1 INWANITANEY WeANTIUAVA N ArularuInseyseaulunaaenada iy
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NsANYIYes USuusenn feuum uazaAme (2554) nuimginTsuduaiuguaimsieniu sulnruinise
sgduUunauiety e1aifiesninseldvesnseuafifiuandnstuanansadidenisuslanemsiiie
aunldunninetu wasdtegaunndoniifuendiesifanuduissdunisiham onsiuilaelufiufid
Tngdadudruemsaunau

5.3 LUIAN LLazmu‘Eﬁ'ﬁlLﬁmﬁ'umqu'lﬁ8’;ﬁ'um'az‘l‘uﬁu°lul,§aﬂqa

sty (Fat) W udaunilswedlada (Lipid) maneds a1suszneudunsdiliazaneun Inasiald
Uszneusesaniueu lalasiau uazesndiaunazifuasemsilindsnuunsiame (ader oz, 2549)

anununsesnngluduludeniaund anglaiuludenfinund (Dyslipidemia) munadenasi
srmefiszivluiuludendsluaninasimunzas 18un sefuneiaamoseasuiluidengannnii 200
mg/dl seaulasndwelsnluianaauinndl 150 me/dl sediu LDL-C Tuidongennndt 130 me/dl uagsedu
HDL-L Twidensiini1 40 me/dl Faerafeunfiiiesesndlaegrmils Wunalviianuidssensiinnievaen
wonunnds waginliiAalsaimlanazraonidon nulesdelsaraondeniila lsnraonidenduss wazlsa

vaeaianuasdIuUae (gl nuglay wazauy, 2545 uag Genest et al, 2009 uag Lloyd-Jones et al., 2010)

6. FUNAFIUNTIIAY

sl (adeldtmunausgiunside dil

H1: fUhefifidadussnnsmans (we o1y sefuns@inun endn melddeidion) unnsiafiu
TngANTIUNTYUAAULDY UANASNY

H2: fhefiftadeanzduyana (sameiugnssy seulusiuluden dvlinanis uazns
Iosugndnunngluiulubengs) uwnndreiu Inginssunisguanues uandreiu

H3: Anwiiefunmgluiuludengsiunginssunisquanuesvesiiieiifinngluiuluden

gl inTuUInTg o anuneuna ddnaulugnisiiihdugiinin nzannamuas danudunusiy
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7. NSAULUIAANISIRY

Uadeuszvnseanans
- L
- 91
- SLAUNISANEN H1a-H5a
- BTN
_sgldnaitay NOANTTUNITYUANULDIVDY
JUaeifinnazlusiuluifongs

dn13zaIuyYAna vagidnTuuinig o
- TsAMaNUENTIY I :

o 1 : H6b-HOb aauneuna drnaulig
T IAURARLLRA nslnidugiinig
- fatiinanie

NTUVWNAIUAT
- msbasueninwinagluiulubenas
307: (NQUNIYT UaININE, 2556
vad o o " uay 1sn auud, 2560)

anuiinenunzlusivlubongs
i (NYUNIYT UTININE, 2556 Wy
134507 aune, 2560)

8. A5AAUNITIVY
8.1 Uszunsittanen

o

Uszrnsfilidnun fo fihefifinnzluiuludongwesfidnfuuins a anuweuna dinenivg)
nslulihaugiinim nsammamuns dalinsrurnaussnsiuuey (nfinity population) g3sedsimun
yuanguitegsfissRuamdediu 95% ety iy 1.96 finunaaindeugegalsiiiu 5% nieimual
fiednnuainnisgaan 5% dunallden 385 daog19 wazifletesiunnuianainainnisdinadaegied
liasutu Pidedafudeyanndregislidifoandi 400 fregns

8.2 M3gusaagng

qm?%ﬁ’aﬁq’uﬁaaa’wquasmm (Convenience sampling) MNELT1TUUINT 4 @nIUNYIVA
dhanilvgimislihdauniiann njamaunuas Adufiiedifinnglutiludengs

8.3 Bmausausudaya

Ya o v

{33u59usnteyalaglduuuasuni (Questionnaire) Fautseanidu 3 nou lnsnaudl 1: Joya
Snwarialvesiietne neud 2: wuvasunwdeyaisrdfuarwiifsadunngluiuludengs neud 3:
wugeuamdeyaiieafunginssunsguanuesvesitheiiinngluiuludengs

8.4 adanldlunsimszideya

- Ainwndladudiuynnavidednuazinluvewinedis wielladeussmnsmansvaitaeiingluty
Tuidengs Ansesisnormanadmssaun Tiud Aenud wazadosay

- Whsuileudadudauynna (019 Msfinw 013w 1eldveiieu fullinane) flavEwasdenninssy

n1sguanueares Uindangludulubengs nsfnuwiineaevanudgiudadvdiuynna daus 3 nau
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Fo19Tuly Taderada F-test (One way ANOVA) fiseduadnday 0.05 i wWisuifleunnuuansis
5UENﬁ’]LQ§EJLLUU§’]EJ@j (Multiple comparison) #8735 Least Significant Differences (LSD) fisesiutiadndiay 0.05

- Anwauduiugszrinsanusifsafuanzluiuludengs fu nofinssunisguanuiesweitog
fflamelufuludenguesidniuuing asveaevauugiunrmduiusues 2 MuUndaTun fens

Taviadulsyand andunusiWesdu (Pearson’s Correlation Coefficient; r) i sz udadAgy 0.05

(Wikipedia, 2022)

9. HaN13ANWN

NnNaMTIATEiteyaUsEnsmansvesnguiiegie wudalvgtaeifangluiludongs
umene T01g321319 31 - 40 U szaunsfinunUiages ondwmdudisanis/sgiania sieldredou
agluga3 30,001 - 45,000 UM Haw¥nluaseuaiinneluiuludonas lasueshwnneludulubengs
dnnzlavuinisegluszdu Sauseduil 1 Ae fadudunanies eysening 25.00 - 29.99 fiszdulusiy
ABLAALNBTDa (Total cholesterol) gewnnndn 200 un/ma.

mMsliengisgduauAniy ertuanufiteadunnzleiuluidengsveanguiieganuin
Fomnuifingusiegmaugnunniigade dorwiizes msulsemusanlufunuununisinviveunng
vilvanunsaauausesuluiuludenls d9wau 397 au Anduiesar 99.3 Wlesiusmazuuwiiedangy
seuawd RfuauAaiusuanufifsafuangluiuludengaesnguinens wuin dnivgng
fegafisgiuauias I91uau 352 au Anduseeas 88.0

AasghszAuanuAaiu IRt Anssunisguanulesweinguiog1smudn woAnssunisgua
auesUiRundiga fio Mssuuszmuanluiumuusumsinvvemdgndesuiiuwmdds f1uou

@

341 au Andufosar 85.3 wa oTIUTIWATLULLTOTANAUTEAUNGANTIUNITALANUIBIVDINGUAIDE

1Y

wud dndlngnguiiegdinispuanuiesegluszauiin S1uau 257 au Anlufesas 64.3

NANIINAFBUANNAFIUNTIY
HANSNARDUMIANRA t-test Wuen p iU 0.034 uanadn gUlenidinadaiy dauuanaisly
ngAnIIUN1IQRanUeveIUlefinzlvduluifiongwes seninaunAvsuazNARG Wansinafiuega

o o

ffydnAny 0.05 lngfingANTTUNMIQUANULDIVOUNAYIY FINTUNANYS Fatanslunnsan 1

P13 1 MInedevaNuAgIuALaiesEiungRnssunsguanuesesieiineluiuludengs S1uun

AL
el 31U Ay S.D. t Sig.
Nigtd] 219 3.53 0.36
VOIN 181 3.45 0.37 2.13 0.034*

o o

n8Lve) *uansnsegeiliuddey 0.05

o

HANTIATIZYToYaUTE U UAIULANANALARE TEAUNGRNTINNTYLAN LD VB U8l
amglufuluiengs wud dUreniinngluiuludengeiiiongunnsieiu IngAnssunisguanuiaauansig

o Y a

AusgelltedAgyde 0.01 Aulansswazdealun1sei 2
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A15199 2 LSeuiisuanuuandsARigsEung AnsIunsguanuevesr Uieniinzluduluiengs

LRIV TR R

- urasAMuuUTUTIU SS DF MS F Sig.
WOANTIUNIALA —

o oda ENINN[Y 3.85 4 0.96 7.65 0.000**

AULDIVDIR U ,

.o aelungy 49.73 395 0.13
agludulubongs

EXEY 53.58 399

T
o

nu8Lve) **unnenveg1ailtdedfAyds 0.01

Nt nsSeuiisuTegaieds LSD wudn nguengeng q InginssunisguaniiosuassUie

o o

fangluiuludongs wandnsiueglited1Aey 0.05 9w 5 ¢ Awandunisned 3

M1399 3 nsilSeuiisuanuuansARassEAUNgAnssuNIkanueesUleniinngludulubenas

UNAUDE
Taiiu 30U | 31-407 | 41-50T | 51-60T | w1nnd1 60 U
21 Mean 3.63 355 3.52 3.45 3.31
TaiAu 30 U 3.63 0.005* 0.000%*
31-40 ¢ 3.55 0.000%*
41-509 3.52 0.000%*
51 -60 U 3.45 0.022%

o v a

R *unndntegreilledfyds 0.01

<

INNANTAATIEITDYAUSHUTEUAINLANANANRRE TEAUNGRNTTUNTARARLLBITBE U
ndanglvduludongs nwudn gUlendanglvduludongeidondnunnd ey dngAnssunisguanuias

o o

upnANeAU aE9dtiadIAYy 0.05 AuanITIBazdAluA1SIY 4

M1999 4 WisuiisuanuuanaeA b sEAung AnssunsauanueseUleniingluiulubenas

FUUNANDITN
wraIAuRUIUTIUY SS DF MS F Sig.
WOANTTUAITAUA | TenINNGY 1.43 3 0.48 362 | 0.013
nuowesfUaedill | aelunds 52.15 396 0.13
agluiuludongs | sau 53.58 399

o

neLve) *unnsnsegeiliuddey 0.05

N IINMSUTEUNUTIEAMETT LSD WUl 019nee 9 dngAnssunisauanuiesvedgiae

o o

nfinmgluduludongs unndnsiuegrefitedAy 0.05 91uu 3 A Asandlunised 5
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M58 5 nsilSeuiisuanuuandadesERungAnssunsauanuesasUenianigludulufenas

FHUNANLDNTN
Lildusznau | widnew | Uszneugsna | dhsivnns
21 Mean 1IN uTENanYU daudn /3gena
3.36 3.54 3.59 3.50
Lileusgnauanan 3.36 0.018*
nonnuUIENenwy 3.54 0.010*
Us¥NaugsnadIudm 3.59 0.002*
151%M5/5F3aA9 3.50
nueLve) *uansnsegeiliuddey 0.05

HANINAABUMIARNR t-test WUAT p AU 0.005 kanedn dauunns1alungAnssunisaua

auteavestreninnylviuludenguesfitniuuinig i anuneuia dilnnulugnislnihdiugina

NTLNNUNIUAT TENINFI0EATLIANIIRUTNTTU AU Fog 197 LluSilsAN 1IN ugNTsH waneneiueg el

v o

Wed1dey 0.05 lag@ingAnTsunisguanuiesvedileg 19N dlsan1anugnssugenindlegenliddlsanig

WUINTIN AanITI8azBentunn19 6

M3 6 NMIedBUANLATILALARETEAUNGRNTIUNTUanueeeniin e luiuludengs duun

AulsAIaiugNIIY
TsAnenugnssy I Aade S.D. t Sig.
fsameiugnsy 327 3.52 0.37
Lailsamanugnssu 73 3.39 0.35 2.83 0.005*

o o

BN *wansinsegiitdudfey 0.05

o

HANSNAABUMEEARNR t-test WUe p WU 0.011 kanedn dauunns1alungAnssunisaua
auesvosUleiiinngluiuludenguesfidniuuinis i anuneuia drdnalugnisinihdaugiinig
NIUNNATIUAT SEVdeiegalseduluiunaiaamesea (Total cholesterol) fu deegneilaidiseduludu

o o

ABLAALMBIDA (Total cholesterol) kanananuag19lted@1A 0.05 AaLERISI8ALLDUALUAITIEN 7

7

M1INN 7 MIVadeUALNAgIUARRYSEAUNgAnTSUNSUanueasthendagluduludengs Suun

useaulvduroaamasea (Total cholesterol)

seaulvduluidon dwau | ewade | S.D. t Sig.
Hseaulviumeiadinesea (Total cholesterol) 227 3.46 0.38
liflsyaulvsiumiaawnasea (Total cholesterol) 173 3.55 034 | -257 | 0.011*

MU0 *uansineee ety

o o

adngy 0.05

HANINAARUAIEATH t-Test WUAT p WY 0.023 kanedn dauwandslungfnssunisnua

auesvosUleiiinngluiuludenguesfidniuuinis i anuneuia dudnalugnisinihdiugiinig

' o

nIunNATUAT serinsiegeilasueshwinngluduludengs du Megreiihilasuaninwinigludiuly

\Hanga unndnsiuegailiily

o w

d1Aw 0.05 AILERITIEALLDENLUAIS19N 8

o
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M15197 8 NsNAdeUANNATIUALRAYTEAUNGANTIUNSRRanuesatheniinelviulu&engs Iuun

munstesueninuwingluivludengs

nsldussnuanzleivludengs | dwwou | Aade S.D. t Sig.
Isueninwinaglufiuludenas 315 3.48 0.36
Lilasuenshwinnzluiuludengs 85 3.58 0.39 -2.29 0.023*

o o

BN *wansinsegiitdudfey 0.05

LAZIINNANTIATIEN nuAusineiunagludulufengeiungfnssunisguaniesves

Y a

HUqeiinnelvduludongevesdidnsuuinis i anuneruia ddnaulugnsivirdiugiaie

o w o a

nynnuvues Wllanuduiusiu egalidedidy Awanisvavidenlunisedm 9

M3 9 NMIeFUANNANTUSTENIIIA A TEAUND ANTTUNSaRanuesvasUIeniingluiuluben

gaiuAdeusEAuauiiieiuagleduludenss

anuiifeafuaazlvivluidongs
WOANTIUNIQUANUIBIYRNEUIY | Arandunus -0.087 ™
innazluiuluidengs Sig. 0.083
sERUANTUNUS Lyifiaudumiusiu

o o

NUER: ns vaned iduiusivegsdidud Ay

10. nsaiUTENa

MNMsMadeUaNNAgI To7l 1 flirfuuimsfiitedeuszvinsmans (wa eng szduMsAnW
213N glaraifion) uAnA1TUEngANTIUNITOLARULEY WANANSTY WU InAndsazinaye ngAnssy
msguanuoweseiiinngluiludongs uandatu fedoradumszmens ldesfuusenuems
303N nan13fnyIdglaaenndosiunuidevenssling uilee (2549) uazanndesiunuifevestiufia
e (2552) desntladuszansemans fueny endn wuin fhefitleny ordwsneiu fngAnssunisgua
nutesvosfteiiinngluduludongs uandieiu fadoradesnguiesTomiuan oradfedeyantsd
auanuesliinnnidgeony aeandesiunideves 013 Juniyan (2543) wud flhediflengsnaiu endw
aeiu axinsufuadlunistesdunnglaiuludongauwnnaneiu daudadeussyinsmans duseau
nsfinw eldveiiiou wudn uieifiszdunsne elddeifousneiu fngfnssunsguanuiesves
;}J’ﬂwﬁﬁmwimﬁu‘iuﬁamqa laiumnsineiu Fsaenndosivauidevestamin fusuilyying wazdwnnd
1857800 (2565)

MNnnMsveaeUaNNAgIY Tef 2 fiihiuuinsiitedannzduyana (samaiugnssy sedu
lufuluwden dvdutanie waznislasuvensnvinneleduluidenas) unndeiu dngAnssunisguanuies
uansnafy wuigtheiilsamesiugnssudnadenginssunsguanueswesiheiinngluiuludongs
uanAneiy Fsaenndostunuidovesqusndld saassa uazaas (2559) Aoundadsaniizdiuyanadiu
syivlosiuluden dvfliname wuitheiifisedulviuluden seauluiulid uay sedulwiulnsndiwelsd
dviinanesineiu fingAnssunsguanuesvessitieiiinngluiuluidengs liunnsisiu deaenadosiu

'
a va o '

MATvetiusn auudy (2560) windudaudiludiuesauluiulubfenluiunsiaamesen NEIdeNU7

'
= ¥ U &Y a o P

Hanuduiusiunginssunisguanuies egrafidedAyneatansedau 0.05 seudaduanizdiuynna

o
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sunsiasugninuinnzluiuludengs wuh flienlasuansnuinneluiuludongdinadonginssunis
auanuasvasgtheniinzluiulubongs unnsdeiu Senndesivnuidevetiusn auudu (2560)

INNINRdBVANNAFIY Uo7 3 Ad1anuiinerdunizluduludenaaiungfinssunisgua

v W

nuesvewUleniinneluduludongs danuduiusiu wud ldianuduiusiv Swenndesiuiuideves

z{' aa

BINIIAL STEAsEnadey uazeInTI Fuun (2560) Wud1 UAAINTNENSANYIAINTI1IsEAUUT ey InS

{ = = a 1 = [

LoafuoanalaaNaToaRAYINAZININ N TN15AnwIiINIseAuUTygInS e el ded Ay neaia uay

o

[

doandesiuiuidevestuiia duliay (2552) MlaAnwndadeiiduiusiuaneluduinuniluiionves
frswnsasiunsnguamilsmetviadudines U 2552 auiiuladn wiasdszaunisfinuiiigs wands

woAnIsuNIsguanuefiliifviiiaas auilimuendudieiifinnzluduludongeiues

11. Yatauauuildainniside
11.1 gudadeuszunsmans INHANTNAGOUANNRFIUATTITY WUTT BNBHATDLNA B1Y 1IN

lsameiugnssy seduludunsiaawesea waznistasveninwnnigluiulubengs dnadesedunginssy

o o [ va o o

n1sguanuiesvasUieiiinneluiuludengs unnsd1eduegalidoddy dedu {3dedaudiui

Y

nesanIunguIamITRAsUitauaseriniazaduldlalun1siiuinag inelv Suuinisiingdnssy
NUANULDITIgNABIIINEEN UUNTIRUAMTIANATY ann1siRnnTzunsndeu angdfnisainisiialsn
au  Minauanluduludenas uaganAlidredunisinuneiuialunasaauneiuia msliihdugiina

11.2 duanuiineriuaigluivhudengs nansfinundeya wud ulszAuanuiazeglugisnziuy
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Abstract

The objectives of this research article are to 1) study the causal factors that affecting to
passenger safety perceptions on working behavior in the Aviation industry 2) to study the influence
of causal factors of perception of safety for passengers that affect working behavior in the Aviation
industry 3) to create a model for the causal factors of safety perception for passengers
comprehension which are related to passenger safety that affects work behavior in the Aviation
industry. This research is combining with qualitative and quantitative research. The research tools
were used questionnaires and in-depth interviews. The quantitative sample consisted of safety-
related aviation industry workers, a business group within the structure of the aviation industry,
classified into 9 activity types. by the International Civil Aviation Organization (International Civil
Aviation Organization - ICAO) uses sample size determination in cases where the population is unknown.
There is a calculation formula based on the method of W.G. Cochran (1953 p.178) (Yut Kaiyawon) at
a confidence level of 95%, an acceptable error of not 5%, resulting in a sample size of 400 cases:
and in-depth interviews with 5 Aviation safety experts and used to analyze the data using structural
equation modeling statistics.

There is a framework of research variables which are factors that will affect personnel's
perception of safety that passengers will receive in various parts of the service and comes out as the
behavior of personnel in working to ensure safety. The passenger's perception of safety has the
following components: job satisfaction Hedging concept Attitude towards safety Commitment and
responsibility and finally, personnel will have behaviors or guidelines for performing their duties in a
safe manner. The components are skills, intention, ability, and motivation, which are all the factors
above It will result in the aviation industry having personnel in all safety-related departments assess
their own perceptions of safety in order to operate with safety awareness and reduce the risk of accidents.

available while working at all times consistent and sustainable.

Keywords: Causal factors, Perception, Passenger Safety, Behaviour, Aviation industry
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iiolinnsufuanistuiiniudasadslusgluseduiivensuls fedinanunstunadeumissemelne
lanmuanisusnisisdenistussyegluenansmienisie “den1muanissusedalunisiiueinia
— Air Operator Certificate Requirement” Insa LLc’haqa. (2560).

audouuziuaraumIsUuR (Standards and Recommended Practices : SARPs) 91n@11nanu
nsfunaliousswitsUssna ie ICAO namdstormvunid ssdudmiussauinazdosaussnou
o vauysailumnuiuiaveusemsumsitAsaies visatvayulnenssionisufianisiuerniaeiy
ogstannste Temuiliatiuludiaeangutmnede Sgnfaundn uazdliuinamenistu deluuiun
yoansuimstafomstudu dri1 “gliuing mneisesdnsla q AiFenitorszuvuimsistonisdu
(Safety Management System, SMS) A11n5aued ICAO TUUSUR ﬁaﬂgu;ﬂﬁu%mﬂuﬁﬁsmﬁq DIANTAY
mstineusudunsduiildsunissuses Feenamdaiuanudsdudssensduldvasliins (wu lsadeu
n59u) ufoAnsldaueniaeiu daldsveygelufansvudmsenmassninssemadande (wu
a18n1501) seAnseunsTeNUngedi ldunnsiuses THusmsuaguidanisldaueimasiudadisou
TuRan1svudannserniasninsussmeadonded eadnsi SuiinveusosenuuulazaiiaeInIAeIy
FlsusnmsdunsasasmsoniafufiRnsvesituiiauudu (Aerodrome) Aildsumssuses fliuinisdiu
msfumsiieinnisuimsissonstudumhiindnysensmis

nann1svesaulaenny (Usie)

\ieanauduauszing Security fu Safety ﬁﬁgwjﬁwmmlmaﬁa “arudasnste” luiidazvelde
“Rssfe” Jundn way “Jasnde” ludsziiiuves Safety whilswu

Tuvsunvesnistutu s (Amuvasnde) Ae “anmsdirmuiululdvislomaiionadedunse
Tifuaunierudevesionindau gnarinas uazasinussiuausuusymansenulieglussduiisuls
viasmindu iunssuiumsedsseiiiesiiensseyistadsunmeuasuimaanudeduisfonnstu”

miu‘%miqmmw waz NMsuInsAuUasnne (Quality Management and Safety Management)

nsuImsanudasafuifuszuunsuinsanudssedudunainusuivasunasaiialag
fftugnunanvdnnsvessruumsuimsaann fevualassaiedildzumsuulfmnstuamndes
Tunsdfiuau Yssygndlidriuiausssudunnulasadsvesesdns ufonsuimsqunmiilu
nanmyuvadlifiuszuuuimsaudasnds Wedinsuszauiuegaiussaninaseninaszuunisuims
AnuvasafouaznisuimsaunmgenlinuiulalufindndusififianuUasndouazaanin naide
sruunMaUiTIAaenfedesodesruumsuimanan i fetinsgsruumsUimsaudaonsosasld
nagvaunuiien q uaztufinduwenas fdussuumsuimsaunmaiuiuguiiduaditunsaisssuy
mMsuImsanuvasnde vienanlidndevdainszuunsuimsaunimduniunszaunselanlituszuy
msudmsisfomsdutiuies

fsfe/muasndouazaunimifeniesty nanfe szuvuimsanuvaoafelivdnnisuims
NN nirermunveseiaenfeiuldsunisuimatessuunuifitugiuannisiiafisesiaoy

dedluanudasade snndrasianufisnalalifiugnamendadasiveidmanefigandye
wuIRANgBfNefiuANUaafaR1uA1TUY 5M Model
anuandnvatoInIaeuingURme aunsawsndusduszneuiiiieoniuin 5M (T.P. Wrighs :

Cornell University) lngluusagpsnusenau agiianudunusinealesdsiy (nteraction) Wedadeuniain
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5M (5M Model) lawa

v =

- Man: fladensnseviiesuyud (Human factor) lussduszneuddnyiign dsanmgues
nMafngURmg iy nanduin Man iuanumuinnindosas 75 FuAnananuunniesweswiauyudies
anunsoutengegeanlaliu 3 dnvae fe

1. Physiological Error (A3uunwseemneas se) 1y anmlainou vseanuliauysalves
379N ANAT HaTUANIINET BanfEa §51 NsvInUszaunsal nsvasan s Wusiu

2. Psychological Error (Anuunwsesmadle) 1wy anmzensusl muina maeusiila
fmuaf updndulufisusisawn mssus W

3. Cultural and Environmental Error (A11310ANS9aM193mussIuMazE suIndon) 1u
dnwaizAnMenNNINUTINYTY Tausssy Adeuanude Wus
- Machine: §128591n1A3 83403 (Material Factors) A esrUszneula3 ssdns n3eTandu
psAUsznaUTifiaudfyTesaunaIn Man fusiniseenuuunislinuuaznsdenthsearliddounnsosla
uiasAUsznauiioraiansdeunmniwniuoignisldould wu damuesaruardmestag auunndes
yosgunsalsing q 1udu

- Media: §adganan1niandes (Environment Factors) Aaaninuinaeuviesinansiie
J a wa | 1 I3 Y

JENNsUHURNUANG o wuseenilu 2 dnwauy

1. Phenomena fio Ysingnisaisssuwd iludenlaannsaauaunie usnisdnnisia
v a A a | o ' @ v
ARIVANBEIENULALT WU anme1na Huan W13ee Wk wie 1 Wuau

2. Facilities fio #991W38ANa2AIN MN8Ea UNTRI 50 NITUTNTENNY LWL AT
Fryey10d NNIAIUANATIAIN DN N1shnsadeans Wusu Jadeliaunsamunu vseusmsdanisla

- Mission: J2d821n01579 Ao A19A9619 9 Azlianudssunnsisiueenly deaznedly
AnuiANutwguandsiulunsu iRy

- Management: #33831n115U3m159AnNsAe N15USMN5IRNTS [WuAiuduaninfeades
funnesAusenau Fadedndussduszneulng anufianainsig 9 wu sy weuie nsiiugua
M3InasINTNEINT Srmnansinduls anusuiiaveu gasimng astludnsiingUaimeg

AT MUAT ULA BITNITUTITTANTT (Management) iuara (Man) wagia3 aedng

(Machine) @n waawInasy (Media) hazn157a (Mission) Wushegiainvainisusmsanudasnsenisnisiy

wunAnuaznguifedfuadeiudunistiu

arnudesiudnunistu mnefs anuanmnsolumsiilfiAearudeduliiAstusnduldvinmie
flapans anuiulalumnuiidedie anugisssu audednd wazarudasade Taowdlefiazlndlasie
yaranionsdns wiouramuidetuandudiunilwesnnuinded Sududnvaresypeaiifiarunie

AUTAUARLTIUINADYAAAYTOBIANT UavdAuNNTUBE1WYRSe Bamsfidlaansiinaanudodiulug v
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U3ns mnefs msfigndndesivlussdnsinfienuyndedelundndusinionsuinsifiguaimuasd
UszdviBnw (uzaTad uasatan, 2556)

Morgan. and Hunt (1994) na1231 Anudesiuvesifldusnsanmsatseifiuailian amnudesiu
vesgnin Feglsiuinsusazesdnsilenmanzldiuamnuideiuangndunndieiy aziiansussdulsiile
andldlduininadafiuuda msuinsduaziuisufutennasioulduinisigliuinsimualiney
nslituinng mngnéussginguszasdudeldsunisnovausmssnuiianavanel’ anuidesiuvesgninas
Aintu rudesuflenuddesnsddunmsssytennasfiouansenuduiussewhadlfuinisuargnén

Mishra (1996) I#lsiAnumanegvesnnadesiuaunsndwmaideyaainsuazesdnssluilag fuuas
ounAn sagiliyamnsiuinussgdlalunisiinu Tasyuueswes aiwa 1aes wasdadu (Larzelere &
Huston, 1980) Iilsdnuazvesnnud e uveaniineu fanuddaodiegafiozthund smuadiase
AU URAYeU ANEedRd ANULATITY WATAINENNITALUNIYINNU d5U aldisu (Stern, 1997) lananain
arudodufefiugiy anuduitusvesnisinsodoarslunisliuinisgndt Teesdnsasdoniouimaug
awdiius Tnddaiileairsnuduagliiiniugni uazannsanseulagnénlidaUsznause ssddsznou
5 40 ldun 1) n1shnstedeans (Communication) 2) mM33antiuazguarl¥u3nis (Caring and Giving) 3) M54
Foyayndindsudaaitisniufugléuinig (Commitment) 4) mslvianuazmnaunevidemuaonados
(Comfort or Compatibility) wag 5) nsunlvaaiunisalaudaudsiaznistiaaulinga (Conflict)

[

5.35n15A UMY

mﬁ%’m%gaﬁﬂumﬁ%’ﬂLLUUNammmuismwmﬁ%’aL?Bmmmw wazNFITeLTIUTIN Tnganunse
osuneld el

N15398LBIAUNN

Adeldnsduntualuuuiangdn (In-depth Interview) lnefmuauszrnsidmineuagnguiiegie
iievhnsduniwaliBsdnviedadugliideyaddry (Key Information) Safiungusegiidiigasenisgu
wuulzas Tagvihnsdunualgnssnandiidonamaiiuaulasadonsdu ethnanisdunvald
Ifnduasgiifievdulsivanzan uardenndosiuuiunvesgramnssunisouluuszindlne uaziiie
Fudusuusuazdadosing q Manfnwiianusmnzay wartadverlsteiddviwasonisiufsany
Uaoadevoslasals wazimad luniinszddmsududnuulasiasiaiudsiioadans osile
wuvaeun NI UTU

Uszans fe QL%W’]z:ymaﬁmmmﬂaamﬁamiﬁu

NENA0E19 AD FUIUUIEIWIU 5 518

N5 BIUTU

fidefusmrndeyalagliuuuasuniu (Questionnaire) HerdunaamUINg uuIMUFTRM Y
ANNYaeAdE USTEINIAAIINURBAAERIANT N3TUsANMuUasndud msulaans wasngAnssulunig
91U Lﬁaﬁﬁa%amhﬂumﬁmswﬁimmaaumﬂmaa%’w (Structural Equation Modeling: SEM) wag
Tinmegiteyannaadflaglilusunsulisrel TnglutunoudiJunisduiunisideluguiuuee (Survey
Research) Tagfinisifuuuuasuanuainngugsnalulassaiisvesgaamnssunisduiildgnudsuszian
sonilu 9 Ussinnianssuvesgnavnssunisiu lnsssdnsnisdunaiouseninaUsena (Intemational

Civil Aviation Organization - ICAQ) Usznouse
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1. AFHIUSNNSVUAII9RINA
. msfumly
. AINS¥NBINTA-IY

ASHAUSNSAWBINNA

2
3
q
5. nfjuwamLﬂ%‘laasuﬁLLax%udaummﬂmu
6. anUuRnoUsHAIUNTTUY

7. MsgeaNU159eINALIY

8. umiuguanunsiy

9. nMsWunsiunstudu q

Useunsg

v A £

Usznsildlunsfinendde Ae gujiinulugnamnssunistiuniinnuieidesiuanudasady

3}
FadungugsivlulassairsvesgpanmnssunsdulasutsUssinneanidu 9 UssiamAanssy
NSIMUANGNATE
sheUszrnsiagimsAnuldanmsansiudwiulszansiudueu §33e3ddmsimunyuia
fegansallaingunguusennng dgasnisAuinmuisues W.G. Cochran (1953 p.178) (gns lngdssal)

1Y

NseAuANUeiu 95% Anuinna1afisensulaliiin 5% lngdlgnseeil

noo= P(1-P)Z*
d2
lny
n o = UIUNFUAIRENTNABINT
P = dnduvesUsernsigideseani gy
z = ANUFRLUEII M vualINseRulsd Ay nsaia
d = doduvesnnunrainindoufiaxliinduld
WALANYBINGNAIDENS
I P(1-P)Z?
d2
- 0.5(1-0.5)1.96°
(0.05)?
_ 0.5x0.5x3.84
0.0025
= 385 ~ 400

NNFAIAINE1ElIvWIANGURIRE1wIAY 385 A Aeuielingusiteg 19nsauAaUUTEYINTINUA

Tums3deasall {37e3dldd1sesdnuiunquiiegnely 5% Faimunvuinngudieg1slunisidessesilives

771 400 A3989
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2. MIBATAAENITIA
L 5 tdy [ a a 6 U U s ' L o ¥
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seniedulsdunglawazdadeud sindndaluluwadinnumanzaunsold wieududangudwysid
Aaudnuazidoudnduladowladeaiu (Hair et al,2010)
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Benefits of Life Insurance from The Perspective Of Prospective Buyers In

Bangkok And Surrounding Areas
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'Master's degree student of Business Administration Program, College of Innovative Business and
Accountancy, Dhurakij Pundit University, Bangkok 10210, Thailand
? Assistant professor, College of Innovative Business and Accountancy,

Dhurakij Pundit University, Bangkok 10210, Thailand
ABSTRACT

This research aims to (1) study the opinions of prospective buyers on the benefits of life
insurance classified by personal characteristics (2) study the relationship between the benefits of life
insurance and the prospective buyers' interest in purchasing. The sample group consisted of 389 Thai
prospective residents living in Bangkok and surrounding areas, aged 21 years and over. Data were
collected online via Google form and analyzed with descriptive statistics, including frequency,
percentage, and average. Hypotheses were tested with inferential statistics, including t -test, F- test.
The results found that most of the sample was female, accounted for 62.2 percent and males
accounted for 37.8 percent. Most were in the age range of 41-50 years and had a bachelor's degree,
be private employees with a monthly income of 15,001 - 30,000baht, single status. They had high
opinion about the benefits of life insurance, and paying attention to medical expenses at the highest,
followed by compensation in the event of diagnosis of serious illness or accident. Finally, there were
savings and retirement planning. Overall, the benefits of life insurance could be seen to be at a high
level and it was found that prospects with different personal characteristics had no different levels
of opinion on the benefits of life insurance. The benefits of life insurance had positive relationship

with purchasing interest.

Keywords: Prospective, Life insurance, benefits of life insurance
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Factors Affecting to Decision to Used Mobile Banking Service Commercial

bank Pass Applications of Working age group in Pathum Thani
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ABSTRACT

The objectives of this study were to identify the factors that: 1) Affect the decision to use
the services of Mobile (Internet) Banking passed applications, and: 2) The level of acceptance of
Mobile Banking applications from the working age population of Pratumthani province, Thailand. After
identifying the study’s population, sampling was based on 400 people. The results showed that the
majority of respondents were female, aged between 21-30, holders of a bachelor’s university degree,
and employed by private companies, with an average monthly income of approximately THB10-30K.
Five factors were chosen to identify the use of the services of Mobile (Internet) Banking passed
applications. Acceptance of 5A marketing strategies (Awareness, Appeal, Ask, Act, Advocacy) of Mobile
Banking applications was at a satisfactory level. Statistical hypothesis testing found that gender, age,
education, occupation, and income affect decision making, at a statistically significant level of 0.01.
Acceptance of 5A marketing strategies of Mobile Banking applications found that the favorite side in
products, decision, supporting affects the decision to use Mobile Banking applications. However, well
known products, or even questions and answer sides, have no effect on the decision to use Mobile

Banking applications.

Keywords: Decision to use Mobile (Internet) Banking applications, level of acceptance of Mobile

Banking applications, working age population of Prathum Thani province, 5A marketing strategies
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FINSEAUANBUBN 2) NSIENEUAIMIYIINT (Information Search) gNA191AMTNIAISIAANVAINTAEUAY
Mé’amﬂﬁgﬂﬂisﬁu anfnagyhnsmeuauesiudl 3) nsuszfiumaden (Evaluation of Alternative) 1un1s

sndulanvzidonvisliidenduivesgni visnanlaindumsinsandaduladudugaving Aslutinns
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dvswalunisinaulavesgndn 4) msdadulalduinis (Purchase Decision) ludumeuvesmssindula gnin
wfinisdndduarumounionriunelalusasndndast mniuftagimadaauladonluaudwiondn o
T 9 annsdrRuAITeUTe N 6715LLu'uaud'1qﬂﬁ”wéauslwgﬁguﬁ]s‘v‘hmié'fmﬁuiaLﬁaﬂiumamﬁm%ﬁmuLaa
Fuveuludusiu 9 Aeu mniguassaludrdiuduresmudureugninfiasideudifuamn vieldenlududn
wiausnsiiidnvarlndifestuitoiunismaunu 5) wafinssumdanisdonseldusnns (Post purchase
Behavior) tinmsnanaiulildfiviniifissnisvilignérdedudiuiouinisdne 4 uimnazdosiles
woinssumdsnstevesgnénimelanielsl lsarnuduiussenisaumemneresgnd funsuicing
vosdufn azdesiinnuannatu famnanumaniwegnidinnudnaamuesdudvieuinisiitesnin
ANUAANTE gnANasAnANURavIluAuAmSaUSNSTIUN uimnANuAaviwesnAiltdeeniivions 9

[

uiupu NveIdUAMIaUINIS gnAtnasiinnunelaludud vieuinisuu o wudy wninauINUes
duAmsouinstudunislavaniiuanuassiardmansenulunmsaunedui wiouinislagnss Feagyh
TianAngfnisdeludud nieuinis Auluanudedndlunisviedudi nseuinisidedudssinunidfnyi

R PRE LR DARE

ar -
AU Ay
L
- P (e [I1ET:REN]
dnuazUszunsAans
1. e N P
nszurun1sAnaula 5 funaulunsly
2. 918 - s -
. U3NBlUUNgLUIAAIs RIS Y
3. sEAUNISANWIEIER , a
v ENUUNNELATL
4. 91TN W e .
. YaanguAu By
5. snalAndysafiau v a o
Tuwadwinuyustil

1. nMsmszwiindaanudanis

mssausulnuissusifimaundndulagld ,
2. NMSLEIZREIINY TS

NagNSN1SHAINSA

A

3. msUszdlumaion
1. dums§dnuandne (Aware) . .

, 4. msfindulalduinig
2. funsTuvouRER el (Appeal) R Yo
5. weAnssuvdimsduing

3. fNUNISADUANULAZHDU (Ask) .
(9amad 1A5IANA ,2543)

4. funisdndula (Act)

5. fnumsatiuayy (Advocate)

(Kotler et al., 2017)

AT 1 ASBULLIAANITIY

5. |Msaniiun1ide
Usznsfildlunside e Ussynauidudildnuluvswusdisumsmasdiuweundindu

IngagAnwianzgldnulundmiauyusiing 7 dwne 91w 1,201,532 au (@rudnnzilousivgsdania

{ o o

Unusndl, 2565) ngudtegeildlun1side fe nquawievhaugldanuluuisiusifsuiasmayduniu

q

woundiadu Tuwadminunusil TigasnisAminmemils gau (Taro Yamane) Tngldrinunsyeu
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arunderiufidosay 95 uazseuiuATIAAAARUIINNSANTIREsldTaBas 5 Fetuarlduunanguiiedis
71U 399.99 au lnesiungusiiegslunsifewintu 400 au
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wiadiu 3 daw dell
dudl 1 dnwardszansmansdinyanaveneunuuaauns liun ina ong sefunsinm
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gl 1 Rdudnvazsennsmansdiuyana

@ Uf 2 NeiuNSERNSUTLUIERUIN NI UNALATY

o oA '
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auuAgIudl 1 dnwagmeUszansmans Useneudae e e1g MsAny 91w uazsele Auansis
fu favswasionsdndulaldvinmslueuusiisumsmdsdiiuseundieduromnguauievha Tun
Jarinunustunneiaiy

n153ATesilagldadifigaenuu (Inferential Statistic) lngldafiinsinsiesinisonneenyigen
(Multiple Regression Analysis) Tun1911audunus seni19dUsAuU584a52 (Independent Variable)
uazf LT (Dependent Variable) Ingliviaaeuanmfigiui 2

aunfigd 2 msveuiuluuneuusiisweundindy neldnagnsnisnain 5A Usznaude funis

FInWENTI MUNMITUYBUNEAS NI FuUNTTARUANILAEABY MUNMIAREUlY uazAuNTatuay dnasie
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winfign Anduseway 54.50 sesmaminauigiamie Aaldu Sesar 19.30 41513015 Amdusesas

180



eeudulen 1sUssgivns AU AIvedeiauNILAT AN 1

v o 1Y LU a
AUNITWAULDZIANITUMIUATRYNEIEY : 8 UUIAN 2567

12.80 Sudrv/audasy Aadufewar 9.50 Usznaugsiadiuds Andudesas 2.50 wazdansdudeeulal
Antduiesas 1.50 uazseladwlnaiisnglaiade 10,001-30,000 v Aatlusesay 64.00 sesasunisgla
\ad® 30,001-50,000 U Antduseway 25.80 elaaaglaiiiu 10,000 v Anlusesay 7.50 wardsels

WAy 50,000 vmuld Anvdudeay 2.80 mudisiu

A19199 1 aguanady wavdulsauunnsgiu Mmiveniuluuisnusinweundindulagldnagninain 5A

vaanguauTevinany luwndminuvusiil

NagNSNIINAIN 5A X | SD. | s¥iunsweusu
fun1siinwandnel 4.41 | 0.576 €N
1. $nlnsudariiaeundindurinumddmdea 1y Facebook Line sy 4.60 | 0.592 wniign
2. $¥nlnsudifweundeduriumadelawan wu 3 dny thelawan 4.78 | 0462 1nfign
3. $nluneutaifweundindurinumeyaraiifdedes 91153 432 | 0.744 1N
4. Finluneudisiueundinduannisuurthveadmihiisuiang 4.28 | 0.761 Ty
5. S3nlunneutiiweundiaduanyanaseutiesioynnalnddnuugi 4.07 | 0.793 h
Frun1sTuvouNAAins] 4.29 | 0514 4N
1. Tnnsuvsinaueundieduiildnuegaunsavinganssumemsiuldnaeanar | 430 | 0535 1N
2. lvsuusinaweundinduilldnuegiuddens Smmazmnuassndilu 456 | 0.531 wniign
nsliuinig
3. luvnsuvsiueundeduiilinuegduiinmsesustuneulunislénuegs 433 | 0517 1N

Wugduduneu daausaziinlading

4. luvguuannaweundeduildnuegtuiiinnsguanudasnsivge 4.08 | 0.733 Ty

5. Fuveuluunguuannaeundeduiildnuey Weswniauleasiu uazulan | 4.15 | 0.733 Ty

Tysiunnnitsuiasmalsgauy

AIUNTHDUNIY UANITNBY 4.13 | 0.641 €N
1. Tunsueundiaduuuifsiiviuldegiuitesameandonvenliosuasudu | 436 | 0571 Ty
2. lsueundindunusinsilldegiunsatueusasnislunislénu 437 | 0531 Ty
3. wihnuiuuzdlildnulnnsuusiiueundinduansolitoyaldog 430 | 0.547 1N

gneias
1. l§5uteyanndinelduinslinsuusiiueundinduintouiorlduing 3.82 | 1.039 Ty
5. M3finwIsn1sldanu nssuansiaile am viieiialelidnwineunislyd 3.80 | 0.948 Ty
uINg

dumsingula 4.36 | 0.604 4N

1. uvnsuusiiaueundiadurassunasmdvdneulangsuaudasnisves 4.45 | 0.564 wnilan

YU WU MsufgEain 539157

2. @enlgusnisiumfanunsaawnuIne i uluuIgkuInfawaUnaadule 437 | 0717 170

3. YsgasanvuesnantuvinudnagldnnBuanfindl wagldusSnslauignuesn 441 | 0.747 170

Aaeundndulunisvedum

T
a1

4. lwuvguuannenvinddausgiindndaeiuasusnsivangaudmsurin 420 | 0.734 1N

5. lwunsuusinsivildanuegesnuuuiaiduligaiivesiiuing Widddasain | 4.36 | 0.585 1N

LaranduABuUNISIIuUSNIg

181



eeudulen 1sUssgivns AU AIvedeiauNILAT AN 1

v o 1Y LU a
AUNITWAULDZIANITUMIUATRYNEIEY : 8 UUIAN 2567

NagNsNIINaIN 5A X | sSD. | s¥iumswausu
funsatiuay 4.32 | 0.548 N
1. Wonluueuusiiueundinduildomuduussde q 458 | 0.608 wnfign
2. uuzihluneuusiueundinduilinuegluuiiounieyanaiivinuidn 437 | 0.559 1N
3. Lﬁuﬁwmumsﬁquﬂﬁumqmsﬁuchuiumat,l,mﬁﬁmaﬂwﬁm%u%u 4.25 | 0.639 0
1. Moulinsuusiiaueundiedu deilluslududuasunise 4.19 | 0.684 Ty
5. Moluunsuuaiiaueuniindy WeillusTududuadunisue 421 | 0.670 1N
33U 4.30 | 0.546 N

PINMTIRTwRsERUNMIEaLsulsLusineUndndulagldununisnain 5A dnsveusuegly

seAuan (X = 4.30,5.0.= 546 ) lilafnsaus1ea1u wudn nnenuiiniseensuegluseduuin lneduiied

]

Tusgavunguduusn laun faunsidnndnduet (X = 4.41,5.0.= 0.576) 5098831 Ao dunsandula

(X = 4.36, S.0.= 0.604) AuMTATUALY (X = 4.32, 5.D.= 0.548) FrunsTuveuNaRSus (X = 4.29,

5.0.=0.514) uazAuMsEBUANLLALNNIABY (X = 4.13,S.D.= 0.641) 1uaeU

A13197 2 asuAade wazdiudoauuinigiussaumsdndula Yadeiidmadenisidienlduinisiuuie

wusiissmAsmdisdn ke Undlnduveanguauisvia Tuwndwminunusil

Uadeidenadanisidanld _ A
- P .. .. X | sD. | szeunsandula
U3N151UUIBUUIANIUIAITNIR TS LB UNELATY

AUNTSATTNLNDIAMUABINS 435 | 0.578 4N
1. innudAgieafiugsnssumansiiy 4.43 | 0.645 N
2. Fnwealulagluunguuannweundinduressunasmidye 430 | 0.659 )
3. Iisudayarmunnudaendslunisldnuveduuisnumng 4.33 | 0.585 )

waUNAATUYBISUIANTINEIYE
AUNISLEISUEINNIVI2ES 421 | 711 1N
1. Aewiudndulalduinig vnuldaeunudeyaanminausuians 4.27 | 0.696 )
2. Aeuudedulaldusnig vnulinsmdeuanurasteuadumesidin wu

Y Y

- B 4.28 0.673 1un

Vuladvossunans
3. newvhusindulalduinns vinldmeunuyaaalndn 1wy weu aseuadh gd | 4.09 | 0.930 N
funsuszfiuniaden 4.24 | 0.595 N
1. Een LU ELUINN LD UNS AT LTRSS RTIINANNULTBE D 428 | 0.662 10
2. @enlgluuigwuaniuaundnduressuIAmsnaivganssuunsiaune

oL ) 434 | 0579 un

Joyaniinnuvasasives
3. denldluvienvsinueundinturessumsmdivdanuuuuienuiualie | 410 | 0.709 )
drunsanaulaldusnisg 4.23 | 0.623 11
1. spdulaldusnisanluuienuannaeundinturessuiamsmfivdussansaw

) 430 | 0580 1N

Tunnslgau

2. smaulaltusn1sluugn U N B UNALAT LTI UIATTNIAIVERINATUAIN
. - 4.21 0.643 1un
Uasasielunmmigsnssunistiy

182



eeudulen 1sUssgivns AU AIvedeiauNILAT AN 1

v o 1Y LU a
AUNITWAULDZIANITUMIUATRYNEIEY : 8 UUIAN 2567

Uadeidenadanisidenld _ A
- P .. .. X | sD. | szAumsandule
usmsluungwusinesuIasItivgiuLaUnALAYuY
3. dndulaldusnisluuiesnusdfueUndladuroisuinsmdisganaruasann
) 417 | 0744 un
39052
AungnssunnenaInsidusng 4.26 | 0.557 N
1. [usnsganssumsRuiuluuisuusifueundndusiely 4.38 | 0.544 N
2. Wonedgmdinsiduinmsluviswussiseunaindurinuazynisinneiu
. 431 | 0619 un
5U1A1TKU Call Center
3. uuzgdmslduimsluvsnusinweundinduliuniauidn vndianunelaly
) 4,09 | 0703 1N
nsldnu
39U 4.26 | 0.569 an

o

MnmMsinswseiunsinaule JadeiidwaranisidenldusnisTuvisuuainsuiaismdvduin
woundiaduegluszauun (X = 4.26,5D.= 0.569 ) ilofin1sa5186 1 WU nnauegluszavan lag
ﬁwuﬁa&ﬂmwﬁ’umné’uﬁumﬂ Igun drumsesenindennudesnts (X = 4.35, SD.= 0.578) 509831 Ao
ﬁwquaﬂsﬁumwé’ams%a (X = 4.26, S.D.= 0.569) AunsUszidiunanaden (X = 4.24. S.D.= 0.595)
grunsiadulede (X = 4.23 SD.= 0.623) WALAIUAITLAILLEIMIY1E75 (X = 4.21, S.D.= 0.711)
AIUAIAU

auuagﬂuﬁ 1 dnwaen1alserInseans Usenausie na 01y N15ANYT 81T wazsele 7
UANFNAU ﬁS‘vﬁwaﬁaﬂﬂiﬁm?ﬂﬂﬂ%ﬁmﬂum&JLL‘U&ﬁﬁymu’mﬁw*]zﬁﬁuémul,mﬂwaLﬂﬁifummﬂfcjmui'aﬁwm

1uLéum€1'qwi'mﬂ1qma1ﬁLLmﬂ@hqﬁ’u

§ aAa a '

A1599 3 HANIINAADUANUAFIUAMULANAIIVBIANWUEN1UTEYINTANENS ddnSnasion1sdndulaly

=]

Uinsluuswdansunasmavdiuse Unandurainguauieyinn luwadwminuyusii

q

mssinaulalduinslunneuwusiig SnwazlszInmans
SUATNETER UL UNALATY LN 21y ASANEN 01N sele
adanldlunismeaeu One-way One-way One-way One-way One-way
Anova Anova Anova Anova Anova
ILAVVBINTTIA Nominal Ordinal Nominal Nominal Ordinal
FUNTASEIUNDIAUABINS .000%* .000%* .000%* .000** .000**
FUNSLENEUEINUIENS .000** .000** .000** .000** .000**
funsUTzduNanI@en .000%* .000%* .000%* .000%* .000%*
aun1sanaula .000** .000** .000** .000** .000**
AungAnssundnslausnig .000%* .000%* .000%* .000% .000%
msandulalag s .000%* .000%* .000%* .000% .000**

** JediAgneadanszau .01

HANISVAABUANNAFIUAMUVDIAN YN INUTEVINTA1ERT LAun Lnel 818 N13ANwT 01T s1eld

o w

fdvswanenisdedulalduinsluvisudsissuimsndadiuseunaiadu wanansiu agreddudAgnig

183



eeudulen 1sUssgivns AU AIvedeiauNILAT AN 1

v o 1Y LU a
AUNITWAULDZIANITUMIUATRYNEIEY : 8 UUIAN 2567

auuAgun 2 Msvansuluuisuusinaeundndu lngldnagnsnisnain 5A Usenausieg Aunis

v a o ¢ ¢ v v

FINHEATUI AuN1STUYOUNARIMI snunTAUNULAZRDU AuMsAadUlY wazAunsatuay dna

sanisandulalduinisluviswusdfssuiasmavdiukeuniinduvesnguauisyinnu luwendwmin

Unusnl

A15°99 4 N15TATIEYINITannesduduLuuNYAMNIsEeNsuluuIBkusifwaUndaty Tnglinagns

nsna1n 5A Nnasensinaulaliusnmsiuvewuanfswasndvdiuseundinduvesnauauisrinny

Tuwpdaninuyusii
. mssindulalduinisluuneudeinamuneundiady
ﬂaiﬂl“ﬂﬁﬁ’ﬁ(ﬂa'ﬁﬂ 5A

B SE (b) Beta t P-value

(Constant) -.063 .097 -.655 513

AUNIIINHEASTuN 028 046 028 594 553
funstuveundndasi 359 055 324 6.584 000%*

ﬁwumiaaummazmsmau .046 .047 .051 970 333
aun1sanaula 307 048 326 6.401 .000%*
sunsaduayy 264 041 254 6.390 000**
r R? Adjusted R? S.E (est.) F P-value

934 873 871 20411 541.23 000

o

*qlpdrAgyneadanszau .01

nanITiiaTginsnnestdudunuunyaaunssensuluuisiusiisueundiadu Tasldnagns
sMAR 5A WU Funnsiinadndag sunistureunaninet Sunsaeunuuazaey sunsiadule
wazdunsatuayy Aikadentsiadulaliuinisineuusiisumsndedimuwoundinduroanduau
Fovhanu luadaniauyusid Sarduuseaniveanisweinsaluiuuss Adjusted R = 871 8eoSureanny
wlsUriuresiuusnuldfosas 87 Inenagndnisnain 5A Afuasenisdadulalduinisluuisnusdiia
suInsINavdRuLeUnALATY uniige Ae sunisdadule (B = .326) sesasnde d1un1stuvey
wandael (B = .324) aumsaduayu (B = .258) drunisaevaiuuazneu (B = .051) uaza1un1s3an
w5t (B = .0.28) iidnasemssndulalduimsluneuvaiissumsmdedinuwoundindu Yfouian

aun1sweInsal Ao nagnsnismann sATiTuadensdndulaliusnsTuueuusissuaswded
NIULBUNELATY = -.063+.028 (F1un5FInNARS a9+ 324 (Frunsumoundndausi)+.051 (Funis

ADUDNULATADU)+.326%* (AUNISARFULD)+.254%F (AMUNTEBUDIULALABU)

8. afuTaNanIsANYILaENITETUNE
afuseran1seansuluuiekuainwaundndulagldnagnsnain 5A vasnguaudevinau Tu

wadandaunusill invirdinseensuegluszdvunn Wefiarsandusemunisseniuluuieudeinuey

v
v a8 v v

nAnduegluseAunInge 5 AusesdarnuanudAyanuInlutesdsl a1unsidnndnduel d1uns
sndula Aunsaduayu drunsiureundndae wassunisaeuay sisenadumsiznisseusuluuig
wianfaweundinduluiiunisidnadndue mszriudelavanunedi thelavan sumadnsidunesng

@ 4

Fodeandusunuhiavendadue ludeweawnuazain anusasilumahgsnssumenisiu 1

o

118 assmuaNdeins audunidnuazaulaluveudeifuweundindy Fwenndesiunuideves Iam

184



eeudulen 1sUssgivns AU AIvedeiauNILAT AN 1

v o 1Y LU a
AUNITWAULDZIANITUMIUATRYNEIEY : 8 UUIAN 2567

idunu. 2562) I@dnwuies nginssauaznisessumaluladnislduinissuimsuulnsdwidedonas
gliuimsnauaiueisiudndluwmuiun ngammamuas inuin miseusumaluladnislduinissuians
vulnsiwidlefie sumsiuitsusglovilunsldou egluseiunniian sesamnfesurinuadnddenisly
MU kagAun1TsUs Anendglunisldau aiudidy JyninazeUassanislduinissuinisuy
TnsdmidefiaifuFonfnriunmsuanssavesthae ssuumsldnuiidudeu safemnudnaluszuuany
Uaensouazanuaisvessruunsldom uaraenndeaiunuideves adinn mmiad. (2558) ladnwiFes
Hadeiidmasronisdndulelduoundiatu Bualuang mBanking ¥esgnnsuiasnganm lulwndminvays
Anuivanailduinisueunaindu BualuangmBanking tlosaniiiuindunsussndanaiuagaldanelu
MIAAUNILIBUIANTINNITVAFRUANLAFIUNUT dIudszaun1anisnain nseensumesumalulad uaz
viruafddnsnasanisanaulalduoundiady Bualuang mBanking ¥asanAIsUIAIINTINN Tulundania
¥ayd ogslitivddynsadaisedu 05
afumenailadeiidsmadensidanlduinslunneuveiisuamidudinuweuniinduras
neuaueriey Tuwadmiauyusid fnud Jadefidmadenisindulaliusnsluveudaiiueunia
Furessurmsmdedvesnguauisianvluwaiminyusiileesmeglussdvann Wefinsanidusesy

1% o

wudhnsindulaegluszduinnma 5 dusesdduaninnludesladsil dunsasertntannudenis A

¥ v
o

wRnsINMEndINste sumsussiiunamadon sunsdnaulete funITEZREIINTIIENS D19
Jumaelutiagtulnsdwideds anunsoldvuldadroaeuiunesouadn sauisssuudumesidnd
Syanahidnieauinsdumedidafisaiisousuls lunquauisihaulinnudidyiugsnssunismng
nstiu Wefonszutumsifeusiorusunasimszdulaindiauasnfogs Uszanamlunisldaud 3s
dndulalduimssanssunsduiluueudsiiueundinduetweaiiios saluvsudsifueundindud
MsWUIMIRudY 9 Astwesenuasmnlitudlinuegisieiies feaenndesturuiteres dinging
enss. (2565) I§Anwidos Jadefidmaronuidlalduinmanisiuduyanadsusundindusuiasly

€ 1 '

Jardpuvansany inudy JadeiwiruaiuarJadeinunissuiuselend dwasennnundlalduinisnistu

'
aaa o

druynnamigiaundiatusuinsiuiianiauinegalidvdAynealiinsedu .05 wagdonndasiuauidy
94 2301 siodanAnina. (2563) léAnwiSes nagndnisnanddvialaialadvessuiasiidmaiensinaule
THusundinduiandavesiuslnalulmnsammamuasuazUsuama inuin gsnssuilianudulszd fe
nsleuliuaziiiudelussduinniigainueundiatuiandaauisonounnaafosnnsvensingnsy
msmsiuldmniinnnatanansaaiansilindaliiugni wazidunidumadendiinfaaueilofomnis

gsnssuman1siiu sadadefinanufiswelaainnisténurzwusilifduldnuse waviiudglusziu

nIueundnduandainisidusnisininninanudusunais

9. YolduBuUL

JoldUBLUZAINAITANEN

1. szfunsensuliueuusiiwoUndindy lneldnagnsmanata 5A oglussduinn vadorauu
ms1znseenduluuieutsi e Unaindy AUNTIINNERS wisnziudelavaniuniedi3 Jnelawan
s uneifadodswduiunuiiavonandue Tudeswosnnuasain Anusangs lunisvin

ganTsunan1siu lonude assmuenudents aunduiidnuazaulaluvewtrinueundindu

185



eeudulen 1sUssgivns AU AIvedeiauNILAT AN 1

v o 1Y LU a
AUNITWAULDZIANITUMIUATRYNEIEY : 8 UUIAN 2567

2. Yaduiifnasonadonldvinmslunneuvsisumendudinueundindy fnisindulaegly
seduann wedenadunsgluigtulnsdwidofoaunsaldmuldadreneuinresvundn sausszuy
Sumesiiniidyaaiiedniaiusmsdumesiiniisiniisensuld lunquauigyiaulianudidey
§3n33uMININIsi WedensruiunsiBeuserusunmsmsnziulaindaudasndogs Uszanamlu
nsldeud Fenaulalduinisgsnssunmaiuiuliueudeifueundindusswioiiios savisluue

wlsinauaundaduinisimnuinisauduy  Nerweanuasanitiugldnu

Jatauanurlun1siveaseal

1. msfinsfnynsdadiduariaelalunsldvinmslisudsifaueundinduresuians
wivdlafnnuieusniian iieroseanamsidlnideyaiiasdonasuiumntu

2. mshnsneitedenunmielimauideyaidednlunslilnisudsifueundindu

3. prsfnwaendugniliuinishnesudeifuoundindusguds Weldiduumdinsuds
wsafidadulaliuinsdngnn wagnswiwinmsiignéndenfuussdniethunuiuldfudinuszdiuves
gnédmnniy

4. msveenamsAnudededuhiitadelatheiiduaduviolduguassasienisuinis suthlugnis

W iusyanSnnwazUsednsnaluauian

1aNa1381484
nowalY @UTUITAY. (2563). msgausukazmsdedulaldusnsmenmstuiiuneundindusuiasuuilene

sz IANTANNNYIUAS. a1sinuS, I Inendeuding.

flaen 1wy, (2561). N15UATISVAARA : addsenI5aAFUTD (RUNASIH 5). USENSITUENT.

v
a

neyadl naIndusinsal. (2561). Tadendanuduiusdenisdedulalduinmsueundinduluuiguusing 5

ﬁmmi%guﬁwmmmmﬁ%’umﬁgmmﬁ‘. ASUNUS, UPNINL1BASUASUNTILSAL.

NI3UNS azlBenftum. (2562). mwam%’mm‘lu‘iaﬁuquaﬂﬁmQ‘U%T,ﬂﬂaaulaﬁﬁﬁmaﬁiamiﬁﬂﬁuh%a
wildediannsefindvesuslaaluluanammnumunas. Inendnus, unninendenganm.

iy finen. (2561). Yadviifianinadonisdnaulaldvinisssnssumenisiiuniudessulatnsdnw
su1m1s Flowdudlng drin @), UsearudmsgsnaumUndie. WIvendeidu.

AR LNN9A. (2561). Hadefidmananisdndulaldueundiadu Bualuang mBanking UYBIQNAITUIATS
nyann Tundaninvays. a1slinug, InInedeniaunm.

Indun esadanlyade. (2561). drudszauninisnatnuinsiinadenisdedulaldusnisduieiogende

o w

2049nA1 5U1A1TINeNdYd 311n (W) Tuansannamiuas. Usyauimsgsiaumdnde,
I ATUATUNTI LT,
dnens wauela. (2561). wgfnTsuguslon. namma: Fongndu.

& 1 a

ANTUAUNS YUTe, Aanad S391mu. (2565). Uadeniinasensdnaulalduimsduediuupnaniuweundin

FUlNUBLUINNg. 275875 Journal of Buddhist Education and Research : JBER, 8(2), NEHNIAN-
domay, i Alsey.

winad Ansanina. (2561). neAnssuN15IEUINIT Mobile Banking ¥84anA15UIAITNTUNN NTAANY

JarinuasUgy. Mendnus, uninerdengamn,

186



eeudulen 1sUssgivns AU AIvedeiauNILAT AN 1
v o o ' o A =
FUNSHAILILALIANTUNUATEENST9EY : 8 Tunau 2567

o

Fuv A5Tnludna. (2563). n1sveusuwmalulagnsdnidetion snansudedsnueauladl wazwginssy

v

Huslamesulauidwmaseniundladeduiesulatiunenndinturesuslaalunsunnumuas,

U

a

USYaUINSTINAUMUAN, UNINGTEATUNN.

o U

MgINT f38ned. (2565). Tadendwmananunslalduinisnisiudiuyanameneundiadusuinisiu

Y

FMIANMNATAL. UNALITY, UAINSETIUA) RYAHIATIA.
swAskisUsEnAlng. (2565). §30351N158158[UHIUUINT Mobile banking Uag Internet banking
fundn wigades. (2562). Tadeifidvsnasomnudesiulumsldueunaindu KMA vesgnisuImsnses
py5e1 9110 (Wvw). Weinus, innInerdealins.

Useyeyn flaana. (2566). EULLUUINUWEJLLUQﬁﬁﬂ. Retrieved from [URL]

s

WIBUN Wayad. (2563). n1svensuwinnssuwazmalulad nsldmalulad waznginssuusinandmwase

q
k]

ANuATIressevulunslEuINIsEINTIUNINsRUNNUIEUUNSaUME (PromptPay) ¥e3s§uIa

o

a o

Ine. USgygyrudmsgsiaumUnudio, univendeniaunm.

v
a a ' a

uuii Bunu waysun aunsiady. (2566). JaduiiidvEnatemnufienelalumsldusundnduluuisnuaii
Y935U1A15NANTINe wagsurasinemdud Tuluangavmumviuns. Procedia of Multidisciplinary
Research, 1(7), July 2023.

gieding n1des. (2561). msdndulaidenlduinmmansturiuneundinduuuaunivlvuvesgnAsuing
poudu Tundun. YSyarusmsgsiaumdadia. WInendeidu.

2301 e tamuAnfing. (2563). nagndnsnanadvialaialndvessuinsidwasiensdadulaldueunain
FuiandavesruslnalunnsunnuruasiasUSuama. UnaMute. UnIngIaenIunm.

T LT uan. (2562). wafnssukazniseausumalulagnislduinissuinisuulnsdniiiefeves
Fiuimsnguiaiuaistudndluluauiaun njamaung. Ineninug. uuinerdedauins,

aduns Yeyan. (2560). Yadefidsmanonisensunisldszuvansaune. Ineninus.

dwig a3av wavatium 1dandng. (2562). nunisseusumaluladansauna. KMITLInformation.

187



eeudulen 1sUssgivns AU AIvedeiauNILAT AN 1

v o 1Y LU a
AUNITWAULDZIANITUMIUATRYNEIEY : 8 UUIAN 2567

]
=

Jadeideamnuainisdanisiruanidenasia

wanssuguslnadmiugsiaeslndiniasinsanainnssy
AInay viewwun ', 33n g’

"inAnw vangmsuImsgsnanuUudie IngdetudinAnwidiunisinns uninerdeasunu 10900
?509fNaN319158 IMNNFETUTNANIAIUNITIANTT WTIMeNSeeEUnL 10900

* E-mail: supaporn.so@spu.ac.th
UNANED

o

UNANMUIFYY

o

nUszadd inguszasdlile 1) iilefnundaduidsamnfidmasionisdn
nsAUanuasnginssuduslaadmivgsieeslnaiedesdnsgnamnssu 2) iileAnuidvinaveadadoids
amgvessinnisianiidsaienginssuduilaadmiugsiaesndiniosdnsgnamnssu 3) tileaine
wuuiassvesdeduisaumgesnisinnisiuaniidmasonginssuduilandmiugsieesindindesdng

N

gaannssy unmsideuuunaunauseniudnunmiasn1sidedeuiunn insesdenldlun1side fe

o ! v A

WUUEDUNY kavNTdun1ualliedn naudegateusinupesunilugifatanneasenaanzdeulusede

VBINTURAUIFIAINITAT ATENTIVTIWIUALTRTIwaeUsEnT Tunisimuavuiamiegsazldgnsnis

AT (Yamane, 1967, 819dislu gu1n Useanssgaug, 2550, ni 155-156) uaenaudiag s

o« q

v
(Y

AN Widayad1Asy (Key Informants) 1u 8 ngu laun wadsauazaunsalfings; Yudwuduaznoasng,
wazindn aeuazain; Uszg, wieng, uagliuazgunsal; quifas, feniuasviosn; inTosdlors uay
Infwazaunsel; nsedonwsniin, i’aqmﬂumﬁumzwﬁﬁ, wavauaziail Aot estiaed uaziadeddniely
u; wazda, vieth, uazsvuuiuasdaanu ielvldandnuazuuuleilulatun (Tiangulation) uaz
annsaihluganuindefiovessanisdny lasfinseududsveanuideduduiadedazdmasionisdn
nsfUAnuazwgAnssuguilaadmiugsinesindiedesinsamamnssu fesduszneude nagnénisnain
nsU3NMIgNAN wuudaenegaia madanisAuan wgnssuguilag diladesing qfmundraiy dewald
g3fetlnainesdnsgaamnssy am1snduitennudesnisannginssuvesiuilaa ieamsauims

]
o

dansgnamnssdliinanudidu nsaenrudaInisvesulan

v A

Arddisy: Uadeideanivg n1sinuan nadnssuguilae gstveslvdiniasdnsenamnssy

188



eeudulen 1sUssgivns AU AIvedeiauNILAT AN 1

v o 1Y LU a
AUNITWAULDZIANITUMIUATRYNEIEY : 8 UUIAN 2567

Causal Factors of Retail Management Affecting the Consumer Behavior

for Industrial Machinery Spare Parts

Siripong Homkhaek®", Vichit U-on?

'Postgraduate Degree, Graduate College of Management, Sripatum University, Bangkok 10900 Thailand
*Associate Professor, Graduate College of Management, Sripatum University, Bangkok 10900 Thailand

* E-mail: supaporn.so@spu.ac.th
Abstract

The objectives of this research article are to 1) study the strategic factors in managing retail
stores and consumers for the industrial machinery spare parts business. 2) Explain the study of the
strategic components of managing retail stores at the consumer arena for the industrial machinery
spare parts business. 3) The source of the Retail store management strategic factors that represent
consumers for business spare parts industry strategies.

This research is combining with qualitative and quantitative research. The research tools
were used questionnaires and in-depth interviews. The quantitative sample consisted of
representatives of construction materials businesses registered on the list of the Department of
Business Development. In the case where the true number of the population is known In determining
the sample size, Yamane's calculation formula was used (Yamane, 1967, cited in Suchat Prasitratsin,
2007, pp. 155-156) and a qualitative sample of key informants in 8 groups: roofs and installation
equipment; cement and construction, and steel, nails and wire; Doors, windows, and joinery and
fittings; Sanitary, bathroom and kitchen ware; Hand tools and electricity and equipment; Ceramic
tiles, floor and wall decoration materials, and paints and chemicals; Furniture and home appliances;
and water tanks, water pipes, and water and garden systems. To get cross-over characteristics
(Triangulation) and can lead to the reliability of the study results. The research parameters are framed
as factors that will affect retail management and consumer behavior for the industrial machinery
spare parts business. There are components: Marketing strategy Customer service business model
retail management consumer behavior which all the factors above As a result, the industrial
machinery spare parts business Able to recognize needs from consumer behavior To be able to

manage the industry for sustainability Meets the needs of consumers

Keywords: Causal factors, Retail trade, Consumer behavior, Industrial machinery spare parts

business

189



euduiiomsussyivinsseduniinedeiauamuas AT 1

v o 1Y LU a
AUNITWAULDZIANITUMIUATRYNEIEY : 8 UUIAN 2567

1. unin

o

wspsInsenamnssulianuddgysensiiuinislassaseiiugusarssuuladaindnilan laeasng

VoY
Y '

nnasausiasesleuazindesdinsnantniiddydmiugnamnssunsnoainauasmiiesns lauiuasesins
Asududmsunsimuilassadsiugnilunsdauassaendsnu wndesdnsgaamnssuaansndiely
msudnedesdy Msrede uaznswaneumnugdu o 168 anudnmihmaeluladlugaslditainiun
daanszyuiavinseanuasunlang q Wunseaais guaiw wazvualuniman dady
Usglemirernuanunsnlunisndauazramls egelsfnm ufindnsnisldindesdnsuazssuudmlusian
aeluannIndsuansznudsuindenanisdifunumnisiuresgaamnasld uwiidswesdinsuiuzuiuy
AANALTIUYBLASBSINTEMAMNTINENGNE NaiATWERY ABemaiunssa waznsasulumaiaieadns
gnavinsuifinrmddysuiuneluavnmelsluazinlan Tasgaamnssugunsalioadauazivilosusin
landlyariiou 160.6 Wuduneaasansglul 2564 LarAn RNt uegsraliesausd 2571 (Alda,
2023) nanitddnyiiandniugpanunssul Iiud eudnnie glsunsTunn uasieifony Tuen Tuvasi
msveneieadioatdmeei msasmuanaeizuazonsululasanslasadieiugu iy Tasansdisy

nilaauniadunia mednsheransunisiulnvenaingunsalneaine uanslunmuseneud 1.1

Market size ir

Al 1 varangunsalnoadsvialansevined aa. 2020 85T A, 2030
fiun: Alda (2023)

asUlédn gpanunssunesdaadosdnanagramnssisznousiensuaneiessnsiomadniy
Tlunawmiloaus nsudn wdau waznsieadns pufardoddluthuSou (wu wiessueinim) nuaams
fmdamandniaiosdiona szuvrudietan idesdnsnaniin waziadesdnsgmamngsy Tawdananan
weluladnmstuindounarszuudeinds Gaenuimendnlumsdanistudiuesivad 4 Usenis il

1. maidedeyaiinunimen Insfinisndniasesdnsazdeddnaiuazmineinsdiuiunin lng

awfplinsdnmyudiesnagauenmiionisauau inszdeyanlinndnwnatseesinladayanliiisane

o

wiu Srwuerlwanivieanunsadaddlsidualniluginaamils q dulu mssusudeyaiidulselemnian

v

ayatiuidueseinunn dwsnsinnuinngiianainrsenisiiududiueylvaildauysal Waudaenns

v
o A

Tdfivnamely waznisisdedudruisriuliuandrseanld deRanaraidn o Wee q wnuigeiavinliyn

Joualsuselovils

Y

190



eeudulen 1sUssgivns AU AIvedeiauNILAT AN 1

v o 1Y LU a
AUNITWAULDZIANITUMIUATRYNEIEY : 8 UUIAN 2567

2. 1w03eadednsidndaldenn lnefiozlnaianudidgsenisdiiussianatsesie uioglna
wasdnsdinnunann lunsnanuuudais Lﬂ%"aﬁmﬁgwumazgﬂwaﬁfluﬂ?mmmmﬁaam’funuimmw
iesnneglnagnudnueniutarlutiinuitosnin Seddunugsnitedrmanidedails nanseassdudii
817U UTMU1LANINTINIA 9 ﬁﬂ%@luaﬂmdiﬂmLLwamdﬂiﬁamﬁﬂL?{mqumﬁwmﬂuﬁmﬁqﬂ

At USEMAe 9 asdiudurunisdafiudmsuiudiuibiresldldvienataiudasie

A ao o

3. Yy nvesduinnds lnefiduinsdadutlymivignanynanamnssusosndey wildle

ol

Juisewaimsdanistuduerlnainanenszuiunissiuaudduszdnsam lunsdanistudueslng
Audmsndanuledausng 9 veermununiesdns nandndenila msdaniserlvaeasniunisdu
swyanatuwsazled Llinimsesans wazduiaspaeiviaialggumulaesiy nadndends gauay

\nsesdnsfsinseiudnnanseasiiigalunsinmaudiuesing dalu {Innseslvaliasadndula

iy

Ieegnausiugniigiiuduvesivandesnis Tumanduiu nmsvienssinguduazanulusdda Jslianunse
\iasEAvsnmduneunsindedainale
4. fusisEansanilignees Inefinslddudilssavsnmudnusdiuvsenvinmelulunisin

Anudsavanagndsiueslnavetesins Jwmislupuriimeilngfigavesinu@ussdnsnimmanfonis

4 q

Usulaenedasiuingusvasmgsia uitnanlvahisdiussansnmmdnanlfifeafieusslonilunis

fonaunsesns Mntufidumaiiofesaiunudnagnsifiolinsamuid innisdnnisudn Sustivai
o nsUsuasungAnssuduilandmivgsiveslvaiaissdnsgnaivngsy ﬁuﬁqmﬂﬁzmﬁ

dielvigsaanansathluldifuuamdunmsdansdanld Snisinmsnumunssanssa wui Smsdnw

faladedsamnuasnsinnisiinfidmasenginssudusinadmiugsiveslvairsesdnsanamnssudu

[
o o

Sunuties waeniveadsidunsfinwlifatuainnisimguiszuu (System Theory) 1mun waz@ne

'
[ faada a

AulTdlsedndiidnsnaden1sdanisAudnwasngiinssud uilandwmsussiseslvainiesdng

= o o '

PRAMNTTN UagI98LiuIN nan153deaselazlinuddysessivesivainiesdnsgnamngsy saud

q q

AUsEleBauIvINTg ey 1n3nns Undde dnfnw Nanunsarinaanmsfnuidalseinylunseil

Tumnysaunnis uagnsinwisieseamimnssisly

2. InnUszeaeAvaInsiaY
1) iWefAnwdadeidaanngfidmason1sdnnisavanuasnginssuduilaadmiugsiaerlng

\AT0IINTRAAIMNTTY

A a a a '

2) wiefnwdnsnavesladeisamgveinisdansiuinidwmanenginssuguilnadmsugsia

avlnalasesdnsgnamnysy

a A '

3) wieasauuudnasswesladuilsanvnveinisinnisiudnidwmarengfinssuguslnadmsu

g3nveylvaiasesdnsgnamnssy

3. NSAULUIAANISIVY

a A

nsouwIARlUNSANYIITY SesladuilsanmnveinisdanisAaniidmasenginssuguslaa

dmsugsieerlvdiaTesdnsgramvnssy {Ideldnunmunuinuasnguiiieitesiuladusng 4 Ndwasie

noAnssuuslnadmsugsiveslvainsodnsgaamnssu lneduasieidudsae q Adlunsdne §3de

anusaisudunseuwuidnlasail

191



eeudulen 1sUssgivns AU AIvedeiauNILAT AN 1

v o 1Y LU a
AUNITWAULDZIANITUMIUATRYNEIEY : 8 UUIAN 2567

NBYNSN1IAEIN

M3UsN15gnAn msdan1sfdin

ngAnssuguilaa

HUUNAR9IINA

AT 2 NSOULUIANNISIVEY

4. wurAnAangufiieadas
iAfeldAnwnAannul waskanidofifendes lnvannsnFoudemeandoaiitetiauodal
1) LLmﬁﬂﬁiﬁﬁwqwﬁLﬁug’m (Theory Based Approached)
2) NTBULUIANTIMNG W (Theory Framework)
3) MUINTBUANNARLT VG WY bUUsPEnALY

NagNSN1INAIN

v v
LYY

N19L88035115 NN ASEIRUTURUlY NMsasdeviINITRaInee1ell 'TULTe LoUTIa

"
a

Whnnensmsnaianiertmsnevnagsiaiindld dsnagndvnanisnanislegrainuansiSmsse iy laid
sztdumsidendaamanslddesite o Taegidedaldmmunnsounmsdanseilngyssgndunannuuninyes
tindnmssaseluil Goncharova and Denisov (2021), Perez (2022), Jayatillake and Weerasekera (2023),
Jing (2023), Liu et al. (2023), Pan (2023)

N13U3N5gNA

nsPemdearatuayugnAliAuny Tdnu USuuss vsoudlatlymuemansasivieusnisiiu 4
wardufutunouiiae s o a%fwmw%nwgnﬁwﬁﬁlﬁ Lﬂmmasuaqmw%migﬂﬁwﬁaﬁiwa%ﬁaé’mﬁuéﬁ
grruuiugndn TaedideddldmmuanseunsdunsgilasUssgndunanuuAnesinivnsdiolud
Wiratama and Tobing (2022), Garcia-Arias et al. (2023), Myalo et al. (2023), Qiu et al. (2023), Schuh et
al. (2023a), Zhang et al. (2023)

WUUINAR4§IN

wuuiiassgsiaingsiasgliuinsiensesls vielilas vweeisls Mediln nanfeesls las
uhenanuasiisglduavelddwedidls swdadilsannisliusnsuasaudimlmd fafusuusaes

ganamsAnneunsBugsia uilasnilsvigsfaluudindsaunsainuuiiassgsiannusulsslneusulaey

3 &

Wintu Anlidunmwssnniu lnedideddamnuanseunsdaaseilagyseendunanuuifnvesdnivnig

192



eeudulen 1sUssgivns AU AIvedeiauNILAT AN 1

v o 1Y LU a
AUNITWAULDZIANITUMIUATRYNEIEY : 8 UUIAN 2567

& am olUd Kumar (2011), Chou and Liao (2020), Schuh et al. (2020), Wicaksono (2020), Yufune et al.
(2020), Qiu et al. (2022), Cappelletti and Menato (2023), Hanggana et al. (2023), Schuh et al. (2023)

s }% =l
n153AN1sAYEN

NILUIUNTNLIVOINI DRIANITIWWATUANY sl Uz TunIg ‘Uo’ﬁﬂ%)ﬂw'] LLa“"UEHEJﬁiﬁR]ﬁ’l‘Uaﬂ

Y 9

v
a Ao v

Aaudtuiuguluauiamsdndunumdaniidudeu samfandnau n3daifo e Audiagada n1s

v

ANTdUNIIINAIARe AdIEuAT dunangieas ToyagnAn n159seRu wazn1sURT lneidedalaniivug

Y Y

a

ﬂiavﬂﬁé’nmiwﬂmﬂﬂizqﬂﬁmmmL.Luaﬁmsumﬁmsznﬂﬁé’wiavl,ﬂﬁ Kelly (2020), Navrotskyi et al. (2023),
Qiu et al. (2023), Rasel et al. (2023)

ngRnssuguslaa

nsvuIuns viewgnsslunisiadnulate TuasUssiiunansldaudwie Usnavesie il
Jannyaraiazngu yana Suaziinnuddysiomsteduiuay Vimaidlutiiatusazeunen Tnefideddld
rﬁ’mummaumié’ameﬁ‘[maﬂssqﬂﬁmmﬂLLmﬁmJanﬂ’ﬂ%mmié’wialﬂﬁ Ghanadiof (2017), Nunes et al.
(2017), Ghanadiof (2021), Alfian et al. (2023), Muradkhanli and Karimov (2023), Schuh et al. (2023),
Sulthana et al. (2023)

5.35M3A UMY

m9iendatdunsiTuuunaL Ay FENTNMTITUTIAUNIN UaNTIETWTU Tnganunse
osuneld el

N1338LAIAUNMN

AIT8lEn 58N 9edlBeEn (In-depth Interview) Tlunsadauuuinaesanuduiusideaines

U

o '

msdamsiuaniidsuasionginssuguilnadmivgsiatanreains IneflsoaziBeadeeluil

q

H3Teldmruad IideyadAay (Key Informants) Wu 8 nau laud ndauazgunsalfing;

YuBuduazieadns, uazindn azyduaran; Usze, wiheng, uwazlduazeunsel; qudod, fioniuazionsy;

]

lﬂl =1 1 '3 -rﬁ’l a L% 1 tﬂy v a a o L3 &a [
winadlore waglniihuazeunsal; nsvileuesndn, Tananuasiiunazuiy, warduazinlldue; wesiwes
wazta3 agldnneludy; wasden, visun, wazszuvuiuazdnaiu welilanuanvuziuuledluledan
(Triangulation) wazanunsnirlugaruindeiiovesnanis@nw MdnsAndenyliteyadAny (Key

Informants) lal¥381amzi1vas lnadendfnssiugudnuasvenagulangunis uazagdesladiuiuny 8

[

uduly fedisneuny aﬁ

v
o @ @ L4 Y

Hlvideyad iyl 1 Munugsiavdsmuazeunsalfnns
Hlvidoyaddnyd 2 dunugsiayuiunduazieaing, uazman azuazain
Flvideyadiay 3 Munugsiausze, wihng, wagliuazgunsal
flsitoyad il 4 funugsiagusas, fenhuazviesnta
Hlvideyadia dunugsianssdonesiin, Tanmnuisiunasad, uazduaziadl o

Funugshamesilaes uay siasedldniglutu

2
3
4
Flidoyadfau 5 Munugsiawedesiiotns uasliifiuazaunsal
6@
Hlvdoyaddni 7
8 ¢

flsitoyadndnd 8 funugsiadeh, vieth, uagssuuiuasdnanu

193



eeudulen 1sUssgivns AU AIvedeiauNILAT AN 1
v o o ' o A =
ATUNTHAILILAZIANITURIUATOENNESEU : 8 HunAu 2567
A o o ¢ a =
LAFDIUDNITEAUNTWULUYIAN
Aaa 9

Adeladnunsimulssinunsdunieallddn lnefvunnguiiegeifiign sensdudiegi

q

LU wagldvhmsdumualiamenaussiatanneasns Taemguszasdvesnsduntvalidedn ey
nsBuunuudassiiainedu mutaguizasdi 3 seiifteliasounquiilon Tnsuuudunivalifuuuulad
Ts9a$13 (Unstructured Interview) #3on1sdunwaiognslsiidumanis uazifunsdunualifdnvasidu
AaulaneiUn

A159ASIZNYRNA

v
v ¥

mifnwassillalinszuiumsiinseideyadiaiem (Content Validity) tieBudu eSunena wag

a A ]

anauuIaeinUduTuslEmavensiansAUanidwadeng Anssuguslaadmiugsiatanneains
QUFRRCITAT T
ffuldimuauLmInsAnyAdelieUTina (Quantitative Research) fsleluil
Uszyng
Tunsimunusznnsiildluniside fe Funulugshetanieadieiisnnefeulusedovesnsy
fimungsAINIsA §119U 36,210 518 leIWasnadaeiugUuuunsIde uandumsnedl 3.5 uazased 3.6
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Tun1svinidemsll

Ve o

didsdenysznsidmvanen@numaundninaeiaal

A15199 1 Usensnbalunisive

n&u U
Mﬁﬂﬂ’um%qﬂﬂiiﬁﬁﬂ(ﬁjﬂ 2,326
YuBuduaznoadn, wazindn asyuazadn 2,988
Usee), vtheing, waglilavgunsal 4,204
aufid, venhuaziiownia 2,469
i3t wazlnihuazgunsal 3,866
ﬂixL‘ﬁmL"Ui’]ﬁﬂ, 5’aqmmwiqﬁuuamﬁq, wazduaziailnom 1,790
wesiaes uazaIedldmelutnu 18,197
o, viorh, warszuuinuasdnanu 371

394 36,210

e

Pyn: pyaliynna ﬂiuﬁwuﬁqiﬁaﬂﬁiﬁﬂ (2566)
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v
a va Yaa 1 U 1 g

n1533uAelEITldI8 N sduieg1aangduneu (Multi-Stage-Sampling) laediunulugsiadan

q q

nNea313%egsnadanneadawusiiog1muyseinneedgsia nUwiNIsInassvunngudiegsluuday
Uszinnvesgsnawuudndiu (Proportional Allocation) Lilasainduiuvesgsiadanneasisluusaznaulyl
wiriu {96348 dusegauuunUsdy (Stratified Random Sampling) senadudndau (yeyies vasdad,

2549) ieluldngusiegne wanhdeyaiildanngudegilufnwvuwuudtaewesladelwmnveanisin

' v = =
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B9 1 nstinmuuuiuiaswesens lumsimuavinediegnagldansmsauinveseuny

(Yamane, 1967, 13fidlu awn Usednssgaug, 2550, nth 155-156) Ineldgnslunisa dall

N
n=—-—
ans ].+ 4""1.'1-1.‘:2

el nAe  wwenguilegnldlumide
Nfe  wwmdsznsildlumsideunumediwnilugsiatanneaidlaggsia
TUUTUIUNIEY 36,210 518 (AIUAITNT 3.5)
eflo  AANUAAIAARIUTEINTENRIRE NSNS Ul
wnuAlugasiseauaul oy 95% (sedutuddynieadan 0.5) Ay agldaszauaiy

AA1AAARUTRINANMBE 1 luMERRaEYIniU 0.05 (e = 0.05) agldl

n = N
1+N(e)
= 36,210
1 + 36,210 (0.05)
n ~ 305.629 = 396

B 2 nsaliinsendeyalagldinainaiflunaaunislaseasia (Structural Equation Modelling)
INNTOURWIANIUNITITETMIUUTUH (Latent Variables) §1u3u 5 fuds waziidaudsdunals (Observed
Variables) $1uau 31 fauls iesetdnadfuusihinlumsmuasuandgudiegnsaisiiinedaud 15
20 Winvesdnnusuysdanals (Hair, et al, 2006) Fszdoindurnasogisiimnzaudmivnmsiingzs
fuusny fadu suevesnguiegsiiiaumzauuazRsmensiiduIuRus 15 x 31 = 465 9 20 x
31 =620

Tnefideidenldmsimunvuanguioinmudsi 2 Alvuianguiegiavintu 620 fogns

wieliudlainagldvuanguiiedsiiaunsaldiduradnndudunuitvesUszensla (Hair, et al, 2006)

A19199 2 nguiegwUwNUsEEInslElun1TIde

ngu Iwulszrng IIUNGUADE1S
MﬁquLazqﬂﬂigﬁamﬁq 2,326 40
YuBuduaznoasny, wazindn asyuazadn 2,988 51
Usee), vteing, waglilavgunsal 4,204 72
aufid, enhuaziownia 2,469 43
i3l wazlnihuazgunsal 3,866 66
nsufoawsniin, ia@mmwiqﬁml,awﬂ’q, wasduaviailfue 1,790 31
westaes azaIedldmelutnu 18,197 295
ﬁﬂ"j’l, Y191, WaYSTUULILATINAIY 371 22

394 36,210 620
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F 30 (Metrics)
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3. WUUTIaeIgIiv Usenaumgesdusenay 6 fu laun 1) Uuuusels (Revenue Model) 2) o4
NIN3IATIMUIe Distribution Channels) 3) wnlsuled (Franchise) 4) gnAndusius (Customer Relationship) 5)
AMEINTavEn (Core Capabilities) Wag 6) 1A30WUSHAT (Partner Network)

4. M3INISAUEN Useneumeesrusenau 7 anu loun 1) n1331eduAn (Merchandising) 2) M3
IAMINTEUAT (Brand Management) 3) SEUUANSEUWMANITIANTS (Management Information System) 4)
nSneNsUARA (Human Resources) 5) MIniliue3 A (Store Operations) 6) 15U (Finance) waw 7) vidald
UNU (Supply Chain)

5. ngAnssuuslaa Useneumwesdusenau 5 anu baun 1) Jausssu (Cultural) 2) dsew (Social) 3)
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YauwARUNLT]
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QNANNNTIU

YDULUARIULIAN
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[ 5 dy [ a a s o v € 1 @ [ v
msnagevlunanisinasel LuwatanIsIAs1EvANUduRUSsEInas kU saunsla (Observed
Variable) futladeuls (Latent Variable) 3aidun1simsiesiasnusenaui@edudu (CFA) wWiavmanuduius
senIsiansdanaliuazdadoudsindudsiulumaiaumangauniely nfoududangudwdsad

Aaudnvaziiiowdnduladowladeaiu (Hair et al,2010)
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v a va o
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Funsumsiinszi fe matmusteyadimslnes nsUssiudfiveveduing mansdeuay
donmdpsvatling Wudu

N1FAATITALTIARUAIN

fideliiEmsveimsiteidmunmnlfifiossunesuasfudutoyadilsinnnsitedatua Tae
nsdunwalidedn Woldlunsadanuudassiadoidanvnveanisdanisdandidamanenginssy

Auslaadmiugsiverivainiesdnsgnamnssy laen1s3deasadlaldnssuiumsimseiteyadailom

Y

a A ]

NNsdunwal Wiedudu afuiena wavadawuuiaesdadelsanvgvesnisdanisiuaniidanasie

ngAnssuduslnadwsugsiverivaesesinsanamngsy

6. A3UNAN13IY

v oy
v A a Y = 1%
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Digital Marketing Communication and Marketing Performance
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Abstract

Currently, digital marketing is a crucial factor in all types of businesses. Businesses employ
digital marketing communication technologies to effectively engage with customers. Enhancing sales
and cultivating brand awareness. This is due to the shift in consumer behavior in response to
technological advancements. The literature research revealed a correlation between integrated
digital marketing communication and marketing efficiency (marketing performance). The study
revealed that integrated digital marketing communication has five essential components: websites,
social media platforms, online advertisements, emails, and content. The components that determine
marketing effectiveness are sales, profitability, market share, and customer satisfaction. Through an
examination of the correlation between integrated digital marketing communications and marketing
efficiency. The study revealed that integrated digital marketing communications have varying effects

on marketing effectiveness, depending on the specific form of brand communication.

Keywords: literature review; integrated marketing communications; marketing efficiency
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N139anAIYa (Digital Marketing Communication) 14lua un1sid1949nAT NINTLAUYBAVIY LaZNIS
afruusud Wesnnginssuguilaadaudsundamiunisimuivesnalulad (Chaffey & Smith,

2015 ; Smith & Chaffey, 2016) tieliiAnanufiswolageanvosiuslnadadurileddaiivilieadnslug

audsBu (Verhoef et al,, 2010)
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3. IAAINFITY

1. NISNUNIUITIUNTTUVDIAWUTNIATU AMURUNBUAZDIAUTZNBUVDIAILYS

t%

1.1. MIFBH1TNTAAARINALUUYTUINTG

MNMTUTINIIINsTRETesiuNsAeasnismanRIviaLUUYsIINTg (ntegrated
Digital Marketing Communications — DIMC) wuiniiiniwnisfinanisanunevenisdeaisnisnain
Adviauuuy M dell

Verhoef et al. (2010) ﬂa"nﬁqmﬁ'amimmmmﬁ%ﬁaquysmmi AD NTEUIUNIT
Usvanuauuazdnnistemienisdeansing 4 Wiedweuderruiidenndetuaziasuadiedaiuuas i

Zhang et al. (2011) nanfen1sdoansmsnaInAdauuuysuInIs Ao nszUIUASAins
uardsueuUszauNsalvesgnifisUiuuYeImnsdeanseing

Duncan (2014) na1nfensdeasn1snaIARINALIUYTAINANT AD NMINALHAULATBATD
doasmsnanasing 4 lhdefuiiodionuiiaenadosazdaauludingutmine

aa o N

Chaffey & Smith (2015) ﬂa'nﬁnﬂWﬁﬁamimimammwaLLuugﬁmmi AD NITUIUNT
Nuwuiazianisieiesiiedomsnisnaeiiomaegiaiiussdnsam Weliussqihminemmenisaain

Smith & Chaffey (2016) ﬂa'nﬁnmﬁaawmmamﬁ%ﬁaLLuugimmﬁ Ao NTTUIUNIT
ahanazdwoulszaumsnivesgninfiaenndesiurinureamsnisdeanseing

FAveanmsaaguliinnsdeansmmaiauuuysanns IMO) munefis nagnsnisdeans
nseanildteamsidvianig 9 Saudusgsaenadeuariaiuaiisdeiunariu Weussgtmunenis
1159818 (Verhoef et al,, 2010 ; Zhang et al,, 2011; Duncan, 2014; Chaffey & Smith, 2015; Smith &

Chaffey, 2016)

202



eeudulen 1sUssgivns AU AIvedeiauNILAT AN 1
v o o ' o A =
FUNSHAILILALIANTUNUATEENST9EY : 8 Tunau 2567

o

lngn15deansn1snaInRviakuuysiInTs fesdusznau 5 asduszneu lawn iuled de
Fnueaulau lawanooulay duwa wazilanin1enisnain taeanusaasuigls AInns1en 1

M1397 1 09AUTENOUMIABANTNITAIMWUUYIUINTUALUNAIENIBA

193¢ (@efAse/ a.a) duled | Hedenuseulad | Tewwnosulad | Bwad | Wlewmienisaana
Duncan (2014) / / / /
Chaffey & Smith (2015) / / / / /
Smith & Chaffey (2016) / / / / /
Verhoef et al. (2010) / / / / /
Zhang et al. (2011) / / / / /
374 4 5 5 5 5

1. iulad (Website) iduntiivesuladilidugudnardeyauaznisdeasves
WUSUR (Zhang et al,, 2011; Duncan, 2014; Chaffey & Smith, 2015; Smith & Chaffey, 2016)

2. dodanusaulay (Social Media) tJuunasmesuitfldauisnasrsuazuysdy
Lﬁyam L% Facebook, Twitter, Instagram, LinkedIn WJudy (Verhoef et al,, 2010; Zhang et al,, 2011,
Duncan, 2014; Chaffey & Smith, 2015; Smith & Chaffey, 2016)

3. nslawaaaulai (Online Advertising) Junslaivanuudomisiaanis o
LU Goosgle Ads, Facebook Ads, Display Ads Wusu (Verhoef et al,, 2010; Zhang et al., 2011; Duncan,
2014; Chaffey & Smith, 2015; Smith & Chaffey, 2016)

4. nMIna1ar1uBiua (Email Marketing) tiunisdsdaninumnsdiuaiiiodoansiu
Qﬂf?ﬁ (Verhoef et al,, 2010; Zhang et al., 2011; Duncan, 2014; Chaffey & Smith, 2015; Smith & Chaffey,
2016)

5. ilavuanisnan (Content Marketing) Wunsasrsuazutaiuioviidamen

Lﬁ@ﬁﬂ@jﬂLLﬁ%%ﬂH’]g’mQﬂﬁ’l (Verhoef et al., 2010; Zhang et al., 2011; Duncan, 2014; Chaffey & Smith,

2015; Smith & Chaffey, 2016)

1.2. Yszansnmnnen1snain (Marketing Performance)

v

PINNSNUMILITIUNTIUTAETasTuUTEANS AMMI9sn3ma1n (Marketing Performance)
wuhildndmnisfinanneenuminevessyaniammsnisaann el

Philip Kotler (1997) nan29Usz@n5A1mmn19n19mann wunefs n19inanananssunienig
aaeTiigtestuimunemanisnaindiadls iediasees LAZIRILINAENENINITAATA

Anderson & Narus (1998) nafaUsyansammnienisnain vunede seruanudsaves
NagMENININaIn Feinanuadndild isuisuutiminedingd

Frederick F. Reichheld (2003) na1feUse@N5AIny19N15Aa10 RUNEDI ANUEIUITH

1935373lUN135n¥1gnATLT nuneANd gnAduinliunenduin@eduavselduinisvesgsiag q uag

daiuluiinisasianguandntv 9
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Rust, Zeithaml wag Lemon (2010) na1399Use NS A1nn19n15aa1e wunade n1sin
ANudNsIvaINagnsnIINsaan lneieuarnidmneiinwualiifiednssienudnsa vsennuianain
Tumsiawnagnsnnsaatniasnsalivaulusunag

Q’ﬁ%’&JamWmaqﬂlé’dwﬂaxﬁw%mwm’mmsma’m RULHY AWEN L%ﬁ]%@ﬂﬂa&mﬁ('ﬂ’]ﬂﬂ’ﬁﬁa’]ﬂ

Ay v °

flgarnnsandunisauurunsedunui otanannudsa IAENATNSVRINAYNTIZAIN1T0UIN
AT wagmuInaynsn1enIsnatnla lueuian (Philip Kotler,1997 ; Anderson & Narus, 1998 ;
Frederick F. Reichheld, 2003; Rust, Zeithaml it Lemon, 2010)

Tnsnnsdeansnismainddvianuuysannis desdusznou ¢ ssduszneu ldun senune
il duutanain wazaufisnealavesgninlaeaunsaesuiela Fapn3197t 2

A519% 2 99AUTTNOUTDIUTLANDAINNNINITRAIALALLUAID19D

1984 (@efAse/ a.a) ganvy | fls dauudsninana AaNanalavasgndn
Kotler (1997) / / / /
Aaker (1999) / / /
Anderson & Narus (1998) / / /
Reichheld (2003) / / /
Rust et al. (2010) / / /
33U 5 2 5 5

1. gan1e (Sales) muneis MeldnamafivsemlaSuannsuedudmiousns
(Philip Kotler,1997; Anderson & Narus, 1998; Aaker, 1999; Frederick F. Reichheld, 2003; Rust, Zeithaml
ke Lemon, 2010)

2. fls (Profit) mnedls Quilndendiandnalirermunsenainsield (Philip
Kotler, 1997; Anderson & Narus, 1998)

3. dauntenann (Market Share) wneds dndruveseenuermunlunainfiuiom
mmmmumﬂ@f (Philip Kotler,1997; Anderson & Narus, 1998; Aaker, 1999; Frederick F. Reichheld,
2003; Rust, Zeithaml wag Lemon, 2010)

4. anunanalavasgndn (Customer Satisfaction) maneds seauauisnalaves
qné’wﬁﬁm’aﬁuﬁm%‘au%ms (Philip Kotler,1997; Anderson & Narus, 1998; Aaker, 1999; Frederick F.
Reichheld, 2003; Rust, Zeithaml Waz Lemon, 2010)

v v ¢

2.1. ANUFURUSTENI19NTHREITNITAAIAAINAUUUYIUINITUAZUTEENTAMNINITAATA

AIT8nUNILITINN TSR eIt UAIUANNFuTLS SEnI1eN s A eansnsnaaR I auuy

YSIMIUarUsEavEnInmenisnatn Inenuanuduius danns1en 3
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o

M990 3 ANUFNTUSTERINNIsAeaINIRAIRNATALUUYTINMTLarUsEANSaMmanRaiauLae

WWAe91989
N1338A15N15AANARINAUUUYINUINIS Uszdndammisniinana
dMd. =
. De S = 2, 3
81989 @it/ a.a.) Da 5 2 o |3 §* 5 - 3 2 8 2
v = 3o 2 & g = > S8 & & =
© > =1 =} = c. P Z
2 2 ) 2 |3 =2 > @« 3 g |3, 2
b = == 5 2 = > 3 |5 9
) ) = )
a Za
Verhoef et al. (2010) / / / / / / / / /
Zhang et al. (2011) / / / / / / / /
Duncan (2014) / / / / / / / /
Chaffey & Smith (2015) / / / / / / / / /
Smith & Chaffey (2016) / / / / / / /
37 4 5 5 5 5 5 3 4 5

Tagwuanuduiussanan 1wy nan1sAnwiues Verhoef et al. (2010) AfnwinsiasuLasen
N15AUANKUUNAIEY8INI9 (Multi-channel retailing) @ n15A1UANLUUBBNTULYULLE (Omnichannel
retailing) 31 MsfUAnuUUDBNTLTULA 1Wu M3dessulay msdeiiviiiiu iligndansadigs
aumlady dwaliiAaleniadlunistnnisne uagainanuianelalifugndnilugnmsdulavedgsia ua

NSANYIVBY Zhang et al. (2011) AdnwIlavaneeulativszansnmunnninlawansenlainislad wuin

o

mslawaneauladyinlimian1ssusidwasanisanduladale luseaufuinninnistawawuvasilay wa

Y

N13An¥19e Duncan (2014) NANYINITHALINTEUNTINUAIMTUNITATINTAE1INITAAIAKUUYTU
1135 NUdINTdea1INITIAIARUUYTANNISTILiNUsEaunsallAiugnAidwasrenisiiuganvg i

ssnaldaudsnisasennuiianelaliivanails wan1s@nw1aes Chaffey & Smith (2015) wag Smith &

q U

'
a

Chaffey (2016) 7

Anwuunlduwanagnsn1snalnaia nuInNagnsnNNIsRaInfIallnudAyse

o

v
a YR Y a '3

5309 AelugsNdeaIsdnenalulagitnusuldlunssuiunsanlivauieiudssaniamlvduesans
diethlugmaiulanisludiugenie nsiiisdinutmanisnain uagnisadsanuiisnelageaalvidugnen

FILAAIANMUAUNUS Fan1nd 1

o

N5A0ENINNTAAIARINAUUUYIUINTG > Usgandnmmenisnann

o a '

29 1 115ERANSNITHAINRINANLDNENARDUILENTAINNI9NITAANN

4. unasy

miﬁamsmwmmLmuyﬁmmi (Integrated Digital Marketing Communication) A9 ASNaLNE

o £ [

NAYVISNI3A0AITNNNITAAINRUUATAR 9 i eiueg1951uTy WeaswUszaunisalilisesrodmiu

v a

andn Yeamaiildlunisdeansenasiudis Vuled ladoalifie Swa levaneeulatl Aum uazdu 9 figsia

ArThinudAglunswmul wasfnnunaegaliareiamun1ssuy nsiddsgndluaudsasg

Uszaun el UAINTSUNNISAAANBILEIULUINNT TN wazeanv1et T aiulnvesgsia
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5. JoLduBLuL

miﬁ'amimmamﬁ%ﬁaLL‘UUUﬁmma (Integrated Digital Marketing Communication) JUnuw

19 @

drfmenudniavesgsna unauiliausiuzuumnujifdmsunisiinisdeaisnisnainfdiawuy
ysansiuldasaiemuyseansammianisnain diunisidentdmalulagimngauivguuuugsialag
Ailadannudesnisvesgndingudmuiadundniiensliiinnadnsnisnisnainluguuuunagninig

NIRAIALEAINISAUlAYeIgIAT

LONA1581989

Anderson, J. C.,, & Narus, J. A. (1998). Customer relationship management: Creating and sustaining
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Pearson Education.

Duncan, T. (2014). IMC: The next generation. Kogan Page Publishers.
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Prentice Hall.
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JadeuidennnvasnnAvansdud luyunaswasgnAnianswase

anuanalavasgnilugsisaaniuinisundiululssmelneg

8118 NIFVaina’’, Wm gou

Y

"Indnw nangasuImsssianetadin Inerdedudindnwinun1sdnnis uminendeaiung 10900
?509fNaN319158 IMNNFETUTNANIAIUNITIANTT WTIMeNSeeEUnL 10900

*E-mail: Amnuay.pon@spulive.net
UNANED

Y -

unANil MO UTEASAITBNIANEAINFIINNITNUNIUITIUNTTUNTANBIAAIUBIN T AUAT LY
yANBIYRIgNAN LileeSuneiinnumneuazauduin ssdUszneu uazANuduTuSvesTILUsTIAYITeq
funuA1reInsAUAlUYNLBYBIgNA 91NNINUMUITIAUNTTINUIIILYST LA S UmLTon TR nw
MIUANANYRINT1dUAIULNLBIYBIN A (Customer based brand equity) Usznausig diudsaumn
n13Ma1n (Marketing mix) N133/94tiuN15Ma1A (Market orientation) N1sna1nsuAnvaUsodIAL (Market

corporate social responsibility) LLa%ﬂ’JWNﬁJW@IR)%@J%U%Iﬂﬂ (Customer satisfaction)

AR NINUNIUITIUNTTH ANAIYDINTIAUALULNNDIVRIGNAT dduUTeaun1aNITnan NMssadiy

AR NMsRAIRSuRaveUsedia ANuianelavawuIlan
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Causal Factors of Customer-Based Brand Equity Influencing Customer

Satisfaction in the Gas Station Business in Thailand
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Abstract

This article aims to present knowledge gained from literature review on customer-based
brand equity. It seeks to explain the meaning, backeround, components and relationship of variables
related to customer-based brand equity. From the literature review, it found that popular variables
used to study customer-based brand equity consisted of marketing mix, market orientation, market

corporate social responsibility and customer satisfaction.

Keywords: literature review, customer-based brand equity, marketing mix, market orientation,

market corporate social responsibility, customer satisfaction
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1. uni
Tuanmslantagduifinsuvstugs esdnsdndusiosimunanisiiiunuegisedoslaensan
Funu Wuganmuazadeauuanslududuazunsiiterfiuauainsalunisudstuldogad
UsgAnidua nsadnuevemsaudifunidunagrdnenisnainaiidfguasdanuddegianniiay
asamausslondlituesdnsiiluszerdulassrgem osdnsing 4 sjsimnuazainsnmeivemItaudiuay
Uinsvesuediduiionduaraienuiimelaunguilnaiielazonsedunanisdniuauvesosdnslsia

Batu

unAnudiiinguarasdiiietiaueanudannisnumunssaunssy eairsdadvesdusznou way
ANUFURLEYRIUTEN IR UAINUTEANNIINITAAIA N153 BUUNITAAIN N1THANTURAYBUADFIANVDA

ANAIYBINTIAUATIULLLDIVRIRNANANARDAIUNNEIIVDIANAT AIUAAINIUAING 1

autlszaunis

NINaIn

Marketing mix , -
ﬂmmmmmmuﬂﬂu

YN IWBIgNM

CBBE

msyaiumsaana

Market orientation

= )
mmwawa%mmqnm

Customer satisfaction

msaa1asuAaYoL
fodiny
Market CSR

2H 1 NSaUNISIY

2. IngUsTaIRuIY

v

1. efnwdaduileanivnveinuaivesnduiluyuuewegnafiisninasennuianelaves

nAtugsivaandusmsinduludssmelne

e

A = a £%

2. \iefnwdvsnavesladeitianguennA1veIn s duilululeagnA s nwasen L

welavesgnantugsivaanfuinisuniuludsendlne

1% a '

3. tioaauvudassesiladuidaiguesaurveinsdumluyuneswesgnanfifidvsnasenny
fimmelavosgnénlugsiaanifiusnisthiulutssmelne
Adeldvhnmsmumunssaunssuuagmuaauyfguluniside il

H1: diudszaumnenisnaniisvsnasonnA1veIns1aua luyLLewegnen
H2: duUseaun1an1snanniisvinasoauiianalaveignAINIuANAIYeINSIFUATIULLNB VDY

(%

anAN
Y
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H3: nsyatiumseanaddviznadenumvemauiluLulewegnen

H4: nsyjatiunisnainiidnsnadeanuiianslaveqnAmiuaAmAIveIn s 1duA luyuLeasgn A
H5: nsna1nsuRnveusedirNiiBnSnasienuA1veInTIAUA ULHNBIYDIYNAN

Hé: nsnanasuiaveuradiruilaninadeauianelavesgnAiIuAMA1vINTIEUA UL LNBY
U2IgNA"

H7: AauAnvaemsdumluyuuevesgnAidvinarenufisnalavesgnm

uneuifunsinviuazunanissanssiiiferdesiuguivemsaudluguseswesgnéile
fvuagadnua seydlads undn Wonandisdunidelusmanvesifou uneuEUsEna U
numussanssuvesladeniainunnAvemauiluyutewegna daudsvauninisnain 15yt
n15na1n n1snaInsuinveusadiny uazauianelavesgna Ineduisnisideidunisidenuy
Documentary Research Ingldunaruitadu 240 unaa wazarunsathualdlaass 80 unay Taed
widsTisNvesunANaINgIuteya EBSCO Emerald ProQuest uazgiudeyand3zinisma 4 v1s Intemet
wdnidoyamantuniienesitoyalasnisld Content Analysis (A15euag) uazanunsnsuunswazden
sina « T
3. NINUNIUITIUNTTUVDIRUUTNNAIU AUNUIBUAZBIAUTENBUYDIAIUUS

3.1 AuUsANAIYRINTIEUAT UsLNB9YBIgNAT (Customer-based brand equity)

AnrveamsAuMluyesesgnAvIefe mnefls mnuaaviuazysraumsnifignAnianis
alduannisdedudviounsiu quarvomsdudluuueauosgnd (David Aaker, 1991) i
osAUsznau 5 0813 (M31sil 1) 1w

1. muAnfns1dud (Brand loyalty) e mrndesiunasanusnity
YDIGNAABATIAUAY

2. M39991AAUA (Brand awareness) fa Auduiay N133inde nsrduduesgnin

3. M3¥UiAuNINAIIAUA (Perceived quality) Ao AvwARiLYBINALAEIRUAMA YR IALA
y3euinisty

1y o a

4. AnudUusnIIdUAT (Brand associations) A ANuENTUSAgNAEITUATIAUAT N1IRBUAINTY

1%

Renfunasaud msesunednuazyeamsdumiigni3an

5. M3WGAUATIAUAT (Brand assets) Ap aaAUszneudineliiAnyannlnssiuuaznssuivesms
Audn wu TalA Lesmnenisi ussasiel Jeldesueinsidud

3.2 AwiawalavasgnAn (Customer satisfaction)

Anuianelavesgnan nuneds Anunela augy AuA1Ands mmﬁumﬁgﬂﬁﬂé’%ﬁ]mms%ua
Fudiieuinsvesgiiaviionsdnaifisudunaiidostine miufianelavesgnilesduszneu 3 aeh
(51971 2) leiun

1. mmﬁﬂﬁmaﬂqﬂﬁﬂ (Customer loyalty) (Sanchez-Casado, Noelia; Confente, Ilenia; Tomaseti-

¢

Solano, Eva; Brunetti, Federico, 2018) ilagnénfianaladuuszaunisaififidens dudn winiwiduuiliud

ayhgsiatunsduitudeluuazuugiligauian

2. N13%9%1 (Repurchase) (Ajeng Aquinia; Euis Soliha, 2020) A uaslalun159091v09n 518 UA"

WNendesiuanuinddensidumuazanuianelavesgnaiiuy
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3. N15UBNsa (Word of mouth) (Ordabayeva, Nailya; Cavanaugh, Lisa A.; Dahl, Darren W., 2022)

anAmenaladuwiliduazvendeluldauin washaninuinfsensidun

A19197 1 WanILUIAMAIYBIRNIIALATULILDIURIANAN

My dumluyuNesgnm
- EY
A= = Bl -
5 @ | @ = - 14
i - < = s =
A yaw = E S ~_ E
YooY G = =4 = =
€ | e e | % | &
I G s 2 <
= = = = =
= & = £ e
c [~ - s =
| &
David Aaker 1991 -\/ -\/ .\/ .\/ .\/
Sharma, Rajesh 2016 \/ '\/ \/ \/
Peter Kwasi Oppong 2018 \/ '\/ '\/ \/ '\/
Steenkamp, Pieter;Jacobus Herbst, Frederick;Christiaan De Villiers, Jacobus; Terblanche-Smit, Marlize | 2020 \/ '\/ '\/
Sindhu, Mahwish;Saleem, Irfan;Arshad, Muhammad 2021 '\/ '\/ '\/
ALMA Shameem, J.K.P.S.K.Jayasinghe 2022 \/ \/ \/ \/
ﬂ. v = %
A9 2 LLﬁ@\TWﬂLLU?W?WNW\TW@IQT@\TQﬂﬂ"]
- = %
EYeH ﬂ'J]N‘INQ‘W?ﬂﬂQﬂﬂ]
e
>
174
@
2
74
@
E:
Z| e o
=
Vl=]| &= | =
A yaw EYesd (Y @ ®
Yo I08 £ | g | & =
=] (= ' s
- = [y -
s s = c
gl &
@
F
-
&

Sanchez-Casado, Noelia;Confente, Ilenia;Tomaseti-Solano, Eva;Brunetti, Federico 2018

&

V|V
Ajeng Aquinia;Euis Soliha 2020 '\/ '\/
Hung-Chun Yang;Yaw-Yih Wang;Shu-Min Tsai;Yuan-Duen Lee 2020 '\/ '\/ '\/
Dr Imoh Uford 2021 '\/ '\/ '\/
Ordabayeva, Nailya;Cavanaugh, Lisa A.;Dahl, Darren W. 2022 '\/ '\/ '\/

3.3 dauiszaun1enisnain (Marketing mix)

drudszaunenisnaingsiauinig nunedia ssduszneuniedulszaniiiAsadesiuianssy
N139A1AYDIFINIVINIT mﬂﬁ’u’%mmazﬂs:aumszﬁ‘ﬁlqﬂﬁﬂﬁ%’u druiszaun1in1snain (Phillip Kotler,
1981) flosAusznau 7 8 (m15199 3) oA

1. wdnfaust (Product) AedsfissRatauslyifugndn W dud uns

2. 91A1 (Price) ﬁaiwmauﬁm%au%miﬁmmzauﬁummmLLazmmﬁuﬁwaqﬁuﬁw

3, gaaensias g (Place) Aoanuillun1sdns miredusviousnns

4. NM3dEIUNI5UY (Promotion) AONANTIUNTATNANUASTITN LA ELES NN
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5. au (People) AiayaansiunumdidglunisliuinisungnAn 1wy wilnaung winauuinis
anén vieyaansidanudeimglududvouims
6. WUUMT (Process) Aonszuaunsildlunislruinsnionanaudi
7. pwdnwalanuil (Physical evidence) Apdsiildaiisnudosunaramnutndefioliiugnin

WU ATUTITIANEN ANINAEDIN N1TIANTSA YTeTIRINgNANHlANela

a o |
M99 3 LEAIRILUTAIUUSZAUNINNITRAN

> dvdszaumamsaana
&
7
@
=)
@ 2
g = | 2 s
g |z 2
’?J < | g °Q o c e
A a(_ I3 < < € [ »G
Yogid Sls|c|e|&|2]| 2|2
®© | v c & 2 c
e | = z | -2 ® | e
g AR z
P s
£ 2|
-
e
&
Phillip Kotler. 1981 '\/ '\/ '\/ '\/ '\/ '\/ '\/
Lim, Yumi;Weaver, Pamela A. 2014 \/ \/ \/
Abhilash Ponnam, M.S, Balaji, Jagrook Dawra 2015 '\/ '\/ '\/
Thong Quang Bui*, Hau Vinh Nguyen*, Ngoc Thai Pham 2017 \/ \/ '\/ \/ \/
Cervova, Lenka;Vavrova, Jitka 2021 '\/ '\/ '\/ '\/
Kawahara, Tatsuya 2022 '\/ '\/ '\/ '\/ '\/

3.4 n3yjafun1Inana (Market orientation)

N34 4 UUNITAAIN Ui MRuLazsufanssuiieafestunisnain ieadienany
AosnisuarAudnialunsvsduiiniouinig msdaduniseain (Narver, J.C. and Slater, S.F., 1990) &
93FUsENOU 3 0813 (51971 4) T

1. msgjatiugne (Customer orientation) MHNEH N1IMOUAUBIANIUABINITUALAIIUAIANIIVDS
anAn

2. M3y tiuguIa (Competitor orientation) a8 N1531ATILNYAUTI JATOUTBIAUTI 115919
funtslunann as9enuLAnag Lagn1skYatuegesliusyansnn

3. N15UTTAUNUTENINUKUA (Interfunction coordination) BUNEE8Y ANSVINIUSINAULAZAIS

doansseninaunun WedweunmAniondngulauignan
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3.5 nM1snansulinvausiadeau (Market corporate social responsibility)

A15AANASURAYDURABAIAN MUN8D9 N15ALTURINTTUNI9NISRA LAl ARANUEIAYAUNANTENUN

7

P
a = '

Nndusadsnuuazdwindon Mufmansenunisdauiifettesiugne, wilnoy, fay, dwindeu uay

FIAUNIVUA N1TNAINSURATRUADEIANLBIAUSENBU 3 8819 (151991 5) lAwn

dawndenlufanssumnagsie

2. nslalasodwandeu (Environment concern) (Sitola, Dipti;Choudhury, Smritishikha, 2021)
vsnefia iruadnifrenisundlesdaninden sziuauasevinvderuifiyanaiiiieafuliymaundon
LATHANTENUYDIRINTINY YO RAIINEBAMITI TN

3. audaiu (Sustainability) (Thapar, Nitin, 2021) #188is N15aUsNY wavn1IHALIYITENIS
dua lasywfulud anuduegvesuywduaznisusvussqunmiinvesau nasaaunisoyinyg

NININTEITUNRLALNTS LoAanTnensnlivy iy
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Abstract

The tourism industry plays a significant role in Thailand's economic development, generating
substantial revenue for the country. Thailand is blessed with an abundance of diverse tourist
destinations, attracting both domestic and international tourists. The domestic tourism market
remains the primary driver of the industry and a key factor in creating competitive advantage.

Global trends have led to changes in tourist behavior and service models in the tourism
industry, giving rise to a new form of tourism: Luxury Tourism. The growing affluent population has
made the new generation of luxury tourists an attractive market segment.

The COVID-19 pandemic has transformed tourism behavior in both the business and tourist
sectors. Luxury tourism in the New Normal era goes beyond mere comfort or luxury brands. It emphasizes
unique and memorable experiences that evoke emotions and cannot be found elsewhere. It offers
personalized services and, importantly, tourists seek a deep connection and understanding of the
destination. This reflects the new generation of luxury travelers who have specific and personalized
luxury needs.

The four main groups of luxury tourists in the New Normal era are: 1) Baby Boomers: This
group seeks comfortable travel experiences as a reward for their post-retirement life. 2) Millennials:
This is the largest working-age population group, with high income and purchasing power due to their
age. 3) Singles: This rapidly growing market segment consists of unmarried individuals. 4) Families:
This group enjoys traveling together as a family. Luxury tourists are a high-potential segment in

Thailand and are expected to continue growinsg.

Keywords: Luxury Tourism, New Normal Era, Tourism Trends
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GUIDELINES FOR PROTECTION PEOPLE'S RIGHTS IN LABOR LITIGATION

Sornrathorn Thanachotphokin*

*stnick1679@gmail.com

Abstract

This academic article studied and analyzed the problem of protection people's rights in
labor litigation. The state does not provide necessary and appropriate legal assistance for people to
access the labor litiation process. Labor litigation and labor litigation Most of the people who are
employees have no knowledge of labor cases. Some people do not have money to hire a lawyer,
so they do not have a lawyer to help draft a lawsuit and help them prosecute. To bring facts and
evidence to the Labor Court In addition, most of the important evidence is that the employer caused
the people to be at a disadvantage and lose the opportunity to fight the case on an equal basis
without being fair. The guidelines for protection people's rights in labor litigation are to push for the
amendment and improvement of the Act Establishing Labor Courts and Labor Court Procedure, B.E.
2522 (1979). Improve people's rights in labor litigation. By providing lawyers with knowledge and
expertise in labor litigation for people who are employees who have low income or are underprivileged.

To help draft and prosecute labor cases free of charge.

Keywords: Guidelines for Protection, People's Rights, Labor Litigation
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THE LITERATURE REVIEW ON THE CAUSAL FACTORS OF VOTER-BASED
BRAND EQUITY AND DECISION-MAKING AMONG MEMBERS OF THE HOUSE
OF REPRESENTATIVES (MPS) IN THAILAND

Perapart Mungkung™, Vichit U-on?

Doctor of Business Administration Program, Sripatum University'
Graduate College of Management, Sripatum University”

*bank7076@gmail.com

Abstract

The objective of this article is to present knowledge derived from a literature review on
voter-based brand equity and decision-making in selecting Members of the House of Representatives
(MPS) in Thailand. The article aims to explain the meaning, background, components, and
relationships of variables related to brand equity from the perspective of voters and their decision-
making process in selecting MPS members in Thailand. Based on the literature review, the variables
commonly used to study brand equity in the perspective of voters selecting MPS members include
political marketing mix, political party governance, service quality of MPS members, and decision-

making in selecting MPS members.

Keywords: Voter-Based Brand Equity, Political Marketing Mixed, Good Governance of Political Parties,

Service Quality of Members of the House of Representatives (MPS), Decision-Making
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AUFUTUTIENINAUNINNITUTNMTUALAMAILUTUA HaN1TITeaTUlddnAmAIMNITUINISENad B AT

D=

WUTUA LUy N0 IvRIH T ANTLa0na 9 (Voter-Based Brand Equity) wagdnasanisdndulalunisiden

Y

ANNTNANEUNUT VYT

ANIATRUTUALULNLDY

YoIKHANTIHONAY a.a.
AMAINNITUINITVBY

ANTNANUNUTIBYS

(@d)
msenauladen

ANTNANUNUTIBY3

(@d)

AT 4 WUUTIRDIANUFURUTVRIAUAINNITUTNITVOIAINTNANUNUI 1Y (8.d.) (Service Quality of

Members of the House of Representatives (MPS) aawamaﬂmmLLUwsﬂummwammmmaaﬂm

(Voter-Based Brand Equity) tazn1sindula (Decision Making)

252



eeudulen 1sUssgivns AU AIvedeiauNILAT AN 1

v o 1Y O a
AMUNITWAULDEIANITUMUATRYNEIEY : 8 UUIAN 2567

389U

nmsnuTnuTsunTsRdsiy agUlidn auauusuilugtmewesiiansidends (Voter-Based
Brand Equity) 1 udsfid Anydensdns dedadeiiddgiinudrudutadedlinunsdnvanuiun
sUszmmidiedy nsusenoudeautadondndetufe dulssaumansnatanisiles s33u1iuna
YBINTIANTLEBY AMAINNITUTNIST (Service Quality) VoI@INTNaNEUNUI BT (a.4.) wazn1sdndula
(Decision Making) lonasndnaniiunusiugs (@.a.) smfeuduiusiasviouannsfnundesedng
fusinsmidunuirdtuanmahluliin dafuesdnmslafidomsiundeunanisdiiunusesesdnsg
T#Ag 9 uFsmsfinsanisnsihauaiuusudlugumeswos #ansidends (Voter-Based Brand Equity)

TUusuldlmianadise

4. Jardunnu

nnsnEITeladnisdnausiinislunisasranuudtaedunisidouds Juneuselilun1side

asauandlatuning 5 lnedideazarnsadmanlannnisideundnausiwaiifetuluuiunves

Usgansuaznquitegiaiieliinusslevilunsinudnnmsuasindnseld

253



eeudulen 1sUssgivns AU AIvedeiauNILAT AN 1

v o 1Y O a
AMUNITWAULDEIANITUMUATRYNEIEY : 8 UUIAN 2567

y

1. NMUNMIUITTUNTTUBES19NTBU

LUIARIIUITY

-

3. HUINNAUNIN

A 4

'

!

Use91n5 :
ANTNANUNUTIYYS
(a.a.)

NEUA2DENS Fuluy
191293 91U 5 518
waediedde - ms
Funwalldean (In-
depth interview)
A15ATIZN : 1un
aunuleunse i
Wemuysiivanzay

Tuusunuszmealne

q. ﬁwaﬁaaﬂamﬂmiﬁummjuaziw

WUUADUNNUUNES A5 8950398

2. S19UUdaUay

!

v

5. NAFDUAIAIILATITULDVIUDS

LA5849L398MA8AN 10C

!

6. NAABUAIAINIULY 9U5 DAY
4 91 UYBILAS DAL BITY AIBAN

Cronbach’s Alpha Coefficient

v

7. MFIATITMTIUS U6

Udszans :
AUNINANEUNUI BT
(@.a.) Tuusznealne
NHUAIDEN :

FULUULINEA 8 518

q

wsadiadde
NMSAUNUINGY

(Focus Group)
A5AATIZH : U1UN
aunufilduniiasei
Taensia3d Content
Analysis SnsvuULile
Budu(Confirm) naila

INLTIUTU

8. NANISIATITILTIUSUEY

v

9. LLU’J‘W’NL%QQ&MWW

a a

Usewng : Jilans
endsanndnanfuny
51993 (a.4.) Tuuszine
Tneg

1 Yala

nguA2LENS : (iANT
Lﬁaﬂé?qam%ﬂam@,mu
51993 (8.4.) Tuuszine
Ineduau 560 5o
wiaefiedde -
WUvABUnY
ASNATIZH : @D
NITUULAZADALT
auNUAIBmATANTS
ATERUUUT A
aun1slaseasi

(Structure Equation

Modeling-SEM)

v

10. agUna efUsIgNaNTITLLAY

YDLAUBDLUY

A9 5 TusaulunsALILUITY

254




eeudulen 1sUssgivns AU AIvedeiauNILAT AN 1

v o 1Y O a
AMUNITWAULDEIANITUMUATRYNEIEY : 8 UUIAN 2567

LONE1581989

Adams, R., Garcia, R., & Davis, E. (2015). Political marketing websites: Trends and best practices. Journal
of Political Communication, 32(1), 89-105.

Brown, A., Martinez, S., & Davis, E. (2022). Factors influencing voter intentions in local elections.
Journal of Political Behavior, 37(4), 543-560.

Davis, E., Wilson, K., & Johnson, R. (2020). The impact of campaign advertising on voter intentions.
Journal of Elections and Public Opinion, 35(3), 187-204.

Garcia, R., Martinez, S., & Thompson, L. (2021). Brand perceived quality and its influence on brand
loyalty: A comparative analysis of luxury brands. Journal of Brand Management, 38(1), 29-45.

Johnson, R., & Anderson, M. (2023). The impact of social media marketing on brand awareness and brand
loyalty: A study of consumer goods brands. Journal of Marketing Research, 45(2), 87-103.

Johnson, R., & Smith, J. (2023). Voter decision-making in the 2022 elections. Political Psychology
Review, 40(3), 87-103.

Johnson, R., Anderson, M., & Martinez, S. (2022). Marketing promotion strategies in politics. Political
Communication, 39(4), 356-374.

Martinez, S., Gonzalez, L., & Brown, A. (2017). Candidate perception and voter decision-making.
Political Perception Research, 34(2), 87-103.

Miller, D., Clark, A., & Adams, R. (2019). The effects of brand associations on consumer perceived
quality: An empirical investigation in the automobile industry. Journal of Marketing, 43(1), 72-89.

Roberts, B., Hernandez, M., & Thompson, S. (2018). Communication security in political marketing.
Journal of Information Security, 27(4), 321-338.

Smith, J., Brown, A., & Davis, E. (2023). The role of political party in marketing. Journal of Political
Marketing, 25(3), 187-202.

Thompson, S., Reed, H., & Gonzalez, L. (2017). The influence of brand awareness on brand equity: A
study of technology brands. Journal of Advertising Research, 55(4), 432-445.

Thompson, S., Reed, H., & Miller, D. (2014). Data security in political marketing. Journal of Information
Technology & Politics, 31(3), 243-260.

Turner, D., Miller, L., & Adams, R. (2019). Evaluating voter satisfaction with elected representatives.
Political Science Quarterly, 42(2), 145-163.

Wilson, C., Taylor, M., & Turner, D. (2016). Community engagement in political marketing. Journal of
Political Marketing, 20(4), 355-373.

Wilson, C., Taylor, M., & Turner, D. (2016). Voter satisfaction and party loyalty. Party Politics Review,
41(3), 211-228.

Wilson, C., Taylor, M., & Turner, D. (2020). The role of brand awareness in shaping brand perceptions and
purchase intentions: A study of retail brands. Journal of Consumer Psychology, 27(3), 356-369.

255



eeudulen 1sUssgivns AU AIvedeiauNILAT AN 1

v o 1Y O a
AMUNITWAULDEIANITUMUATRYNEIEY : 8 UUIAN 2567

M lugduludeaudagiu

a *

ATUUNT AWISUAUNT

v 9

*InduaruaauaIutIuIgyn1g nesad 1 drinaulesiurazlsuusunisnantu

*jaranin_poo@hotmail.com
UNANYD

o o

Ty oA & = o dl' | a N wa <, '
NTUU m‘wmmunaL‘Uuﬂﬁiﬂﬁ‘uﬂumﬂuLﬂaaumucﬂvumﬂﬁumﬂiSLW?IVLWEJWJUSS’JW]’J’IML‘UumaEJN

o] <

va o < L4

g1 1198 muila Uyl ilunsessdygfdnvasunasewiad we. 2457 uddagduduaalanfin

o ]

a

WIBUTIIN50199zd W 1 sieUszrsulalaense widu gl diuiddunuimdAgmsiziianaig

o

Indniuussrvumnnninenusy Whlagesswn q luvediuldfnit annmsdunvalilideya 2 au

' a o w [

wuantgmdiAgii Mauntyey As 13 oudunsuunuidssiiuly suiad easzlunisansesumis

R
o

il Plguiiudleduussiusensisgaisasduamouwny uilidviudieiuinsenisamsainuned

gl

o %

AdAey - My glve) Uiy unum adadinng

256



eeudulen 1sUssgivns AU AIvedeiauNILAT AN 1

v o 1Y O a
AMUNITWAULDEIANITUMUATRYNEIEY : 8 UUIAN 2567

Subdistrict Headman and Village Headman in the present society

Charanin Tangcharoensamut’

Investigator Professional Level, Litigation Division 1, Anti-Money Laundering Office.

jaranin_poo@hotmait.com*

Abstract

Subdistrict Headman and Village Headman have been vital parts of an important mobilization
mechanism of the Thai region since the past enactment of the Local Administration Act, B.E. 2457
(1914). Even though with the influence of globalization upon Thai societal structure at the present
days that enables the state to easily communicate to its people in a more directed manner via many
available channels, Subdistrict Headman and Village Headman still remains its significance because
they are closer to the local people and could understand fully of the local matters. From interviewing
with two representations of Subdistrict Headman and Village Headman, the author observes two
major challenges to their roles. Firstly, the problem roots in the underpayment of salary that does
not reflect reality. Second problem lies in the length of administration period of Subdistrict Headman
and Village Headman. The author agreed that the state should raise these local officials’ salary but

did not agree with the long working period.

Keywords: Subdistrict Headman, Village Headman, Roles, Welfare
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